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PERIODICAL  NEWSPAPER 


GWEN  KNAPP  SETS 
A  RECORD  WITH  A 
TRIPLE  PLAY. 


JOURNALISM 
I  ll  DISTINCTION 


HEARST 

NEWSPAPERS 


In  a  field  that  has  historically  been  the  donnain  of  men,  one  woman  has  been 
singled  out  for  her  professional  contribution  over  the  past  year.  The  prestigious 
1998  Associated  Press  Sports  Editors  contest  has  honored  the  San  Francisco 
Examiner’s  Gwen  Knapp  as  the  only  triple  finalist  in  the  country.  The  APSE  judges 
selected  Knapp  as  one  of  the  top  ten  finalists  for  column  writing,  feature  story  and 
game  story  for  newspapers  with  daily  circulation  between  50,000  and  1 75,000. 

What  sets  Gwen  Knapp’s  work  apart  is  her  eye  for  detail  and  her  evocative 
writing  style  that  draws  interest  in  a  story  and  keeps  it.  Having  a  sports  columnist 
like  Knapp  is  one  of  the  qualities  that  distinguishes  the  San  Francisco  Examiner. 

At  Hearst  Newspapers,  we  have  a  commitment  to  bringing  readers  Journalism 
of  Distinction.  With  this,  comes  an  equally  strong  commitment  to  journalists, 
giving  them  the  opportunity  to  produce  their  best  work  year  after  year.  We  are 
proud  of  both  the  individual  and  team  accomplishments  of  our  staff  members 
around  the  country.  By  attracting  great  talent  and  encouraging  their  efforts, 
Hearst  Newspapers  enrich  readers’  lives  every  day. 


Read  Gwen  Knapp’s  columns  on  the  web  at  www.examiner.com 
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E<S?P  CALENDAR 


28-1  America  East  Newspaper  Operations  &  Technology  Conference, 
Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 


College  Newspapers  Business  &  j 

Advertising  Managers  Conference,  Sir  I 
Francis  Drake  Hotel,  San  Francisco,  Calif.  | 
Southeastern  Advertising  Publishers  [ 

Association  Spring  Conference,  Hampton  ! 
Inn  Broadway,  Myrtle  Beach,  S.C.  J 

Midwest  Free  Community  Papers  Spring  | 
Meeting,  Inn  at  University,  West  Des 
Moines,  Iowa 

9- 10  Free  Community  Papers  of  New  England  Board  Meeting  & 

Spring  Conference,  Waterbury,  Conn. 

10- 11  National  Writers'  Workshop,  Marriott  Hotel,  Portland,  Ore. 

11- 13  Central  States  Circulation  Managers  AssiK'iation  Annual 

Convention,  St.  Vincent  Marten  House  &  Conference  Center, 
Indianapolis,  Ind. 

13-16  American  Society  of  Newspaper  Editors  Annual  Convention, 

The  Fairmont  Hotel,  San  Francisco,  Calif. 

19-21  National  Association  for  Promotional  &  Advertising  Allowances 
Annual  Conference,  Hyatt  Regency  Union  Station,  St.  Louis,  Mo. 

21- 24  American  AsstK’iation  of  Advertising  Agencies  Management  j 

Conference  &  Annual  Meeting,  Alameda,  Fla.  I 

22- 25  GMA  Users  Group  Annual  Conference,  El  Paso  Airport  Hilton, 

El  Paso,  Texas 

26  AssiK'iated  Press  Annual  Meeting  &  Luncheon,  Del  Coronado 
Hotel,  San  Diego,  Calif. 

26-27  Newspaper  Association  of  America  Annual  Convention.  Hotel 
del  Coronado.  San  Diego,  Calif. 

29-1  British  Columbia  &  Yukon  Community  Newspapers  Association,  j 
Coast  Plaza  Hotel.  Vancouver.  B.C. 
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2-5  Society  of  American  Business  Editors  & 
Writers  Conference,  Westin  City  Center. 
Washington.  D.C. 

7-9  National  Cartoonists  Society  Reuben 
Award  Weekend.  Hyatt  Regency,  San 
Antonio,  Texas 

9-12  Organization  of  News  Ombudsmen 
Conference.  Chicago  Athletic  Club. 
Chicago,  III. 

20-23  Minority  Writers  Seminar.  Vanderbilt  University,  Nashville, 
Tenn. 

23-26  Newspaper  Association  of  America  Cot)perative  Marketing  and 
Sales  Conference,  Denver,  Colo. 

23-26  International  Newspaper  Marketing  Association  International 
Conference,  International  Hotel,  Miami.  Fla. 
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Note:  To  list  events,  please  fax  Jennifer  Waber  at  (212)  691-7287. 
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Will  You 
Profit  From 
Change? 


News¬ 
papers 
recognize 
the  need  to 
evolve  into 
“information 
companies" 
to  protect  and 
grow  their  business. 

That’s  a  given.  The  hard  part  is  making  a  profit  at  it. 


At  New  Horizons  Team’",  we  can  help  you  identify 
the  right  business  and  revenue  model  for  a 
profitable  evolution  now,  not  down  the  road. 
Especially,  if  you  publish  a  small  or  medium 
size  newspaper.  We  have  experience  at  it. 

We  were  an  early  innovator  in  voice  technology  and 
revenue  models.  And,  we  were  the  first  newspaper- 
owned  company  to  help  other  newspapers  publish 
telephone  directories  as  a  new  revenue  stream. 


Now,  we  are  developing  a  community  commerce 
business  model  for  smaller  newspapers.  One  that 
integrates  print  &  voice  &  internet  solutions  to  attract 
a  new  segment  of  small  business  advertisers,  and 
generate  incremental  revenue. 


Our  first  (C-Commerce)  offering  is  a  multi-media 
business  directory,  with  a  print  revenue  model. 
We’ve  proven  our  products  work.  Now  we’d  like  to 
show  you.  After  all,  if  it’s  proven  in  Pottsville,  it’ll 
play  in  Peoria,  Portland,  Petoskey,  Piccayune,  etc. 


Call  us  today  for  more  information  on  our 
revenue  generating  products. 


NEW^ 

HORIZONS 
TEAM™ 

Products,  People,  Solutions 
For  Your  New  Media  Needs 

Directory  Division 
Voice  Division 

Community  Commerce  Division 


122  Mahantongo  St.,  Pottsville,  PA  17901-3008 
Phone:  888-NHT-TEAM  •  Fax:570-621-3308 
E-mail:  nht@pottsville.infi.net  •  http//:www.pottsville.com/easytosurf 
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HOT  TYPE 


Hall  resigns  post 
at  Plain  Dealer 

David  Hall,  seven-year  editor  of  The 
Plain  Dealer  of  Cleveland,  has  resigned 
his  post  effective  May  1,  the  newspaper 
announced  last  week.  Hall,  a  20-year 
editing  veteran,  says 
his  departure  from 
the  newspaper, 
owned  by  Advance 
Publications  of  New 
York,  is  amicable 
but  says  he  has  no 
immediate  plans  for 
the  future. 

“I  just  don’t  want 
to  do  this  anymore,” 
says  Hall,  56,  whose 
career  spans  38  years  at  newspapers  in 
New  Jersey,  Denver,  Chicago,  and  his 
home  state  of  Tennessee.  “I  Just  decided 
that  it  really  was  time  to  look  at  something 
else  within  the  business.” 

During  his  time  as  the  editor  of  The 
Denver  Post,  the  MediaNews  Group 
newspaper  received  the  1986  Pulitzer 
Prize  for  public  service. 

Among  Hall’s  future  options  may  be  a 
professorship  at  the  University  of 
Minnesota,  where  he  says  he  is  one  of 
four  finalists  for  the  Cowles  Chair  in 
Media  Management  and  Economics.  The 
job  would  include  creating  a  media  stud¬ 
ies  program  that  has  yet  to  be  deter¬ 
mined,  he  says. 

Hall  says  the  Minnesota  post  played 
no  part  in  his  decision  to  leave  the 
Advance  Publication’s  Cleveland  news¬ 
paper,  a  move  he  says  has  been  in  the 
works  for  about  a  month.  If  the 
Minnesota  option  does  not  work  out. 
Hall  says  he  would  not  rule  out  a  job 
within  the  journalism  industry. 

“I  would  hope  to  be  doing  something 
that  would  help  fashion  the  media  enter¬ 
prise,”  he  says.  “There  are  a  lot  of  things 
to  be  done.”  —  Joe  Strupp 

Rock  star  wins 
NCAA  contest 

Newspapers  run  sports-related  contests 
to  attract  young  males.  By  that  measure, 
the  Atlanta  Journal-Constitution’s  12th 
annual  Final  Four  Fiasco  was  a  success 
beyond  measure:  It  was  won  by  R.E.M. 
rock  star  Mike  Mills. 

Mills,  who  plays  bass  and  keyboards 
for  the  group  that  made  “Losing  My 
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Religion”  a  hit,  picked  all  the  teams  in  the 
NCAA  Final  Four  college  basketball 
tournament  and  won  a  tie-breaker  over 
seven  other  entrants  by  picking  seven  of 
the  eight  regional  finalists. 

“It’s  a  big  charge,”  Mills  told  Journal- 
Constitution  sports  columnist  Mark 
Bradley,  who  runs  the  contest.  Mills,  a 
subscriber  whose  band  is  based  in  nearby 
Athens,  Ga.,  says  he  filled  out  his  bracket 
somewhere  in  Europe:  “Stockholm  or 
Prague  —  I  think  Prague.” 

Now  the  man  who  has  a  Grammy  has 
another  prize  to  cherish:  An  official  Final 
Four  sweatshirt.  —  Mark  Fitzgerald 

React  honors 
pro-active  teens 

React  magazine’s  third  annual  “Take 
Action”  awards  ceremony  on  March  25 
honored  more  than  two  dozen  teenagers 
who  are  taking  a  role  in  their  communi¬ 
ties.  Five  top  winners  were  introduced  at 
the  ceremony,  held  at  the  swank  Le 
Cirque  2000  in  New  York  City: 

•  Amber  Coffman,  17,  of  Bumie,  Md., 
who  founded  Happy  Helpers  which  pro¬ 
vides  food  and  clothing  for  hundreds  of 
homeless  people. 

•  Rebecca  Jarvis,  17,  of  Minneapolis, 
Minn.,  who  established  the  Minnesota 


Alliance  With  Youth  which  enlists  gov¬ 
ernment  officials  and  business  leaders  to 
work  collectively  with  young  people. 

•  Jessica  Johnson,  17,  of  Humbolt,  Tenn., 
who  created  two  teen  performance  groups 
and  who  hosts  a  weekly  teen-oriented 
radio  talk  show. 

•  Jeffrey  Rodriguez,  17,  of  Brooklyn, 
N.Y.,  who  founded  Latin  Artist,  a  store¬ 
front  business  incubator  and  art  school. 

•  Sipfou  Saechao,  18,  of  San  Pablo, 
Calif.,  an  environmental  activist  who 
started  ACTION  (All  Colors  Together  In 
One  Nation)  to  help  students  break  down 
racial  barriers.  The  five  first  prize  win¬ 
ners  each  received  a  $20,000  college 
scholarship. 

Bird’s  eye  view 
for  USA  TODAY 

When  the  U.S.  Air  Force  dropped  the 
first  missile  on  a  Serbian  military  position 
last  week,  one  journalist  had  a  better  view 
than  any  other. 

Steven  Komarow  of  USA  TODAY 
reported  on  the  scene  from  inside  the 
B-52  bomber  that  fired  the  first  cruise 
missile  during  its  10  hour,  21  minute 
mission.  It  marked  the  first  time  the  mil¬ 
itary  permitted  a  ride-along  with  a 
bomber  combat  crew. 


APME’s  Photo  of  the  Month 


AP  Photo/Frederick  New  s-Post,  Timothy  Jacobsen 

Photographer  Timothy  Jacobsen,  Frederick  News-Post,  was  selected  by  APME 
judges  as  the  February  1999  Member  Showcase  Photo  of  the  month  for  capturing 
Lt.  Kenny  Fox  of  Citizen’s  Truck  Co.  in  Frederick,  Md.,  engulfed  in  a  backdraft.  The 
fire,  which  started  near  a  wood  stove,  destroyed  a  business.  Fox  was  not  injured. 


EDITOR  &  PUBLISHER  /  MARCH  27.  1999 


David  Hall 


www.mediainfo.com 


HOW  CAN  A  DEVLIN  PRE-PRESS  KEYBOARD 
IMPROVE  YOUR  OPERATOR  EFFICIENCY? 


SOME  STRAIGHT  ANSWERS  TO  IMPORTANT  QUESTIONS 


Q.  Why  should  we  buy  Devlin’s  new  keyboards? 

A.  Devlin  understands  newspaper  pre-press  production 
and  has  applied  this  knowledge  to  its  established 
expertise  in  keyboard  design  and  manufacture.  The  result 
is  a  range  of  dedicated  ‘newspaper’  keyboards.  Take  just 
one  example.  Have  you  ever  considered  how  inefficient  a 
pointing  device  is  when  selecting  a  series  of  commands? 
With  the  Devlin  KCN  1 44,  a  single  keystroke  will  replace 
any  number  of  operations. 

Q.  What  about  the  quality? 

A.  You  know  what  a  tough  time  the  average  keyboard  has 
and  how  some  operators  treat  them  (spilt  drinks,  food 
particles  and  paper  clips  are  just  a  few  of  the  things  found 
in  keyboards).  The  KCN  144  incorporates  solid  state 
non-contacting  switch  technology  that  will  stand  up  to 
hard  usage  much  better  than  standard  mechanical, 
membrane  or  capacitive. 

Q.  With  extra  keys  available  how  will  users 
know  the  functions? 

A.  Devlin  will  supply  keyboards  with  your  publication’s 
own  layout.  The  latest  technology  is  used  for  keytop 
legending  and  Devlin  can  offer  either  the  extra  40 
positions  with  custom  colours  and  legends  or  the 
complete  keyboard.  Customer  specific  codes  can  also 
be  supplied. 


Q.  My  staff  are  trained  on  standard  PC  and  Mac 
layouts.  Is  retraining  necessary? 

A.  No.  The  KCN  1 44  has  been  designed  with  the  minimal 
change  from  familiar  PC  and  Mac  layouts.  The  additional 
40  keys  are  positioned  separately  from  the  easily 
recognisable  PC  layout  and  allows  users  to  be  familiar 
with  the  keyboard  immediately  and  quickly  master  the 
additional  ‘short  cut’  functions. 

Q.  Exactly  how  are  the  extra  keys  used? 

A.  Each  of  the  40  additional  keys  offers  a  unique  code.  In 
most  application  programmes  such  as  Word,  Quark,  Sll, 
Atex,  Unisys  etc.,  as  long  as  the  code  sequence  is  not 
replicated,  the  user  can  define  the  desired  command 
giving  easy  short-cuts,  avoiding  multi  keystrokes  or 
complex  mouse  commands. 

Did  you  know  that  Devlin  also  supply 
replacement  keyboards? 

_  KCN  109 

•i  I  replacement 

keyboards  for 
Sll  systems 

KCN  134 
replacement 
keyboards  for 
ATEX  systems 


For  details  of  the  KCN  144  keyboard  and  others  visit  the  Devlin  website  www.devlin.co.uk/newsDapers 
or  send  for  technical  brochures.  ^ 


DEVLIN 


DEVLIN  ELECTRONICS  LIMITED 


Devlin  Electronics  Limited 

Unit  D1,  Grafton  Way,  BASINGSTOKE,  Hampshire  RG22  6HZ,  England 
Tel: +44  (0)1256  467367  Fax: +44  (0)  1256  840048 
email:  sales@devlin.co.uk  Web  site:  www.devlin.co.uk/newspapers 
A  Bowthorpk  company 
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Colorado  newspapor 
defamed  ex-reporler 

Boulder’s  Daily  Camera  ordered  to  pay  $1 1 5,000 
to  ex-reporter  after  accusations  of  theft,  replevin 


by  Jim  Moscou 

When  Allison  Krupski  awoke  the 
morning  of  Dec.  18,  1997,  she 
thought  she  had  her  life  back.  Up 
until  her  resignation  seven  days  earlier,  she 
had  spent  a  year  as  the  lead  reporter  on  the 
JonBenet  Ramsey  murder  investigation  for 
Boulder,  Colo.’s  daily  newspaper,  the  Daily 
Camera. 

But  the  beat  had  smothered  her  23-year- 
old  spirit.  She  was  “burnt  out”  and 
“exhausted”  from  long  hours  and  relentless 
editorial  demands.  She  accrued  more  than 
400  hours  of  overtime,  developed  health 
problems,  and  even  had  a  gun  pulled  on  her 
by  a  deranged  local  because  she  was  the 
“JonBenet  reporter.” 

It  was  Krupski ’s  first  job. 

But  on  Dec.  18,  she  found  herself  the  topic 
of  discussion  on  a  Denver  radio  talk  show. 

Unknown  to  Krupski,  a  day  earlier,  the 
Camera  had  filed  a  $45,000  lawsuit  against 
her  for  taking  the  JonBenet  files  from  her 
desk  the  week  before.  On  the  morning  front 
page  of  the  Local  section,  Krupski  found 
that  the  Camera  was  calling  her  a  thief 
The  next  day,  Krupski  hired  a  lawyer  and 
counter-sued  Boulder  Publishing  Inc.  —  an 
E.W.  Scripps  company  —  for  defamation, 
outrageous  conduct,  and  false  light. 

It  was  a  fight  the  Camera  picked  and  later 
wanted  to  drop.  But  Krupski  persisted  and 
on  March  24, 1999  —  after  eight  days  of  tes¬ 
timony  —  Krupski,  24,  was  victorious.  A 
jury  ordered  the  Camera  to  pay  Krupski 
$1 15,000  in  damages. 

“They  intentionally  chose  to  brand  her  a 
thief . . .  and  tried  to  destroy  her  profession¬ 
ally  and  emotionally,”  says  William  Meyer, 
Krupski ’s  attorney. 

The  Camera's  battle  with  Krupski  is  one 
of  the  sideshows  in  the  circus  atmosphere 
that  has  surrounded  JonBenet’s  death.  While 
an  appeal  and  motions  are  pending,  the  ver¬ 
dict  offers  a  glimpse  of  how  an  intensely 
competitive  story  can  leap  off  the  pages  and 
engulf  a  small  newsroom  —  and  a  reporter. 

Problems  started  Dec.  11,  1997,  when 
Camera  editors  noticed  that  Krupski  had 
cleaned  out  her  desk  the  night  before,  and 


Krupski ’s  JonBenet  files  were  gone.  Colleen 
Conant,  publisher  and  executive  editor  of  the 
Daily  Camera,  says  she  decided  to  sue 
Krupski  on  principle  and  because  the 
Camera  needed  the  documents  for  a  loom¬ 
ing  JonBenet  anniversary  package.  “She 
stole  the  documents!”  Conant  exclaimed 
several  times  during  her  testimony. 

The  complaint  included  felony  theft  and 
“replevin”  —  the  legal  demand  for  the  return 
of  property.  The  paper  valued  the  documents 
at  $15,000.  The  law  allowed  damages  three 
times  that  amount.  Krupski  argued  that  the 
majority  of  files  were  her  copies  of  publicly 
available  documents.  She  took  them  in  case 
any  of  her  stories  were  challenged;  she 
always  made  copies  for  her  editors;  and  she 
didn’t  “steal”  the  files,  openly  cleaning  her 
desk  out  during  a  bu.sy  deadline  the  night 
before  she  officially  resigned. 

The  Camera  broke  the  story  of  its  lawsuit 
in  the  Dec.  18  article  headlined,  “Judge 
issues  restraint  order  on  ex-reporter.”  Krup¬ 
ski  learned  she  couldn’t  use,  sell,  or  destroy 
any  of  the  documents  the  Camera  sought. 

Three  weeks  later,  a  judge  ordered 
Krupski  to  make  copies  of  her  documents 
for  the  paper.  In  April  1997,  the  Camera 
asked  a  judge  to  dismiss  the  suit,  but 
Krupski  balked.  If  the  paper  dropped  its 
suit,  she  could  not  sue  for  defamation  and 
other  claims.  A  Boulder  judge  agreed,  and 
both  claims  went  to  court  March  15,  1999  to 
be  tried  simultaneously. 

By  mid-trial,  Boulder  District  Court 
judge  Morris  Sandstead  threw  out  the  Cam¬ 
era's  complaint  of  theft,  leaving  only  Krup- 
ski’s  complaints  for  the  jury  to  consider. 

Meanwhile,  Sandstead  was  dealing  with 
some  rarely  explored  questions  of  media 
law.  Sandstead  ruled  against  the  Camera's 
argument  that  Krupski  was  a  public  figure, 
thus  lowering  the  bar  for  defamation. 

Sandstead  kept  the  issue  of  replevin  for 
himself  as  a  post-trial  decision  —  a  ruling 
that  could  answer  the  legally  undefined 
issue,  who  owns  a  reporter’s  documents? 

The  most  contentious  topic  was  re¬ 
porter’s  privilege.  Camera's  attorney  Laurin 
Quiat  said  the  paper’s  coverage  was  pro¬ 
tected  by  a  fair  reporting  privilege. 


Meyer  countered  that  the  Camera  lost  its 
reporter’s  privilege  when  it  became  the 
plaintiff  and  the  reporter  in  this  case.  To 
allow  reporter’s  privilege  would  be  to  let  the 
Camera  say  anything  it  wanted  in  court  and 
then  report  on  it.  It  would  be  nearly  immune 
from  defamation  claims. 

“The  only  defense  [for  the  Camera]  is 
the  truth,”  Meyer  said.  The  judge  agreed  and 
excluded  instructing  the  jury  of  reporter’s 
privilege.  Quiat  says  that  decision  sealed  the 
Camera's  fate.  “I’m  not  surprised  by  the 
verdict  at  all  based  on  the  judge’s  instruc¬ 
tions,”  Quiat  says. 

The  jury  found  the  articles  defamed 
Krupski  and  awarded  $40,000  in  damages. 
It  also  gave  Krupski  $30,000  for  false  light 
and  outrageous  conduct. 

Publisher  Conant  was  “profoundly  disap¬ 
pointed”  and  believes  the  judge  “clearly 
doesn’t  understand  the  First  Amendment.” 
No  decision  has  been  made  on  an  appeal. 

During  his  closing  argument,  Meyer 
painted  the  paper’s  actions  as  “a  tactical 
ploy”  to  defame  Krupski  and  to  assure  cov¬ 
eted  Ramsey  information  didn’t  appear  in  a 
competing  newspaper. 

“Now,”  Meyer  said  to  the  five  women, 
one  man  jury,  “it’s  Alli’s  turn.”  The  jury 
agreed  in  just  four  hours.  It  also  returned 
with  $45,000  in  punitive  damages  —  the 
same  amount  the  paper  originally  sought 
from  Krupski. 

Camera  attorney  Quiat  says,  “1  think  that 
was  a  message  from  the  jury  that  the  [Cam¬ 
era]  didn’t  treat  Alii  fairly.” 

‘Time  Out’  called 
for  diversity 

Key  diversity  leaders  of  two  major  orga¬ 
nizations  of  newspaper  editors  are  calling 
on  the  newsrooms  to  examine  whether  their 
news  coverage  reflects  the  diversity  in  the 
community. 

The  project,  called  “‘Time  Out’  for 
Diversity  and  Accuracy  in  America’s 
Newsrooms”  will  be  unveiled  by  the 
American  Society  of  Newspaper  Editors 
(ASNE)  and  the  Associated  Press 
Managing  Editors  (APME)  at  a  press  con¬ 
ference  Monday  at  the  National  Press  Club 
in  Washington,  D.C. 

The  groups  contend  that  diversity  has 
come  too  slowly  to  America’s  newsrooms 
and  steps  are  needed  to  restore  lagging 
credibility.  The  effort  is  being  spearheaded 
by  the  diversity  committees  of  ASNE  and 
APME,  in  conjunction  with  The  Freedom 
Forum  and  The  Maynard  Institute. 

—  David  Noack 
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Press  mobilizes  to  cover  Kosovo 

Following  the  NATO  air  strikes,  reporters  draw  on  Iraqi  experience,  and 
articles  focus  on  ‘where’  and  ‘why,’  provide  more  graphics,  maps,  history 


by  Lucia  Moses  and  Joe  Strupp 

War  is  always  big  news.  But  in  the 
case  of  last  week’s  NATO  bomb¬ 
ing  of  Yugoslavian  military  tar-  ; 
gets,  it  also  became  a  learning  experience  i 
for  many  newspaper  readers. 

Newspapers  around  the  United  States  ; 
plastered  their  front  pages  with  war  cover¬ 
age  after  the  attack,  with  heavy  emphasis  on  ; 
the  “where”  and  the  “why.”  Editors  say  their 
readers’  lack  of  familiarity  with  the  Balkan 
conflict  prompted  an  increased  use  of 
graphics  and  background  stories.  I 

“1  think  we  have  to  continue  to  translate 
to  readers  why  we’re  there,”  says  Tampa  [ 
(Fla.)  Tribune  deputy  managing  editor  i 
Donna  Reed. 

After  hovering  at  the  top  of  wire  budgets 
for  days,  the  actual  attack  hardly  caught 
newspapers  by  surprise,  which  helped  in 
planning  coverage.  Many  added  pages  to 
accommodate  extra  stories,  pushing  local 
stories  down  on  Page  One  or  inside  and 
built  in-depth  coverage  on  their  Web  sites. 

Wire  services  such  as  Gannett  News 
Service  (GNS)  provided  large  amounts  of 
background  material,  including  maps, 
demographic  information,  weapons  infor¬ 
mation,  time  lines,  and  regional  history. 

“A  lot  of  our  readers  have  not  exactly 
been  keeping  up  with  this  over  the  past  18 
months,”  sayc  Jeff  Stinson,  managing  editor 
for  news  at  GNS.  “We  need  to  explain  to 
readers  how  American  servicemen  and  i 
women  got  in  harm’s  way.” 

Internet  users  logged  on  to  national  news  ; 
Web  sites  in  record  numbers  to  get  informa¬ 
tion  and  share  opinions,  Web  managers  say.  ] 
CNN.com  received  1,7(X)  e-mail  com-  i 
ments  from  Web  users  the  day  of  the  attack 
—  up  from  the  daily  average  of  6(X)  —  with 
nearly  half  commenting  on  the  bombing, 
says  spokesman  Kerrin  Roberts. 

Roberts  says  chat  room  activity  also 
increased  following  the  attack,  with  an  aver¬ 
age  of  400  people  in  chat  rooms  after  bombs 
first  fell,  the  busiest  since  President  Clin-  . 
ton’s  impeachment,  when  the  average  chat 
level  reached  600  people. 

“We  see  this  whenever  there  is  a  major 
story,”  Roberts  says.  “This  story  also  has  so 
many  angles.” 


At  MSNBC.com,  the  joint  Web  page  of 
NBC  and  Microsoft,  the  number  of  site 
users  jumped  from  the  daily  average  of 
275,000  to  1 .4  million  the  day  of  the  attack, 
says  spokesman  Ben  Billingsley. 

Coverage  at  daily  newspapers  took  sever¬ 
al  forms  depending  on 
each  paper’s  size,  loca¬ 
tion,  and  resources. 

The  Los  Angeles 
Times,  known  for  its 
global  resources,  carried 
reports  from  Wash¬ 
ington,  Kosovo,  and 
the  local  area,  says 
Leo  Wolinsky,  man¬ 
aging  editor  for 
news.  The  Times 
had  sent  a  reporter 
to  Kosovo  months 
earlier  and  hired  a 
Kosovo-based  pho¬ 
tographer  the  day  of 
the  attack. 

“We  still  consid¬ 
er  it  a  pretty  big  deal,” 

Wolinsky  says  of  military 
coverage.  “It  had  a  long 
period  of  conflict  leading  up  to  it,  which 
included  genocide  and  the  first  real  NATO 
attack.” 

Wolinsky  says  the  Times  had  a  four-col¬ 
umn  Page  One  headline  for  the  March  24 
issue,  which  included  two  front-page  pho¬ 
tos,  a  map,  and  three  inside  stories. 

The  next  day,  coverage  increased  with 
three  stories  on  the  front,  a  six-column 
headline,  and  70%  of  Page  One  devoted  to 
the  attack. 

Newspapers  near  military  bases  and  eth¬ 
nic  Balkan  populations  scrambled  to  pro¬ 
duce  local  stories. 

The  Tampa  Tribune  and  the  Birming¬ 
ham  (Ala.)  News  sent  reporters  to  their 
local  refueling  units.  But  at  some  small 
papers,  such  as  the  9,000-circulation 
Dodge  City  (Kan.)  Daily  Globe,  the  bomb¬ 
ing  didn’t  rate  the  same  space  as  a  local 
murder  trial. 

“Most  of  our  readers  will  not  be  able  to 
see  the  murder  trial  on  TV,  but  they  have 
been  bombarded  with  Kosovo  coverage 
there,”  says  managing  editor  Brian  Reetz. 


Speciality  newspapers  treated  the  story 
differently. 

American  Srbobran,  an  English-lan¬ 
guage,  twice-monthly  paper  for  Pittsburgh’s 
ethnic  Serbs,  focused  on  the  war’s  impact 
on  citizens,  editor  Louis  T.  Cherpes  says. 

“The  phones  have 
been  ringing  off  the 
wall”  from  people 
having  a  hard  time 
finding  relatives,  he 
says.  “We  may  try  to 
narrow  the  coverage 
even  more  to  give  the 
human-interest  side 
of  the  story.” 

The  Army 
Times,  a  Gannett- 
owned  weekly 
for  the  military 
community, 
planned  to  look  at 
how  the  Serbs 
would  treat  pris¬ 
oners  of  war  and 
at  the  air  cam¬ 
paign,  says  exec¬ 
utive  editor  To¬ 
bias  Naegele.  “This  is  the  biggest  threat  to 
the  pilots.” 

Most  journalists  left  Yugoslavia  Thurs¬ 
day  under  expulsion  orders.  Associated 
Press  spokeswoman  Tori  Smith  says  it’s 
maintained  copy  and  photo  flow,  despite 
those  challenges. 

Some  major  newspaper  editors  say  cover¬ 
ing  the  bombing  seemed  less  hectic  than  in 
1991,  when  the  United  States  attacked  Iraq. 
Prior  to  that,  military  assaults  on  other  coun¬ 
tries  had  been  rare  since  the  Viemam  War. 

Editors  say,  since  the  United  States  had 
conducted  an  attack  on  Iraq  just  a  few 
months  ago,  they  were  experienced  in  what 
was  needed,  with  maps,  graphics,  and  his¬ 
torical  data  ready  and  waiting. 

“We’ve  gotten  quite  used  to  it  since  the 
Iraq  bombing  in  1991;  it’s  pretty  much  the 
same  thing  each  time,”  says  Mike 
Townsend,  managing  editor  of  the  175,000- 
circulation  Des  Moines  (Iowa)  Register. 
“They  usually  [attack]  at  night,  the  presi¬ 
dent  comes  on  TV  shortly  after,  and  you  get 
a  lot  of  images  from  TV.” 


wmwiacsyyaa  aiT, wt  aastrassr 

San  «1o0e  ^ieratig 


^  t!  ‘’^Daily  Globe 

NATOforct  attack  Yugoalavta  | 


THEIAMRtllilBUNE 


Bombas,  misdtes 
bite  Belgrade 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  MARCH  27.  1999 


9 


NEWS 


SPJ  gets  new  bleed 

And  decides  whether  to  move  its  headquarters 


by  Mark  Fitzgerald 

James  L.  Gray,  a  former  print  and 
broadcast  reporter  who  has  run  asso¬ 
ciations  for  the  past  15  years,  begins 
work  March  29  as  the  new  executive  direc¬ 
tor  of  the  Society  of  Professional  Journ¬ 
alists  (SPJ)  at  a  time  when  the  nation’s 
largest  journalism  organization  faces  an 
unusually  crowded  agenda. 

In  just  three  weeks,  SPJ’s  board  will 
decide  whether  to  keep  its  headquarters  in 
Greencastle,  Ind.,  or  move  to  the  down¬ 
town  campus  of  Indiana  University-Purdue 
University  at  Indianapolis  (lUPUI). 
Through  the  summer,  SPJ  will  be  putting 
the  finishing  touches  on  its  long-awaited 
strategic  plan,  and  in  October  it  celebrates 
its  90th  anniversary  at  its  convention  in 
Indianapolis. 

Gray  will  be  SPJ’s  third  executive  direc¬ 
tor  in  as  many  months.  In  January,  Dennis 


Norris  resigned  after  just  eight  months  in 
the  position  to  head  another  association. 
David  Cox,  the  former  editor  of  The 
Tribune-Star  in  Terre  Haute,  Ind.,  has 
served  as  temporary  executive  director 
since  Feb.  1 . 

“Jim  has  the  blend  of  association  man¬ 
agement  experience  and  journalism  experi¬ 
ence  that  we  were  seeking,”  says  Wendy  S. 
Meyers,  SPJ  president  and  editor  of  Veter¬ 
inary  Economics  magazine  in  Lenexa, 
Kan.  “Jim  has  also  been  on  both  the  print 
and  the  broadcast  sides  of  journalism,  so 
he  understands  the  needs  of  those  two 
important  constituencies  in  SPJ.” 

Gray  was  most  recently  executive  direc¬ 
tor  and  president  of  Empire  State  Business 
Alliance  in  New  York,  a  public-private 
partnership  between  utility  companies  and 
the  New  York  economic  development 
department  that  encouraged  industry  to 
move  to  the  state.  For  about  10  years  he 


was  president  and  chief  operating  officer 
of  the  Manufacturers  Association  of 
Central  New  York  in  Syracuse.  During  his 
tenure  there,  SPJ  says  that  Gray  increased 
membership  retention,  quintupled  annual 
revenues,  and  designed  continuing-educa¬ 
tion  programs. 

Gray  is  a  former  correspondent  and  edi¬ 
tor  for  Market  News  Service  in  Washing¬ 
ton,  D.C.,  and  columnist  for  Central  New 
York  Business  Journal.  Early  in  his  career. 
Gray  was  a  news  anchor  at  WBRE-TV  in 
Wilkes-Barre,  Pa.,  and  a  general-assign¬ 
ments  reporter  at  the  Pittsburgh  Press  in 
Pittsburgh.  He  has  a  journalism  degree 
from  Duquesne  University  in  Pittsburgh. 

“My  goal  is  to  build  member  value  into 
membership  in  SPJ  so  that  membership 
meets  and  exceeds  the  expectations  and  is 
perceived  that  way,”  Gray  says. 

As  executive  director.  Gray  will  run 
the  Sigma  Delta  Chi  foundation,  the  soci¬ 
ety’s  educational  arm,  serve  as  publisher 
of  Quill  magazine,  and  manage  the 
cramped  headquarters  SPJ  will  be  leaving 
within  a  year. 

SPJ’s  board  will  decide  between  two 
proposals  for  a  new  headquarters  at  its 
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“Parade  is  like  a  good 
friend  that  shows*  up 
every  Sunday  and 
brings  Annerica  together.” 

-Roger  Kintzel,  Publisher, 

The  Atlanta  Journal-Constitution 


On  Sunday  mornings  around  the  nation,  families  everywhere  read  Parade  in  the  comfort  of  their 
homes.  These  loyal  readers  share  the  insight,  information,  and  laughter  that  are  found  in  our 
pages.  For  them,  it’s  just  not  Sunday  without  Parade.  They  depend  on  Parade.  They  trust  Parade. 


And  so  do  publishers  all  over  America. 

-NOTHING  MOVES  AMERICA  LIKE 


April  17-18  meeting.  The  first,  from 
DePauw  University,  offers  a  vacant  lot  by 
the  Center  for  Contemporary  Media  for  a 
$1  annual  lease.  The  lot  would  house  a 
two-story  building  costing  about  $500,000. 

DePauw  says  it  is  willing  to  loan  SPJ 
the  amount  of  any  shortfall  between  con¬ 
struction  costs  and  the  money  raised  by  a 
capital  fund  drive. 

DePauw  would  keep  the  society  in 
Greencastle  and  would  be  a  sentimental 
choice:  SPJ  began  at  DePauw  as  the  fra¬ 
ternity  Sigma  Delta  Chi  in  April  1909. 

The  proposal  from  Indiana  University- 
Purdue  University  at  Indianapolis  would 
bring  SPJ  to  an  urban  setting.  lUPUI 
wants  to  house  the  society  in  its  proposed 
Communications  Complex  on  its  campus 
near  the  center  of  downtown  Indianapolis. 
The  complex  will  house  the  schools  of 
journalism,  music,  a  new  media  program, 
and  the  University  Information 
Technology  Systems  organization. 

SPJ  could  avoid  a  capital  campaign  by 
moving  into  the  complex  as  it  is  planned,  or 
spend  about  $1  million  for  a  3,500-square- 
feet  expansion,  lUPUI  says.  It  says  the 
Indiana  legislature,  which  must  approve  the 
building,  has  given  it  a  high  priority  and 
construction  could  begin  in  early  2000  with 
completion  about  1 8  months  later.  ■■ 

Free  press  update 

The  Committee  to  Protect  Journalists  re¬ 
leased  its  annual  worldwide  study  of  press 
freedom.  Attacks  on  the  Press  in  1998,  cov¬ 
ering  press  freedom  in  118  countries, 
including  four  special  reports  and  accounts 
of  500  attacks  against  journalists  and  news 
organizations.  In  1998,  24  journalists  were 
murdered  in  1 7  countries  and  1 1 8  journal¬ 
ists  were  imprisoned  in  25  nations. 

Members  named 
to  Pulitzer  board 

Wall  Street  Journal  managing  editor 
Paul  E.  Steiger  and  historian  Doris 
Kearns  Goodwin  have  been  elected  mem¬ 
bers  of  the  Pulitzer  Prize  board.  Members 
serve  up  to  nine  years;  they  are  elected  by 
current  members. 

Exec  charged 

The  publisher  of  a  West  Virginia 
weekly  was  charged  with  defrauding 
employees  by  allegedly  withholding 
thousands  of  dollars  in  wages.  Judith 
Carlberg,  54,  of  Frederick,  Md.,  faces  six 


I  counts  of  obtaining  labor  and  services  by 
j  false  pretenses. 

I  Carlberg  co-founded  The  Paper  last 
j  year.  It  published  three  issues  last  year 
I  before  employees  sued  for  unpaid  wages. 

Columnist  sacked 

I  A  former  freelance  columnist  for  the 
I  Brattleboro  (Vt.)  Reformer  says  he  was  fired 
I  over  a  column  that  criticized  an  editorial  in 


the  paper  calling  for  an  end  to  nastiness.  Jim 
Austin,  who  penned  a  weekly  column  for  the 
paper  for  eight  years,  says  he  was  let  go  on 
Jan.  22,  after  he  wrote  a  column  —  that  was 
never  published  —  critical  of  an  editorial  that 
said  that  people  need  to  be  more  civil  to  each 
other.  The  paper  is  owned  by  MediaNews 
Inc.  (New  England  Newspapers)  Group. 
Publisher  Richard  Macko  declined  to  discuss 
the  controversy,  but  indicated  that  Austin  will 
not  be  writing  for  the  paper  anytime  soon. 
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Microsoft  won’t  got  roportor’s  notes 


Judge  rules  against 
software  giant’s  pursuit 
of  CNet  reporter 

by  David  Noack 

A  CNet  reporter  doesn’t  have  to  hand 
over  documents  to  Microsoft  Corp., 
a  federal  judge  ruled  last  week.  The 
Redmond,  Wash.-based  software  giant 
wanted  the  materials  used  for  a  story  about 
Microsoft’s  legal  battles  with  Sun  Mi¬ 
crosystems  Inc.  CNet  is  a  San  Francisco- 
ba.sed  online  computer  news  organization. 

Federal  magistrate  Patricia  V.  Trum¬ 
bull,  in  a  decision  handed  down  March  22, 
ruled  that  the  documents  supplied  to 
reporter  Dan  Goodin  most  likely  did  not 
come  from  someone  bound  by  a  protec¬ 
tive  court  order  preventing  Microsoft  and 
Sun  from  disclosing  information  about 
their  legal  fight.  “Thus,  this  court  finds 
that  requiring  a  reporter  to  disclose  infor¬ 


mation  that  may  reveal  a  confidential 
source  is  not  warranted,”  the  two-page 
ruling  says.  CNet  moved  to  quash  the 
subpoena  last  November  in  U.S.  District 
Court  in  San  Jose,  Calif. 

Goodin  was  subpoenaed  a  month  prior 
for  materials  used  to  write  two  stories 
about  Sun’s  suit  against  Microsoft.  The 
lawsuit  claims  that  Microsoft  changed  ele¬ 
ments  of  Sun’s  original  Java  programming 
code  in  order  to  make  it  unreliable. 

On  Sept.  23,  CNet  published  two  arti¬ 
cles,  “Microsoft’s  Holy  War  Against  Java” 
and  “Intel,  SGI  Bail  on  Java  Multimedia.” 
Goodin  wrote  the  stories  after  an  anony¬ 
mous  source  allowed  him  to  read  internal 
documents  from  Microsoft.  Microsoft 
spokesman  Jim  Cullinan  says  the  compa¬ 
ny  was  not  seeking  the  name  of  the  source 
who  provided  Goodin  with  the  documents. 

“We  were  not  asking  the  reporter  who 
leaked  him  the  documents,”  he  says.  “We 
just  wanted  our  documents  back.  Our 
goal  is  to  protect  our  confidential  infor¬ 


mation  which  should  not  be  shared  out¬ 
side  those  provided  for  in  the  protective 
order.  We  will  not  speculate  on  what 
might  have  happened,  and  we  will  move 
forward.  At  some  point,  each  company 
must  take  appropriate  steps  to  protect  the 
integrity  of  the  legal  process.” 

Los  Angeles  attorney  Kent  Raygor,  who 
represented  CNet  and  Goodin,  could  not 
be  reached  for  comment,  but  has  argued  in 
the  past  that  the  California  Constitution, 
which  includes  a  reporter’s  privilege,  and 
the  First  Amendment  protect  Goodin  from 
having  to  turn  over  the  documents.  He 
contended  that  Microsoft  was  trying  to 
force  Goodin  to  reveal  his  source. 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
j  Press  in  Arlington,  Va.,  applauds  the  rul- 
i  ing.  “It  is  so  great  when  a  judge  comes  to 
the  conclusion  that  it’s  not  necessary  to 
subpoena  and  won’t  be  allowed.”  she  says. 

A  Sun  spokeswoman  declined  to 
comment.  Hi 
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Our  customers  say  it  best... 
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EdSpringl* 

Creative  Services  Director  and  Prepress  Manager 

Northwest  Florida  Daily  News, 
a  Freedom  Communications  Inc.  newspaper 


Jim  HoinU 

Prepress  Manager 

The  Statesman  journal,  a  Gannett  Co.  Inc.  newspaper 


Give  us  a  call  and  we'll  give  you  something  to  talk  about. 


Managing  Editor*  inc. 


"We  have  30  sites  stretching  from  Alaska  to  Florida  that  rely  on  ALS  and 
AdForce  to  get  their  papers  out  fast  and  reliably.  I  wish  all  software  was 
this  easy  to  maintain.  When  used  in  conjimction  with  AdQue,  we  have 
dramatically  reduced  the  paper  chase  that  bogs  down  smaUer  papers.  At 
the  larger  papers  we  can  easily  interact  with  our  billing  systems  to  enhance 
our  reconciliation  and  tearsheet  reports.  That  saves  us  time  and  money. 


Dan  Donghtia 

Prepress  Director 
Morris  Computer  Services,  part  of  Morris  Communications  Corp. 


"As  an  efficient  classified  pagination  tool,  CLS  is  the  best  I've  seen. 
It's  done  everything  I've  asked  it  to  do.  What's  more,  the  quality  of 
our  installation  and  the  support  we  receive  from  MEI  is 
uiUike  anything  I  have  ever  experienced  with  any  other 
software  purchase  in  the  newspaper  industry." 


"Roimdhouse  has  really  pulled  our  prepress  department  together. 

Ad  services,  production  services,  color  separation,  and  plate  burning 
all  can  see  the  same  iidormation  at  the  same  time.  With  Roundhouse 
we  track  down  ads  quicker  and  get  ads  back  in  faster,  which  makes  it 
much  easier  to  meet  our  deadlines." 
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Revamped  Sundays  at 
New  York  Daily  News 

They’re  hoping  to  increase  readership  with 
more  entertainment,  lifestyle,  and  opinion  pages 


by  Joe  Strupp 

After  months  of  planning  and  hype, 
the  New  York  Daily  News  is  launch¬ 
ing  a  revamped  Sunday  newspaper 
debuting  March  28  that  promises  more 
entertainment,  lifestyle,  and  opinion  pages 
at  a  time  when  the  tabloid  has  lost  signifi¬ 
cant  Sunday  readership  and  faces  looming 
cost  increases  from  a  union  pay  hike. 

The  paper  has  brought  in  a  “raft  of  peo¬ 
ple”  to  write  for  the  new  opinion  section, 
which  will  expand  from  two  to  five  pages 
and  include  new  columnists  Mike  Bamicle 
and  Tony  Komheiser,  according  to  new  Sun¬ 
day  editor  Ed  Kosner.  “We  will  have  a  whole 
roster  of  people  to  write  for  it,”  he  says. 

The  changes  follow  several  years  of  de¬ 
clining  Sunday  readership,  according  to  the 
Audit  Bureau  of  Circulations,  which  says 
Sunday  circulation  declined  from  978,000 
readers  in  1995  to  807,000  in  1997,  before 
a  bump  up  to  8 10,000  last  year. 

During  the  same  period,  the  News'  two 
major  competitors,  the  New  York  Post  and 


Newsday,  saw  Sunday  circulation  increas¬ 
es.  The  Post,  which  launched  its  Sunday 
paper  for  25  cents  in  1996  and  now  sells  for 
50  cents,  reported  291,000  readers  the  first 
year,  before  climbing  to  326,000  in  1997 
and  382,000  last  year. 

Newsday,  which  charges  $1.25  for  its 
Sunday  edition  in  Long  Island  and  $1  in 
New  York  City,  has  had  a  slimmer  circula¬ 
tion  boost,  from  650,000  readers  in  1 995  to 
67 1 ,000  last  year. 

The  Daily  News  is  not  expected  to  raise 
newsstand  prices  with  the  new  Sunday  edi¬ 
tion.  The  last  price  hike  occurred  in  1996, 
when  the  Sunday  paper  went  from  $  1 .25  to 
$1.50.  But  that  was  reversed  in  1997,  when 
the  newsstand  charge  went  down  to  $  1 . 

Daily  Nevi’s  publisher  Mort  Zuckerman 
made  headlines  last  fall  when  he  hired  Kos¬ 
ner,  whose  resume  includes  stints  at  News¬ 
week,  New  York  magazine  and  Esquire,  to  put 
together  the  new  Sunday  package.  Zucker¬ 
man  says  the  new  format  is  aimed  at  giving 
readers  more  useful  information  and  should 
not  be  taken  as  a  sign  of  troubled  times. 
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The  publisher  already  made  small 
changes  to  the  weekday  edition  on  March  22 
with  an  expanded  “Today  in  New  York”  sec¬ 
tion  that  highlights  happenings  around  town 
and  a  new  consumer  awareness  column. 

In  addition  to  the  expanded  opinion 
pages,  the  new  Sunday  format  will  replace 
the  previous  Sunday  magazine  with  two 
newsprint,  tabloid-style  sections  called 
Showtime  and  Lifeline,  Kosner  says. 
Showtime  will  include  entertainment  and 
movie  listings,  book  and  restaurant  re¬ 
views,  and  theater  news,  while  Lifeline  will 
focus  on  personal  finance,  computers,  elec¬ 
tronics,  relationships,  children,  and  health. 

Kosner  says  the  hiring  of  Bamicle,  who 
left  The  Boston  Globe  last  year  following 
accusations  of  plagiarism,  has  brought  some 
criticism,  but  not  enough  to  make  a  differ¬ 
ence.  “If  everyone  in  journalism  who  made 
a  mistake  did  not  get  a  second  chance,  none 
of  us  would  be  around  long,”  Kosner  says  of 
Bamicle,  who  is  writing  his  first  column 
about  a  Queens  church.  “He  has  paid  his 
dues.”  Kosner  says  Bamicle  will  continue  to 
live  outside  Boston  and  travel  to  New  York 
regularly  to  do  reporting  for  his  column. 

“I  think  this  shows  they  are  worried  and 
have  a  fight  on  their  hands  on  Sunday,” 
says  Stuart  Marques,  Post  managing  editor 
for  news.  “When  we  launched  [a  Sunday 
edition],  I  don’t  think  they  thought  we 
would  stick.” 

A  new  promotional  campaign  is  planned 
to  announce  the  Sunday  changes,  which 
Kosner  says  will  likely  begin  in  April.  Hi 

From  LA  Times 
to  philanthropy 

Former  Los  Angeles  Times  publisher 
Richard  T.  Schlosberg  III  has  been  named 
president  of  the  David  and  Lucile  Packard 
Foundation,  the  third  largest  philanthrop¬ 
ic  organization  in  the  United  States  with 
assets  at  more  than  $9  billion. 

Schlosberg,  54,  was  the  Times'  pub¬ 
lisher  from  1988  to  1997,  when  he  was 
displaced  by  Mark  H.  Willes,  chairman  of 
the  Times'  parent  company.  Times  Mirror. 

Crain  acquisition 

Crain  Communications,  publisher  of 
the  weekly  Advertising  Age  and  monthly 
Ad  Age  International  magazines,  bought 
Media  International  from  Reed  Business 
Information  in  an  effort  to  expand 
its  global  news  coverage. 

Crain  plans  to  incorporate  the  25-year- 
old  British  monthly  into  Ad  Age  Inter¬ 
national  in  April. 
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Brighter  Newsprint  Sets 
New  National  Daily  Apart 


When  Southam  Inc.  was  planning  the  daily  it  recently  introduced 
across  Canada,  the  publishing  chain  wanted  a  newsprint  that  would 
distinguish  the  National  Post  from  its  competition. 

Southam  presented  this  challenge  to  newsprint  suppliers 
just  three  months  before  the  launch.  Atlantic  Newsprint 
quickly  responded,  developing  a  high-density,  super-bright 
sheet  especially  for  the  new  daily  in  Toronto. 

Known  as  “National  Bright”,  the  newsprint  is  a  premium- 
grade,  standard-weight  paper  that  gives  the  National  Post  a 
cleaner  look  and  sharpens  its  colour  reproduction. 

For  a  superior  response,  follow  Southam’s  lead  and  look 
to  Atlantic.  We  specialize  in  fast,  innovative  solutions, 
backed  up  by  dependable  performance. 


‘National  Bright  has 
exceeded  our  expec¬ 
tations.  Its  benefits 
with  regard  to  quality, 
runnability  and  yield 
clearly  outweigh  the 
premium.” 

Patrick  Brennan 

Vice  President,  Manutacturing 

National  Post 


Paraguay  turns  to  lAPA 


by  Mark  Fitzgerald 

Paraguayan  journalists,  publishers, 
radio  owners,  and  commentators 
came  to  the  Inter  American  Press 
Association’s  (lAPA)  mid-year  meeting  in 
Montego  Bay,  Jamaica,  this  week  prepared 
to  duke  it  out  with  each  other. 

Paraguay’s  contentious  press  is  deeply  di¬ 
vided  over  issues  of  politics  as  well  as  Jour¬ 
nalism,  and  the  speakers  kicked  off  their  ! 
lAPA  session  with  heated  arguments.  By  the  j 
end  of  the  meeting,  however,  the  adversaries  i 
were  brought  together,  united  by  lAPA’s 
peacemaking  efforts  and,  ironically,  the  terri¬ 
ble  turmoil  that  exploded  in  their  homeland. 

“They  were  completely  divided,  but  they 
came  to  agreement  on  this  resolution  ... 
which  was  a  very  worthwhile  thing  to  do,” 
says  Robert  J.  Cox,  assistant  editor  of  The 
Post  and  Courier  in  Charleston,  S.C.,  and 
member  of  lAPA’s  Executive  Committee. 
“Unfortunately,  once  more,  it  took  a  tragic 
incident  to  bring  people  together.” 
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While  the  Paraguayan  journalists  were 
arguing  in  Jamaica,  their  nation’s  vice  pres-  j 
ident,  Luis  Maria  Argana,  was  shot  dead  in  j 
an  ambush  as  he  was  driving  to  work.  | 
i  Argana  had  been  engaged  in  a  bitter  intra-  i 
party  power  struggle  with  President  Raiil  j 
Cubas,  and  Argana’s  followers  immediately 
accused  the  president  and  his  ally,  former  j 
general  and  convicted  coup  leader  Lino 
Oviedo,  of  engineering  the  assassination.  j 
At  lAPA,  the  Paraguayan  press  divided 
between  those  who  opposed  president  Cubas 
and  four  media  figures  who  support  Cubas 
and  have  been  charged  with  inciting  to  over- 
!  throw  Parliament.  The  four — Raiil  Melamed, 
j  Osvaldo  Dominguez,  Alberto  Vargas  Pena, 

I  and  Juan  Carlos  Bemabe  —  portray  them- 
!  .selves  as  press  martyrs  while  other  journalists 
say  they  are  simply  irresponsible. 

“We  do  not  consider  them  working  jour-  j 
nali.sts,”  Magdalena  Riveros,  an  official  | 
with  the  Paraguayan  journalists  union  j 
known  as  SPP,  said  in  a  telephone  call  from  j 
Asuncion.  Paraguay.  SPP  in  recent  weeks  i 
has  complained  of  increasing  brutality  } 
against  journalists  from  members  of  | 
Cubas’  party  faction.  Police  have  stood  by  ! 
and  watched  as  journalists  were  beaten  at  | 
party  events,  SPP  says. 

In  the  political  chaos  of  Paraguay,  | 
Riveros  says,  the  situation  has  actually  . 
improved  for  journalists.  On  the  other  hand,  ' 
Cox  says  he  had  been  told  by  the  publisher  ^ 
of  Ultima  Hora  that  three  of  the  paper’s  | 
reporters  were  in  the  hospital  as  a  result  of  j 
the  violence.  Riveros  accuses  Melamed’s  j 
station  of  broadcasting  “violent  slogans”  | 
inciting  people  to  close  down  Parliament,  I 
which  opposes  President  Cubas. 

The  lAPA  resolution  agreed  upon  by  the 
two  sides  of  the  Paraguayan  press  condemns 
both  official  violence  against  journalists  and  | 
“committing  abuses  in  practicing  the  profes-  | 
sion  or  attacking  institutions  or  the  rule  of  | 
law.”  Depending  on  their  political  bent,  on  | 
March  24  Paraguay’s  papers  —  which  also  | 
saw  the  Parliament  move  to  impeach  Cubas  j 
—  took  up  sides  in  the  debate  at  lAPA  by  | 
playing  up  either  the  condemnation  of  offi-  j 
cial  violence  or  press  irresponsibility.  i 

lAPA  also  agreed  to  .send  a  high-level  del¬ 
egation  to  Paraguay  for  a  first-hand  look  at 
the  press  situation.  Cox,  who  went  on  a  fact¬ 
finding  mission  for  lAPA  in  February,  says  it 
is  not  certain  when  it  will  go  to  Paraguay, 
which  seems  not  to  have  fully  recovered 
from  the  35-year  dictatorship  of  Gen. 
Alfredo  Stroessner  that  ended  in  1989.  ■■ 
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Photog  convicted 

Steve  Keegan,  a  newspaper  photogra¬ 
pher  arrested  last  summer  while  pho¬ 
tographing  riots  at  a  Reno,  Nev.,  car  fes¬ 
tival,  was  found  guilty  of  obstructing 
officers  at  the  scene.  As  an  intern  at  the 
Reno  Gazette-Journal,  Keegan  covered 
last  year’s  “Hot  August  Nights,”  Reno’s 
annual  classic  car  festival.  The  show 
erupted  into  riots  which  Keegan  attempted 
to  photograph  until  police  arrested  him  for 
allegedly  interfering  in  police  matters. 

A  municipal  judge  found  Keegan  guilty 
and  fined  him  $1,320  along  with  80  hours 
of  community  service.  According  to  The 
Associted  Press,  the  judge  said  that  Keegan 
entered  a  police  perimeter  and  came  within 
a  few  feet  of  an  officer  making  an  arrest 
despite  admonitions  to  get  back. 

Keegan,  now  a  Los  Angeles  Times  em¬ 
ployee,  and  Mark  Studyvin.  another  pho¬ 
tographer,  were  arrested  and  convicted  for 
obstructing  and  resisting  officers.  The  Gaz¬ 
ette-Journal  says  it  may  appeal  the  ruling. 

Big  bonus  at  TMb 

Tribune  Co.,  publisher  of  the  Chicago 
Tribune,  paid  its  chief  executive  John 
Madigan  $1.7  million  in  1998. 

Madigan  received  $787,120  in  salary 
and  a  $900,000  bonus,  according  to  a  U.S. 
Securities  and  Exchange  Commission  fil¬ 
ing.  In  1997,  he  was  paid  $757,120  salary 
and  a  $1.1  million  bonus. 

More  bonuses 

Dow  Jones  &  Co.  paid  its  CEO  a 
$402,885  bonus  in  1998,  more  than  twice 
the  amount  paid  in  1997,  according  to  a 
U.S.  Securities  and  Exchange  Comm¬ 
ission  filing. 

Dow  Jones  says  Peter  Kann’s  bonus 
reflected  strong  performances  by  him  and 
the  company.  Dow  Jones  had  a  net  loss  in 
fourth-quarter  1998  from  the  sale  of 
Telerate,  its  financially  troubled  data  ser¬ 
vice,  severance  payments,  and  other 
items,  but  says  it  expects  strong  earnings 
growth  in  1999.  Kann’s  salary  was  up  2% 
in  1998  to  $750,000. 

In  a  separate  filing,  the  company  says  it 
will  pay  $1.8  million  over  two  years  to 
Kenneth  L.  Burenga,  who  retired  in 
December  as  president  and  chief  operat¬ 
ing  officer.  Burenga  was  closely  connect¬ 
ed  with  the  firm’s  $1  billion  loss  on 
Telerate.  Burenga  agreed  not  to  divulge 
trade  secrets  or  work  for  a  competitor. 
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The  Columbus  Dispatdi  added  VCR  Plus+® 
in  response  to  hs  readers  who  asked  for  the 
reliability  and  convenience  of  the  PlusCode'^  numbers. 


“Our  readers  demanded  it! 

Now  a  newly  redesigned  TVpius 
brings  our  readers  this  easy-to- 
use  feature.” 

—  Gary  Kiefer,  Managing  Editor 
The  Coiumbus  Dispatch 
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room  on  the  same  floor  as  an  office  used  by 
one  of  Scaife’s  foundations  in  a  downtown 
Pittsburgh  building.  A  building  engineer 
reportedly  discovered  Kangas  lying  on  the 
ground,  apparently  drunk,  during  a  routine 
electrical  circuit  breaker  check. 

The  engineer  went  for  help  and  returned 
to  find  Kangas  dead  from  a  self-inflicted 
gunshot  wound  to  the  head.  Police  have 
ruled  the  death  a  suicide  and  have  yet  to 
find  evidence  of  foul  play. 

More  than  a  month  passed  before  either 
newspaper  wrote  about  the  suicide  at  any 
length.  Editors  at  both  papers  say  it  did  not 
get  close  scrutiny  until  information  about 
Kangas'  background  and  anti-Scaife  writ¬ 
ings  were  discovered. 

Each  newspaper  ran  lengthy,  Page  One 
stories  on  March  14  that  offered  similar 
descriptions  of  the  suicide  and  Kangas’  his¬ 
tory  of  Internet  attacks  on  Scaife,  with  hints 
that  Kangas  might  have  come  to  Pittsburgh 
to  confront  or  kill  Scaife.  But  they  also  dif¬ 
fered  sharply  in  some  areas. 

The  Post-Gazette  story  reported  that 
Scaife  had  hired  a  private  detective  after 
the  suicide  to  find  out  more  information 
about  Kangas,  while  the  story  also  cited 
differences  in  the  police  and  coroner’s 
reports  about  Kangas’  wounds  —  details 
the  Tribune-Review  left  out.  At  the  same 
time,  the  Tribune-Review  noted  that 
Kangas  had  criticized  other  newspaper 
officials  at  The  Washington  Post  and  The 
New  York  Times  in  his  online  tirades,  while 
the  Post-Gazette  focused  solely  on  his  anti- 
Scaife  commentaries. 

The  Post-Gazette  also  followed  with  a 
March  17  article  that  said  police  were 
seeking  to  question  Scaife  in  a  “widening 
investigation.”  Pittsburgh  Police  detective 
James  Cavanaugh  says  Scaife  has  not  been 
interviewed  and  is  not  being  sought  for 
questioning. 

Gutnick  says  it  was  the  second  Post- 
Gazette  story  that  bothered  his  clients  most, 
citing  its  hint  at  a  conspiracy. 

Roddy,  a  former  Tribune-Review  reporter 
who  wrote  both  Post-Gazette  stories,  says 
he  was  surprised  that  his  former  employer 
would  lash  out  so  angrily.  “I’m  at  a  loss,”  he 
says. 

The  current  sniping  is  the  latest  in  a  bit¬ 
ter  rivalry  between  the  two  newspapers  that 
dates  back  to  1992  when  Scaife  attempted 
to  buy  the  former  Pittsburgh  Press  from 
Scripps-Howard  following  a  Teamsters 
strike  at  both  newspapers.  After  the  Press 
was  sold  to  the  Post-Gazette,  which  closed 
it,  Scaife  filed  a  lawsuit  against  Scripps- 
Howard,  which  has  since  been  settled  for 
an  undisclosed  amount. 


Dueling  papers  duke  it  out  in  mysterious  suicide 

by  Joe  Strupp 


of  Toledo,  Ohio,  of  blowing  the  story  out  of 
proportion  to  harm  Scaife. 

During  a  stinging  editorial  published 
March  2 1 ,  the  Tribune-Review  blasted  Post- 
Gazette  editors  and  staff  writer  Dennis 
Roddy,  calling  them  “Scaife-haters”  and 
their  coverage  “phony  journalism.”  In  addi¬ 
tion,  the  editorial  alleged  that  the  Post- 
Gazette  wrote  its  stories  because  "they  are 
haters  and  it  is  in  their  nature.” 

Scaife’s  attorney  says  the  editorial  and  a 
previous  statement  attacking  the  Post- 
Gazette  coverage  were  proper  responses. 
“The  Post-Gazette  has  had  a  thing  of  going 
after  Dick  Scaife  because  of  who  he  is,”  says 
H.  Yale  Gutnick,  who  represents  Scaife. 

Post-Gazette  managing  editor  Madelyn 
Ross  disagrees,  saying  that  such  an  unusu¬ 
al  death  occurring  near  a  prominent  pub¬ 
lisher’s  office  is  news. 

“This  is  a  news  story”  Ross  says. 

The  dispute  followed  the  death  of 
Kangas,  whose  body  was  found  in  a  men’s 


The  mysterious  suicide  of  a  left-wing 
conspiracy  theorist  outside  the 
offices  of  a  conservative  Pittsburgh 
newspaper  publisher  —  and  the  resulting 
coverage  by  a  rival  paper  —  has  heightened 
an  ongoing  feud  between  the  two  dailies, 
culminating  in  two  published  attacks  by  the 
publisher  against  the  rival’s  lead  writer. 

Editors  at  the  245,000-circulation  Pitts¬ 
burgh  Post-Gazette  say  they  covered  the 
Feb.  8  suicide  of  37-year-old  Steven  Kan¬ 
gas  like  any  other  news  story.  Kangas,  a 
former  Las  Vegas  computer  consultant  who 
had  often  criticized  Greensburg  Tribune- 
Review  publisher  Richard  Scaife  in  free¬ 
lance  Internet  commentaries,  was  found 
shot  to  death  in  a  room  on  the  same  floor  as 
one  of  Scaife’s  offices. 

Officials  at  the  82,000-circulation 
Tribune-Review  have  accused  the  Post- 
Gazette,  owned  by  Blade  Communications 
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Campus  press  may  face 
freedom  fuming  point 


College  papers  may 

face  high  school-style  I 

censorship 

by  Allan  Wolper 

College  press  advocates  are  worrying 
about  the  mind-set  of  a  U.S.  Federal 
Appeals  Court  deciding  whether  to 
impose  high  school-style  censorship  on  the 
college  press. 

The  three-member  district  court  in  j 
Cincinnati  heard  arguments  last  Thursday 
involving  a  Kentucky  State  University  | 
(KSU)  decision  five  years  ago  to  stop  the 
distribution  of  The  Thowhred,  a  student- 
edited  yearbook.  | 

The  Student  Press  Laws  Center  posted  I 
excerpts  from  a  pirated  edition  of  the  year¬ 
book  on  its  Web  site  (splc@splc.org). 
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The  judges  seemed  oblivious  to  the 
First  Amendment  pleadings  of  attorneys 
who  insisted  KSU  is  violating  student  col¬ 
lege  press  rights. 

“Your  constitutional  arguments  are  not 
persuasive,”  federal  Judge  John  Ryan  told 
Bruce  Orwin,  an  attorney  for  Charles  Kin¬ 
caid,  one  of  two  former  students  suing  the 
university.“Any  university  that  hands  any¬ 
thing  over  to  students  ought  to  be  closed.” 

Orwin’s  reply:  “If  you  affirm  the  deci¬ 
sion  of  the  lower  court,  it  will  destroy  the  ’ 
student  press.” 

Irwin  says  that  a  negative  decision  will  | 
allow  “college  administrators  across  the  ; 
United  States  to  engage  in  great  mischief  | 
and  promised  to  appeal  if  the  Judges  ruled  ! 
against  him. 

Mary  Gibson,  the  KSU  vice  president  of 
student  affairs,  confiscated  the  yearbook  | 
because  the  editors  did  not  use  school  col-  | 
ors  on  the  cover  and  because  she  was  criti-  I 
cal  of  the  book’s  subtitle,  Destination  j 
Unknown,  a  reference  to  the  future  of  the  j 
historic,  predominantly  black  institution.  i 

Kentucky  educators  are  debating  ' 
whether  to  merge  KSU  with  the  University  ! 
of  Kentucky,  since  KSU  is  having  financial  ; 
problems.  Gibson  also  complains  the  year¬ 
book  had  too  many  national  current  event 
references  and  did  not  identify  students  in 
the  photos  of  campus  activities. 

But  student  reporters  for  The  Thowhred 
News,  the  campus  newspaper,  note  that  the 
yearbook  was  .seized  the  day  after  Laura  ; 
Cullen,  the  adviser  to  both  the  yearbook  and  | 
paper,  refused  to  kill  a  letter  to  the  editor  | 
critical  of  the  KSU  president,  Mary  Smith,  i 
Cullen  was  transferred  to  a  secretarial  post  i 
for  six  weeks  and  did  not  get  her  newspaper 
adviser  Job  back  until  she  retained  Orwin.  j 

The  appeals  court  is  expected  to  decide 
later  this  year  whether  to  uphold  federal  i 
Judge  Joseph  M.  Hood’s  ruling  that  KSU 
could  legally  recall  the  yearbook  because  it  j 
was  not  a  “public  forum.”  I 

College  Journalists  are  Jittery  because  j 
Hood  is  the  first  Jurist  to  cite  a  1989  U.S. 
Supreme  Court  Case,  Hazelwood  v.9. 
Kiddmeir,  in  rendering  a  ruling  on  the  col¬ 
lege  press.  In  that  case,  the  court  voted  5  to 
3  that  Hazelwood,  Mo.,  educators  could 
censor  their  high  school  newspaper. 

The  Supreme  Court  also  said,  in  a  foot¬ 
note,  that  its  decision  should  not  be  used  to  i 


curtail  college  and  university  press  First 
Amendment  rights. 

J.  Guthrie  True,  of  Johnson,  True  & 
Guarniere,  a  Frankfurt  law  firm  represent¬ 
ing  KSU,  does  not  believe  the  college  press 
will  have  a  censorship  problem  even  if  the 
court  finds  in  his  favor. 

“Judge  Hood  limited  his  opinion  simply 
to  whether  the  yearbook  was  a  public  for¬ 
um,”  True  says.  “He  left  open  the  question  of 
whether  Hazelwood  will  apply  to  the  college 
press.  1  would  really  be  surprised  if  the  court 
took  the  bold  step  of  extending  the  Hazel¬ 
wood  decision  to  the  University  press.” 

The  Cincinnati  federal  court  case,  known 
formerly  as  Kincaid  vs.  Gibson,  was  the  talk 
of  advisers  at  last  week’s  College  Media 
Convention  in  New  York  City. 

Richard  M.  Goehler,  an  attorney  who  is 
heading  a  long  list  of  press  rights  groups 
gathered  by  the  Student  Press  Law  Center 
(SPLC)  to  support  The  Thorohred,  flew  to 
New  York  after  Thursday’s  court  session  to 
brief  students  and  media  advisers. 

“I  believe  that  once  the  court  considers 
all  the  arguments,  they  will  rule  in  our 
favor,”  says  Goehler. 

Mark  Goodman,  executive  director  of 
the  SPLC,  says  “he  has  never  seen  so  much 
outside  support  for  the  college  press.” 

The  American  Society  of  Newspaper 
Editors,  Society  of  Professional  Journal¬ 
ists,  Reporters  Committee  For  Freedom  of 
the  Press,  and  American  Civil  Liberties 
Union  all  filed  briefs  supporting  the  stu¬ 
dent  press.  HI 

Former  hostage 
sues  Iran 

A  $100  million  lawsuit  was  filed  yester¬ 
day  by  former  Associated  Press  correspxin- 
dent  Terry  Anderson  and  his  family  again.st 
Iran.  The  former  hostage  believes  that  Iran 
sponsored  the  captors  who  kept  him  blind¬ 
folded  and  shackled  for  more  than  six  years. 

According  to  AP,  the  lawsuit  states  that 
Anderson’s  captors  were  members  of  Hez¬ 
bollah,  or  Party  of  God,  a  politico-paramili¬ 
tary  terrorist  organization  operating  in  Leba¬ 
non  and  supported  by  Iran,  Iran’s  United  Na¬ 
tions  ambassador  denied  that  Iran  supported 
the  hostage-takers  and  said  U.S,  courts  had 
no  Jurisdiction  over  foreign  countries. 

Asian  news  debuts 

Eight  Asian  newspapers  announced  the 
formation  of  the  Asian  News  Network  on 
Sunday.  According  to  a  news  release  from 
the  ANN,  the  papers  will  exchange  news 
stories,  features,  and  op-ed  articles  daily. 
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Reporter’s  hunch  may  he  clue 
to  fate  of  famed  missing  atheist 


by  Mark  Fitzgerald  \ 

A  San  Antonio  (Texas)  Express-News  j 
reporter’s  hunch  —  and  his  persis¬ 
tence  in  bringing  it  to  police  atten-  l 
tion  —  may  prove  to  be  a  key  development  j 
in  solving  a  four-year-old  mystery:  The  dis¬ 
appearance  of  famed  atheist  Madalyn  Mur-  j 
ray  O’ Hair  and  two  of  her  adult  children.  | 
With  his  hunch  that  a  headless,  handless 
corpse  that  had  gone  unidentified  for  three 
years  might  be  the  remains  of  a  small-time  | 
con  man  whose  name  turned  up  while  | 
investigating  the  O’ Hair  disappearance,  j 
reporter  John  MacCormack  revived  stalled  ! 
murder  investigation  and  may  have  uncov¬ 
ered  evidence  that  the  Murray  O’ Hairs  met  I 
with  foul  play,  too.  ! 

Now  the  Dallas  County  sheriff’s  office 
say  they  have  an  active  investigation  into 
the  murder  of  con  man  Danny  Fry,  and 
Austin,  Texas,  police  on  March  24  arrested 
former  O’ Hair  office  manager  David 
Roland  Waters  on  weapons  charges. 
Although  Waters,  52,  is  not  charged  with  j 
murder,  his  attorney  told  reporters  that 
prosecutors  are  investigating  his  possible  j 
link  to  O’ Hair’s  death.  j 

Because  of  McCormick’s  reporting,  j 
The  Austin  Police  Department  had  come  i 
under  increasing  pressure  to  expand  the  ! 
investigation  beyond  a  routine  missing 
person’s  case. 

“The  Austin  Police  Department  should 
forget  about  trying  to  save  face,”  the 
Express-News  wrote  in  a  recent  editorial,  j 
“and  immediately  launch  an  investigation  j 
into  the  disappearance.”  j 

O’ Hair  styled  herself  “the  most-hated 
woman  in  America”  because  of  her  vehe¬ 
ment  campaign  against  organized  religion. 
Although  she  did  not,  as  many  believe,  file 
the  first  lawsuit  that  led  the  U.S.  Supreme  j 
Court  to  ban  public  school  prayer  in  1963,  i 
she  seized  the  spotlight  soon  after.  She  was  | 
a  cantankerous  figure  always  ready  to 
spread  the  gospel  of  atheism  on  any  talk 
show  or  to  sue  with  demands  such  as  the 
removal  of  the  words  “In  God  We  Trust” 
from  U.S.  currency.  | 

By  1995,  O’Hair,  then  76,  had  fallen  from  j 
prominence  and  ran  a  shrinking  atheist  orga-  1 
nization  in  Austin,  Texas,  with  her  son  Jon  j 
Garth  Murray  and  daughter  Robin  Murray  i 


O’ Hair.  (Another  son. 

Bill,  was  a  profound  dis¬ 
appointment  to  his 
mother.  The  boy  who 
was  the  named  plaintiff 
in  O’ Hair’s  suit  to  ban 
mandatory  Bible  reading 
in  Baltimore  schools  had 
become  a  fundamental¬ 
ist  Christian.) 

Though  the  three  had 
discussed  retirement 
overseas,  there  was  no 
hint  of  what  would  hap¬ 
pen  at  the  end  of  that 
August.  Madalyn,  Jon, 
and  Robin  suddenly  left 
their  Austin  home,  leav¬ 
ing  uneaten  breakfast  on 
the  table,  three  unattend¬ 
ed  dogs,  Madalyn’s  dia¬ 
betes  medicine,  and  a  note  that  the  atheist  into  the  mystery.  “1  got  hooked  a  little,  and 
offices  were  closed.  A  month  later,  they  i  about  every  six  months  something  would 
briefly  surfaced  in  San  Antonio,  Texas,  i  develop  in  the  story  to  keep  me  going,” 
where  Jon  Murray  bought  $500,(XX)  in  gold  MacCormack  says, 
coins  with  money  wired  from  the  atheist  MacCormack  learned  that  the  Murray 
organization’s  offices  in  New  Zealand.  O’ Hairs  were  not  the  only  people  from  the 

After  that,  nothing.  :  atheist  office  who  disappeared  in  the  fall  of 

Were  they  murdered?  Were  they  living  a  j  1995.  Danny  Fry  —  whose  own  daughter 
new  life  financed  by  embezzled  funds?  Had  described  him  to  MacCormack  as  "kind  of  a 
O’Hair,  as  she  often  said  would,  really  con  artisf’  —  hastened  from  Florida  to 

withdrawn  to  die  in  anonymity  —  safe  Texas  at  the  behest  of  Waters.  Fry  hinted  to 

from  the  prayers  of  the  people  she  dispar-  |  his  family  that  he  would  soon  come  into 
aged  as  “Christers”?  j  some  big  money. 

Austin  police,  concluding  there  was  no  !  But  Danny  Fry  never  came  back.  His 
foul  play,  considered  the  disappearance  sim-  j  family  made  frantic  efforts  to  find  him  — 
ply  an  open  missing  persons  case.  Various  j  filing  missing  persons  reports  in  Texas  and 
investigations  by  journalists  turned  up  little.  I  Florida  and  consulting  psychics  —  but  “lit- 
Two  years  ago,  in  response  to  persistent  tie  effort  was  made  by  police  or  outsiders  to 
media  inquiries,  Austin  Police  issued  a  state-  learn  his  fate,”  MacCormack  says, 
ment  saying,  “We’ve  already  given  (the  dis-  |  Then  MacCormack  happened  across  a 
appearance)  more  attention  than  a  case  of  its  story  on  The  Associated  Press  wire,  an  an- 
type  because  of  her  notoriety.”  j  niversary  story  from  The  Dallas  Morning 

Certainly  when  Express-News  reporter  '  News  of  another  mystery,  as  it  happens.  The 
John  MacCormack  first  came  to  the  O’ Hair  small  story  concerned  a  corpse  with  its  head 
story,  he  was  not  expecting  to  break  it  wide  and  hands  severed  that  had  been  found  out- 
open.  In  1996,  he  was  assigned  to  write  the  j  side  Dallas  on  Oct.  2,  1995. 
one-year  anniversary  story  of  the  disappear-  i  “It  was  literally  serendipity,”  MacCor- 
ance.  “It  was  your  basic  story.  Do  a  profes-  j  mack  says.  “1  saw  the  date,  Oct.  2,  1995,  and 
sional  story,  but  don’t  kill  yourself,”  I  knew  Danny  Fry  had  disappeared  Sept.  30.” 
MacCormack  recalls.  “I  didn’t  know  or  care  ^MacCormack  went  to  the  Dallas 
what  had  happened  to  them  at  that  point.”  Sheriff’s  Office  and  got  a  description  of 
Learning  more  about  the  Murray  :  the  torso.  Then  he  called  Fry’s  ex-wife 
O’Hairs,  however,  he  was  quickly  drawn  and  two  other  women  who  had  lived  with 
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Fry.  Their  descriptions  of  Fry’s  hairy 
chest,  scars  and  tattoos  seemed  to  match 
the  Dallas  corpse. 

He  went  back  to  Dallas  and  suggested  to 
detectives  and  the  medical  examiner’s 
office  that  they  try  matching  the  DNA  of 
the  corpse  and  Danny  Fry. 

“They  had  tried  two  or  three  DNA 
matches  [with  other  possibilities]  before,  so 
they  were,  to  their  credit,  very  open-mind¬ 
ed  about  it,”  MacCormack  says. 

Media  attention,  in  fact,  was  just  what 
the  Dallas  County  Sheriff’s  Office  was 
hoping  for,  says  spokesman  Ed  Spencer. 

“The  thinking  was  that  this  might  trigger 
some  information  from  the  public,”  Spencer 
says.  “This  worked  out  as  a  kind  of  two-step 
process:  The  Morning  News  really  started  the 
ball  rolling  and  MacCormack  was  able  to 
furnish  us  with  the  information  about  Fry.” 

But  nothing  in  the  O’ Hair  disappearance 
is  simple.  For  one  thing,  the  medical  examin¬ 
ers  office  needed  more  than  Just  a  DNA  sam¬ 
ple  from  Fry’s  daughter,  for  instance.  And 
getting  three  of  his  relatives  in  different  parts 
of  the  country  to  make  arrangements  for  a 
DNA  test  locally,  coordinate  between  their 
local  authorities  and  Dallas’  overburdened 
county  medical  examiner  was  a  complex  and 
—  for  MacCormack  —  frustrating  process. 

MacCormack  says  he  became  “a  polite 
pest,”  pushing  the  Fry  family  members  to 
get  the  DNA  test  and  pushing  the  medical 
examiners  to  push  for  the  tests  as  well. 

“The  guy  at  the  coroner’s  office  was  a 
good  guy,  but  he  had  100  cases.  1  had  Just 
one,”  MacCormack  says. 

By  January,  the  results  were  in  and 
revealed  the  headless  corpse  was  indeed 
Danny  Fry. 

The  fact  that  Fry  had  been  murdered 
around  the  time  of  the  O’Hair  disappearance 
and  that  he  had  a  connection  with  the  athe¬ 
ist’s  former  office  manager  —  a  man  with  a 
murder  conviction  —  suggests  the  atheists 
met  a  violent  fate  themselves.  One  scenario 
is  that  the  three  atheists  were  kidnapped,  held 
for  the  ransom  in  gold  coins,  and  murdered. 

MacCormack’s  tip  on  Fry  helped  revital¬ 
ize  a  three-year  murder  investigation  of  the 
corpse  that  was  pretty  much  stuck,  sheriff’s 
spokesman  Spencer  says.  “This  is  obvious¬ 
ly  an  extremely  significant  development  for 
detectives,”  he  says. 

Express-News  editor  Robert  Rivard  says 
the  Fry  investigation  is  classic  Mac¬ 
Cormack.  “He  retains  an  enthusiasm  and  ini¬ 
tiative  that  is  rare  to  find  in  a  veteran  reporter 
who  has  been  around  so  long,”  Rivard  says. 

“It  was  Just  one  of  those  stories,” 
MacCormack  himself  says,  “where  a  long 
shot  pays  off.” 


Covering  the  Royals 


For  Peter  Archer,  reporting  on  the  Queen  isn’t 
a  royal  pain  in  the  arse,  it’s  a  pleasure 


I  by  Renita  Underwood 

As  Peter  Archer  strode  through  Buck¬ 
ingham  Palace  with  a  doorman,  he 
unexpectedly  walked  in  on  a  con- 
!  versation  between  Queen  Elizabeth  and  the 
i  Queen  Mother.  When  they  noticed  him 
I  approaching,  the  Queen  Mother  snapped, 
i  “And  now  here  comes  the  damn  press!” 

I  Sensing  that  the  Queen  Mother  was  in  a 
bad  mood,  the  doorman  decided  it  was  in 
i  everyone’s  interest  to  escort  Archer  out  of 
the  room  and  into  a  small  closet.  Archer 
j  complied,  standing  dumfounded  in  the  clos- 
[  et  until  the  door  opened.  It  was  the  Queen 
Mother  saying,  “Oh  dear,  they  shouldn’t 
I  have  put  you  in  there  because  of  me.” 

!  Closet  detail  isn’t  a  regular  part  of  the 
j  duties  of  the  British  Press  Association’s 
Court  Correspondent,  but  as  the  Journalist 
with  the  closest  daily  contact  with  the  Roy¬ 
als,  Archer  has  learned  to  expect  the  unex¬ 
pected,  such  as  the  death  of  Princess  Diana. 

Archer  graduated  from  the  University  of 
Newcastle  with  a  bachelor  of  art’s  degree 
I  in  history.  Now  he  works  for  the  United 
■  Kingdom’s  Press  Association,  which  is  [ 
equivalent  to  The  Associated  Press  in  the  ■ 
United  States.  Archer  Joined  the  PA  in  [ 
1980  and  for  the  past  four  years  has  j 
1  focused  on  the  Royal  Family.  As  Court  ! 
j  Correspondent,  Archer  holds  one  of  the  | 
I  highest  positions  at  the  PA. 
i  He  does  a  lot  of  writing,  researching, 
j  traveling,  and  planning  to  cover  the  Royals. 

I  His  stories  are  distributed  regionally  and 
i  nationwide  to  newspapers  and  broadcast 
[  stations.  Archer  also  appears  on  national  ! 
j  television  shows. 

From  one  perspective.  Archer  is  a 
celebrity  himself,  a  target  for  potentially 
embarrassing  news  coverage.  Archer  says 
I  although  he  isn’t  “squeaky  clean,”  he  acts 
!  with  discretion  in  his  private  life.  He  recalls 
i  the  night  when  reporters  from  a  tabloid 
I  magazine  invited  him  to  a  bar.  After  check- 
j  ing  around.  Archer  discovered  that  the  bar 
j  was  a  pick-up  Joint  for  prostitutes.  He 
j  declined  the  invitation. 

I  Regardless  of  the  last-minute  traveling, 
late  night  business  calls,  and  lack  of  time  | 
for  a  social  life.  Archer  says  that  he  loves  | 
his  Job  and  is  fortunate  to  hold  the  posi-  I 
tion.  One  of  his  favorite  duties  was  work-  i 


ing  closely  with  Princess  Diana  during 
the  last  two  years  of  her  life.  He  called  her 
“ma  am,”  and  she  called  him  “Peter.” 

His  longtime  Press  Association  col¬ 
league,  Roger  Williams,  describes  Archer 
as  serious  and  hardworking.  “He  takes  the 
most  difficult  stories  and  handles  them  pro¬ 
fessionally,  with  accuracy.” 

The  two  reporters  covered  Princess 
Diana’s  funeral  together,  and  Archer  car¬ 
ried  out  the  assignment  without  any  obvi¬ 
ous  emotion.  Williams  says,  “There  were 
not  any  tears.” 

Archer’s  least  favorite  part  of  the  Job  is 
covering  public  engagements,  such  as  for¬ 
mal  dinners,  charity  functions,  or  televised 
funerals.  He  considers  them  chaotic  and 
crowded.  It’s  difficult  to  hear  what  the 
Royals  are  saying  and  even  harder  to  listen 
to  how  the  audience  responds. 

Although  he  has  easy  access  to  the 
Royals  and  their  circle.  Archer  insists  he’s 
not  there  to  do  propaganda  or  slant  the 
news  in  their  favor.  “I’m  not  a  yes  man.” 
But  he  admits  it’s  necessary  to  be  careful 
not  to  over-antagonize  them,  “The  Queen 
can  be  a  powerful  enemy,”  he  says. 

Overall,  Archer,  44,  lives  what  he  con¬ 
siders  the  good  life.  He  drives  a  Mercedes 
Benz  and  constantly  travels  around  the 
world.  He  even  receives  a  clothing 
allowance  to  cover  the  expense  of  dressing 
properly  for  any  Royal  occasion. 

All  in  all,  waiting  in  a  dark  closet  for  a 
while  no  doubt  is  a  small  price  to  pay  for 
being  his  nation’s  eye  on  royalty. 


Underwood  graduated  from  Michi¬ 
gan  State  University  with  a  BA  in  May 
1998.  She  recently  spent  a  month  and 
a  half  In  London  with  the  School  of 
Journalism  at  MSU.  Hi 
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Audit  Bureau  says: 
“Event  sales”  rained  out 


by  Mark  Fitzgerald 

Bowing  to  complaints  about  abuses 
in  “event  sales,”  the  Audit  Bureau 
of  Circulations  (ABC)  abruptly 
pulled  the  plug  on  the  popular  policy  that 
allowed  newspapers  to  count  as  paid  cir¬ 
culation  single-copy  sales  those  copies 
included  in  the  admission  to  pro  football 
games,  job  fairs,  and  other  events. 

At  the  same  time  it  withdrew  this  circu¬ 
lation  perk,  ABC  took  the  first  step  toward 
adopting  a  policy  that  will  undoubtedly 
please  national  newspapers:  Under  its  pro¬ 
posed  “acceptance  copies”  categories  all 
those  copies  of  USA  TODAY  or  the  local 
metro  that  are  dropped  at  hotel  rooms  will 
no  longer  appear  on  a  guest’s  bill  —  but 
will  still  count  as  paid  circulation. 

In  the  first  action  from  its  spring  board 
meeting,  ABC  says  it  is  “suspending”  the 
event  sales  policy  effective  April  1  — 


almost  exactly  one  year  after  the  Schaum¬ 
burg,  Ill.-based  bureau  approved  it. 

The  timing  of  the  suspension  surprised 
some  in  the  industry. 

“It’s  kind  of  short  notice,”  says  John 
Kimball,  the  Newspaper  Association  of 
America’s  (NAA)  senior  vice  president 
and  chief  marketing  officer.  “A  lot  of  peo¬ 
ple  have  contracts  signed  with  promoters.” 

For  its  part,  ABC  says  it  too  was  sur¬ 
prised  —  by  the  complaints  that  emerged 
from  implementation  of  the  policy. 

“Some  of  the  programs  that  have  been 
put  in  place  Just  surfaced  issues  that  were 
maybe  a  surprise,”  says  spokesperson 
Ginny  Sexton. 

It’s  clearly  a  touchy  subject.  ABC  never 
mentions  the  names  of  newspapers 
involved  in  complaints  and  the  papers  that 
have  made  the  most  use  of  the  event  sales 
policy  are  keeping  quiet. 

“There  were  instances  in  which 


papers,  perhaps,  did  not  abide  by  the 
spirit  of  the  event  sales  policy,”  says 
NAA’s  Kimball.  The  biggest  problems: 
Counting  as  paid  circulation  papers  that 
were  not  the  full  paper,  were  not  editions 
ever  sold  anywhere  else,  or  did  not  look 
like  the  paper  at  all. 

Those  so-called  “event  editions”  — 
such  as  the  preprinted  victory  headlines  at 
important  ball  games  —  were  permitted 
under  event  sales  but  never  defined.  For 
that  matter,  ABC  never  defined  what  con¬ 
stituted  an  “event”  in  the  first  place. 

“Is  an  event  a  one-time  occurrence?  Is 
it  a  regular  event?  Those  were  the  ques¬ 
tions,”  ABC’s  Sexton  says. 

ABC  also  concedes  there  has  been 
“concern”  about  Just  how  auditable  event 
sales  claims  are.  For  now,  it  says,  the 
bureau  will  be  asking  its  newspaper, 
ad''ertiser,  and  ad  agency  constituents  to 
help  it  craft  a  more  rigorous  policy. 

While  the  event  sales  policy  has  kicked 
up  some  confusion  and  controversy,  its  sus¬ 
pension  is  unlikely  to  dampen  the  burgeon¬ 
ing  number  of  partnerships  between  news¬ 
papers  and  event  promoters  such  as  sports 
teams,  auto  races,  or  trade  fair  organizers. 

“The  real  issue  for  papers  is  that  as  you 
grow  circulation  like  that  you  are  still 
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dealing  with  the  cost/benefit  calculus,”  says  one  circulation 
director,  who  insisted  on  anonymity.  “You’ve  got  to  ask  whether 
the  promotion  is  worth  it  in  the  first  place.” 

A  lot  of  newspapers  will  continue  to  answer  yes,  says  NAA’s 
Kimball. 

The  incremental  paid  circulation  gain  from  event  sales, 
Kimball  says,  “is  a  piece  of  the  equation.  The  real  value  in  event 
sales  is  often  in  building  relations  with  the  advertiser.  ...  Many 
events  advertisers  feel  very  strongly  about  the  value  of  circula¬ 
tion  from  these  events,  and,  from  a  newspaper  point  of  view,  this 
is  seen  mostly  as  an  opportunity  to  build  a  partnership  between 
the  newspaper  and  the  advertisers  and  the  general  public  around 
a  particular  event.” 

A  good  example  of  how  event  sales  works  is  the  partnership 
between  The  Indianapolis  (Ind.)  Star  and  the  Indianapolis  Colts 
professional  football  team.  The  wide-ranging  agreement  between 
the  two  —  which  runs  for  10  years  and  accounted  for  newspaper 
ad  revenues  of  about  $500,000  last  year  —  includes  much  more 
than  single-copy  sales  at  games,  but  they  have  been  substantial. 

Fans  at  home  games  receive  a  Star,  which  is  included  in  the 
ticket  price.  Last  fall,  the  Star  told  E&P  it  counts  as  circulation 
only  those  copies  actually  taken  by  fans,  but  the  Sunday  bump 
was  significant  —  roughly  12,000  to  15,0(X)  a  game  at  the 
50,(K)0-seat  stadium. 

Repeated  phone  messages  seeking  comment  on  how  the  event 
sales  policy  suspension  would  affect  the  paper  this  sea.son  were  not 
returned  before  deadline  by  the  Star's,  vice  president  of  advertising 
and  marketing  or  the  sports  and  events  marketing  sales  manager. 

For  newspapers,  a  happier  subject  was  the  ABC  board’s  deci¬ 
sion  to  endorse  the  concept  of  adding  an  audit  report  line  item 
for  single-copy  newspaper  sales,  called  “acceptance  copies.”  The 
change  promises  to  simplify  the  process  of  accounting  for  papers 
distributed  by  hotels,  airlines,  and  other  businesses. 

According  to  existing  ABC  rules,  people  receiving  papers  must 
have  a  chance  to  refuse  them  before  they  can  be  considered  paid 
circulation.  That’s  why  hotels,  for  in.stance,  include  an  invoice 
item  showing  the  charge  for  the  paper.  Under  the  acceptance 
copies  proposal,  which  would  create  two  new  categories  with  dif¬ 
ferent  qualifying  criteria,  that  requirement  would  go  away. 

While  that  is  an  obvious  benefit  to  such  national  papers  as 
USA  TODAY  and  The  Wall  Street  Journal,  local  papers,  encour¬ 
aged  by  loosening  ABC  rules,  are  also  beginning  to  experiment 
with  third-party  bulk  sale  arrangements. 

“Basically,  we’ve  got  a  small  [hotel]  program  we’re  expand¬ 
ing,”  says  Mark  Homung,  vice  president  of  circulation  for  the 
Chicago  Sun-Times.  “But  obviously  it’s  the  broader  rule  changes 
adopted  last  year  that  embolden  us  to  look  at  controlled  circula¬ 
tion  with  an  eye  to  moving  it  to  paid.” 

Mass,  weekly  planned 

Community  Newspaper  Co.,  based  in  Needham.  Mass.,  plans 
to  close  its  three  weekly  upper  Cape  Cod  newspapers  and  re¬ 
place  them  with  a  new  one,  the  Upper  Cape  Codder,  on  April  1 . 

The  Upper  Cape  Codder,  to  be  ba.sed  in  Sandwich,  will 
employ  the  staff  of  the  three  defunct  weeklies,  says  Gary 
Higgins,  publisher  of  the  company’s  Cape  Cod  newspapers.  The 
three  weeklies  had  a  combined  circulation  of  9,(XX);  the  new 
weekly  has  a  target  circulation  of  15,0(X). 

Community  Newspaper  Co.,  a  subsidiary  of  Fidelity  Invest¬ 
ments.  publishes  two  dailies,  90  weeklies,  and  19  shoppers  in 
eastern  Massachusetts. 
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E@P  VIEWPOINT 


No  more  secret 
death  penalty  in  Texas 

In  Texas,  town  councils  cannot  hold  their  meetings  in  secret.  Neither  can  county 
commissions  or  school  boards  or  commissioner  courts.  Under  the  Texas  Open 
Meetings  Act,  even  wastewater  treatment  commissions  must  conduct  their  business 
in  public. 

Yet  the  Texas  state  board  that  decides  whether  a  death  row  inmate  lives  or  dies  always 
meets  in  secret.  That’s  not  entirely  accurate:  In  the  last  three  decades  the  18-person 
Texas  Board  of  Pardons  and  Paroles  has  never  once  actually  met  in  the  same  room.  It 
has,  however,  been  busy. 

In  the  past  four  years  alone,  it  managed  to  decide  the  fate  of  57  inmates  —  refusing 
to  stop  the  execution  of  56  of  them,  incidentally.  Commissioners  contact  each  other  by 
phone  or  simply  fax  in  their  votes.  No  hearings  are  held,  no  minutes  or  tran.scripts  are 
taken  of  members’  telephone  tag  —  and  the  board  never  issues  a  written  explanation  of 
its  decisions. 

This  extraordinarily  cavalier  approach  is  all  the  more  shocking  given  the  board’s 
enormous  power.  The  last  chance  Texas  capital  crime  convicts  have  to  avoid  execution 
is  to  throw  themselves  on  the  mercy  of  the  pardons  board.  For  unlike  many  other  states, 
Texas  does  not  give  its  governor  absolute  power  to  grant  clemency.  The  governor  can 
stop  an  execution  only  if  that’s  what  the  pardons  board  recommends.  And  so  like  an 
ancient  Roman  emperor  at  the  Coliseum,  the  pardons  board  can  seal  a  prisoner’s  fate 
with  the  turn  of  a  thumb.  There  is  one  difference,  to  be  fair:  At  least  the  emperor  showed 
up  in  person  to  render  his  veto. 

It’s  a  process  that  has  been  described  as  “appalling”  by  a  federal  judge,  a  “farce”  by 
the  state  bar  association,  and  a  violation  of  Texas  law  by  two  state  Judges.  Newspapers 
have  reached  the  same  conclusion:  The  1 5  biggest  Texas  papers  have  all  called  for  open¬ 
ing  the  clemency  process. 

As  the  Austin  American-Statesman  said  the  other  day,  the  board  should  be  “a  fail-safe 
review,  not  a  meaningless  validation  of  a  death  sentence  done  hastily  and  in  .secret.”  The 
pardon  board’s  secrecy  is  also  strikingly  at  odds  with  the  high  public  interest  and  robust 
debate  generated  in  Texas  by  some  recent  clemency  cases. 

Consider  Karla  Faye  Tucker,  the  drug-addicted  pickax  killer  whose  claim  that  she 
had  become  a  born-again  Christian  in  Jail  won  unusual  allies  in  her  campaign  for 
clemency  last  year.  The  day  the  board  rejected  that  bid,  Texans  learned  in  great  detail 
her  request  for  a  last  meal:  a  banana,  peaches,  and  a  tossed  salad  with  either  ranch  or 
Italian  dressing.  They  learned  nothing  at  all  about  how  the  board  had  made  its  decision 
to  execute  Tucker. 

Now  Texas  has  a  chance  to  bring  this  process  into  the  sunshine  of  public  scrutiny. 
Rep.  Elliot  Naishtat,  an  Austin  Democrat,  is  proposing  a  bill  that  would  require  the  par¬ 
dons  board  to  hold  open  hearings  on  clemency  requests  and  provide  reasons  for  its  deci¬ 
sions.  The  issue  here  is  not  about  being  for  or  against  capital  punishment  —  it  is  about 
insisting  that  government  conduct  Justice  in  the  open. 
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LETTERS  E&P 


Kudos  to  E&P 

Kudos  to  E&P  for  pointing  out  the 
hypocrisy  of  Clinton's  “protect  Chelsea’s 
privacy”  stance  (“Viewpoint”  Feb.  13,  p. 
22).  As  you  pointed  out.  the  philandering 
Clinton  has  trotted  our  Chelsea  at  every 
opportunity  to  try  to  portray  a  “loving 
family”  image.  There’s  no  end  to  it  — 
holding  hands,  sailing  at  Martha’s 
Vineyard.  high-visibility  taxpayer- 
financed  junkets  to  Africa,  photo  oppor¬ 
tunities  leaving  church,  dragging  the 
whole  White  House  press  corps  to 
Stanford  University  to  cover  Chelsea’s 
first  day  at  school. 

Although  Chelsea’s  image  has  been 
somewhat  supplanted  by  the  use  of  the 
Clinton’s  dog  and  cat.  Bill  and  Hillary  still 
trot  her  (Chelsea,  1  mean)  out  at  every 
opportunity  as  needed.  (And  she’s  plenty 
needed  —  since  every  sordid  fresh  detail 
calls  for  a  “Chelsea  opportunity.”  The 
Clinton’s  darn  near  need  to  set  up  a 
Chelsea  wire  to  supply  photos.) 

What’s  sauce  for  the  goose  is  sauce  for 
the  gander,  and  Clinton  is  nothing  but 
nakedly  hypocritical  in  using  Chelsea  as 
an  image-enhancer  while  fal.sely  bellyach- 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

Editor  &  Publisher,  March  26,  1949 

The  presidents  of  Abitibi  Power  & 
Paper  Co.,  D.W.  Ambridge  will  be  intro¬ 
ducing  “super  newsprint,”  a  supercalen¬ 
der  paper  for  customers  who  are  seeking 
better  quality  paper  for  special  purposes. 


The  Associated  Dailies  of  Florida 
meeting  elected  James  S.  Knight  of 
The  Miami  Herald  as  president.  He 
succeeds  Henry  S.  Wrenn  of  Tallahas¬ 
see,  who  recently  left  the  newspaper 
business  after  many  years  with  the  Tal¬ 
lahassee  Democrat. 


Television  and  its  effects  on  newspa¬ 
per  sales  was  the  main  subject  at  the 
spring  meeting  of  the  Interstate  Circu¬ 
lation  Managers  Association. 

Milton  J.  Picou  of  the  Philadelphia 
Bulletin  points  out  that  television  view¬ 
ers  are  going  through  the  same  stages  as 
radio  fans.  “Most  of  them  sit  glued  to 
the  sets.”  he  says,  “but  they  will  become 
more  discerning  with  time  and  may  not 
be  satisfied  with  some  of  the  amateurish 
programs  now  being  broadcast.” 


ing  about  the  much  more  dignified  (even 
toadying)  article  in  People. 

Too  bad  that  .so  few  other  than  E&P 
were  gutsy  enough  to  point  to  Clinton’s 
double  standard.  But  your  honesty  is 
especially  refreshing  in  light  of  such 
widespread  gutlessness  among  your  col¬ 
leagues. 


Joel  Anders 
Los  Angeles,  Calif. 

Fools  for  a  day 

Feb.  27 ’s  issue  of  Editor  &  Publisher, 
contained  two  articles  that,  in  combina¬ 
tion,  would  have  been  more  entertaining 
in  your  All  Fools  Day  issue. 

The  topic  of  “Credibility  crisis  in  the 
newsroom”  (p.  12)  was  that  there  was  a 
growing  lack  of  faith  in  the  media  among 
the  American  public.  “Firebombing  at 
black  paper”  (p.  16)  was  a  nearly  perfect 
example  of  a  news  article  with  a  decep¬ 
tive,  irrelevant  portion  of  a  headline. 

Most  readers  of  the  bombing  article’s 
headline  would  assume  that  the  race  of 
the  newspaper’s  editor-publisher  was  rel¬ 
evant,  that  the  bombing  was  racially 
motivated. 

Of  course,  the  article  clarifies  that  mis¬ 
information  by  identifying  the  person 
accused  of  ordering  the  bombing  as  being 
black  politicians  who  had  been  at  odds 
with  the  newspaper  for  many  years. 

By  this  standard  of  Journalism,  race  is 
always  relevant  when  the  subject  is 
black.  The  headline  for  the  killing  of  a 
black  axe  murder  shot  by  the  black  nine- 
year-old  daughter  of  the  mother  he 
slaughtered  in  front  of  her  and  her  fami¬ 
ly  would  be:  Black  man  brutally  mur¬ 
dered  by  a  handgun. 

This  hypothetical  event  would  allow 
the  Journalist  to  misuse  race  while  he 
anthropomorphized-demonized  the  source 
for  salvation  of  a  family.  This  sort  of 
famous  misuse  of  words  that  trigger 
strong  emotions  is  not  exceptional  — 
apparently,  not  even  in  Editor  & 
Publisher. 


Lance  Klein 
partner. 
Nobles.  Ray  &  Klein, 
Mount  Vernon.  Wash. 

Ad  nauseam,  etc. 

Let’s  see,  your  wordsmith  observes  that 
many  editors  have  trouble  differentiating 
between  flaunt  and  flout  and  nauseous  and 


nauseated,  ad  nauseum  (“Shop  Talk  at 
Thirty,”  Feb.  27,  p.  54). 

As  editors,  we  all  live  in  glass  houses. 
So  I  wouldn’t  want  to  flaunt  it  or  to  be 
nauseous  about  it  or  go  and  ad  nau.seam. 
but  your  editors  flunked  the  spelling  test 
in  an  article  about  careful  editing. 

Paul  R.  Martin 
assistant  managing  editor. 
The  Wall  Street  Journal. 

New  York,  N.Y. 


Wait ... 
there’s  more 

Jim  Tuite’s  lament  on  the  decline  in  the 
quality  of  copy  editing  would  have  car¬ 
ried  more  punch  had  ad  nauseam  not  been 
misspelled  in  the  penultimate  graph 
{E&P,  “Shop  Talk,”  Feb.  27,  p.  54). 

Don’t  you  hate  it  when  that  happens? 

Sami  Lais 
AME  Features, 
Government  Computer  News, 
Silver  Spring.  Md. 


Are  you  giving  your 
readers  the  best? 
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HARTFORD  COURANT 

AMY  PAGNOZZI  to  a  general  news 
columnist  of  the  Connecticut  daily, 
from  freelance  writer  for  various  news¬ 
paper  and  magazine  publications  in 
New  York. 

JOURNAL  NEWS 

RICK  BLUM  to  marketing  commu¬ 
nications  director  of  the  daily  newspa¬ 
per  in  White  Plains,  N.Y.,  from  market 
analyst. 

He  succeeds  JIM  FOGLER,  who 
moves  to  business  development  director  at 
the  paper. 

KANSAS  CITY  STAR 

MATT  KRANER  to  vice  president 
advertising  of  the  daily  in  Kansas  City, 
Mo.,  from  head  of  advertising. 

RANDY  WATERS  to  vice  president 
production,  from  head  of  production. 

LIBERTY  GROUP  PUBLISHING 

LARRY  RANDA  to  president  and 
publisher  of  the  company’s  Press  Publica¬ 
tions  in  Elmhurst,  Ill. 

He  retains  his  position  as  executive 
vice  president  for  Liberty  Suburban 
Chicago  Newspapers,  and  president  and 
publisher  of  LIFE  newspapers  in 
Oakbrook.  111. 

GERALD  R.  SMITH  to  vice  president 
of  operations  for  Liberty  Suburban 
Chicago  newspapers,  from  senior  vice 
president  for  the  Daily  Southtown/Star 


a 

GEMSKE 
MORRIS 

COMMUNICATIONS 
CORP. 

Newspapers  in  Tinley  Park.  111. 

MEDIANEWS 

ANDREW  MICK  to  president  of  the 
group’s  New  England  newspaper  unit, 
from  publisher  of  the  group’s  newspaper. 
The  Daily  News,  located  in  Lebanon,  Pa. 
He  succeeds  JIM  WALL,  who  moves  to 
general  manager  and  executive  vice  presi¬ 
dent  of  the  group’s  daily  paper.  The 
Denver  Post. 

MORRIS 

COMMUNICATIONS  CORP. 

LOWELL  R.  DORN  to  director  of 
network  services  for  the  media  company 
in  Augusta,  Ga.,  from  director  of  informa¬ 
tion  services. 

NEWSPAPER 
NATIONAL  NETWORK 

ROBERT  GEMSKE  to  graphics  di¬ 
rector  for  the  organization,  from  vice 
president,  graphics  services,  for 
Publicitas  Advertising  Services  in  Stam¬ 
ford,  Conn. 


PAGNOZZI 

HARTFORD 

COURANT 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  505. 820. 2/00  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


SMITH  WALL 

LIBERTY  GROUP  MEDIANEWS 

PUBLISHING 


SUN  PUBLICATIONS 

JENNIFER  ROMAN  to  advertising 
and  marketing  director  for  the  weekly 
newspaper  group,  from  advertising  de¬ 
partment  division  manager  at  The  Orlan¬ 
do  (Fla.)  Sentinel. 

TIMES  INC.  ASIA 

EAM  TAN  to  new  media  director  of 
the  unit  of  Time  Inc.,  the  publishing  arm 
of  Time  Warner,  from  manager  of  market¬ 
ing  for  the  Interactive  PostNet  of  the 
South  China  Morning  Post.  She  replaces 
DORIS  SOHMENPAO  who  relocates  to 
London  to  build  up  the  profile  of  Time 
Inc.  new  media. 

TIMES  UNION 

TIM  FARKAS  to  executive  sports 
editor  of  the  daily  newspaper  in  Albany, 
N.Y.,  from  assistant  sports  editor  of  the 
daily  paper.  News  Observer,  in 
Raleigh,  N.C.  He  succeeds  DAN  HOW- 
LEY,  who  moves  to  bureau  chief  and 
editor  of  the  Rensselaer  edition  of  the 
newspaper. 

BILL  CALLEN  to  assistant  executive 
sports  editor,  from  sports  editor. 

CHRIS  BURT  to  night  sports  editor, 
from  sports  copy  editor. 

JAMES  ROGALSKI  to  bureau  chief 
and  editor  of  the  Saratoga  edition  of  the 
paper,  from  business  editor  at  the 
Connecticut  Post. 

TORONTO  STAR 

BRUCE  ANNAN  to  vice  president  of 
electronic  media  for  the  daily  paper,  from 
publisher. 

He  also  becomes  executive  director  and 
chairman  of  Torstar  Electronic  Publishing, 
chairman  of  the  board  for  toronto.com, 
and  a  member  of  the  papers  senior  execu¬ 
tive  team. 

Send  Newspeople/Awards  to  Research 
Dept.,  Vernelle  Dorvil:  e-mail 
shqipem@mediainfo.com,  fax  212- 
691-7287,  mail  Editor  &  Publisher 
11  W.  19th  St.,  10th  Floor,  New  York, 

NY  10011.  Pictures  are  appreciated. 
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E<S?P  OBITUARIES 


Longtime 
publisher  dies 

Jack  Walz,  general  manager  of  the 
weekly  Lordsburg  Liberal,  and  a  former 
manager  and  co-publisher  of  the  Silver 
City  Daily  Press,  both  in  New  Mexico, 
died  at  68  from  complications  relating 
to  cancer. 

Walz  moved  to  Silver  City  in  1956  and 
worked  as  a  Linotype  operator  and  job 
shop  printer  at  the  Daily  Press.  He  later 
was  promoted  to  foreman  of  the  Job 
printing  shop  and  subsequently  was 
appointed  manager  and  co-publisher  of 
the  paper  where  he  worked  until  1981. 

Walz  bought  the  Liberal  in  1972  from 
Dick  Rice.  He  owned  and  published  the 
Liberal  until  1994,  when  he  sold  his 
interest  to  the  C.  Ely  Publishing  Co., 
owned  by  Tina  Ely,  who  also  publishes 
the  Daily  Press. 

“He  was  one  of  the  last  true  newspa¬ 
permen,”  Ely  says.  “They  don’t  make 
them  like  that  anymore.  He  carried  the  art 
of  printing  from  lead  type  all  the  way 
through  computers. 

“He  had  a  real  good  sense  of  humor. 
He  would  like  to  be  remembered  that 
way  —  for  his  sense  of  humor  and  hard¬ 
working  ethic,”  she  says. 

“He  was  one  of  the  hardest-working 
people  who  I  was  ever  associated  with,” 
says  Bill  Archibald,  Daily  Press  general 
manager.  “He  didn’t  have  the  benefit  of  a 
formal  education,  but  his  tendency  was  to 
outwork  the  other  guy.” 

Walz  stayed  with  the  Liberal  as  gener¬ 
al  manager  and  continued  writing  his  col¬ 
umn,  “Papalote,”  until  several  weeks 
before  his  death. 

He  won  a  New  Mexico  Press  Associa¬ 
tion  E.H.  Shaffer  award  last  year  for  his 
column. 

Walz  was  bom  Jan.  18,  1931,  in  San 
Antonio,  Texas,  and  moved  with  his  fam¬ 
ily  five  years  later  to  Upland,  Ind. 

He  is  survived  by  his  wife,  Amelia;  two 
brothers,  Donald  and  Fred  Walz,  both  of 
Upland;  four  half-sisters;  sons  Kent  Walz, 
editor  of  the  Albuquerque  Journal,  Jerry 
Walz,  and  Dan  Walz,  all  of  Albuquerque; 
daughters  Barbara  Johnstad  and  Martha 
Reid  of  the  Albuquerque  area;  seven 
stepchildren;  36  grandchildren  and  step- 
grandchildren  and  15  great-grandchildren 
and  step  great-grandchildren. 

—  Mark  Fitzgerald 


WALTER  ALLEN  DEALEY  JR., 
83,  retired  newspaper  executive  and  min¬ 
ister,  died  at  home  in  Dallas  on  March  9. 
His  grandfather,  George  Bannerman 
Dealey,  was  the  founder  of  The  Dallas 
(Texas)  Morning  News,  and  his  father  was 
a  business  executive  at  the  paper.  In  195 1, 
Dealey,  who  was  also  an  executive  at  the 
paper,  left  and  enrolled  in  the  Austin 
Presbyterian  Theological  Seminary.  He 
returned  to  Dallas  in  1956  and  became 
first  pastor  of  the  Churchill  Way 
Presbyterian  Church.  In  1962,  he 
resigned  as  pastor  to  open  a  full-time 
office  for  pastoral  counseling. 

JOHN  C.  GINN,  former  publisher  of 
the  Anderson  (S.C.)  Independent-Mail 
and  vice  president  of  Harte-Hanks 
Communication,  the  paper’s  parent  com¬ 
pany,  died  February  in  Lawrence,  Kan.,  at 
the  age  of  69.  He  served  the  newspaper 
business  for  33  years,  working  in  several 
reporting  and  editorial  positions  through¬ 
out  North  Carolina,  Tennessee,  and 
Missouri. 


The  winners  of  the  65th  annual  National 
Headliner  Awards  were  announced  last 
week.  Winners  in  large  daily  newspaper  cat¬ 
egories  are: 

Spot  news  by  newspaper  with  circulation 
under  75,000:  The  Greeley  (Colo.)  Tribune 
staff,  “It  Ends  Here”;  Johnstown,  Pa.,  Tribune 
Democrat,  Kirk  Swauger  and  Jason  Green  for 
“10  Miles  of  Terror”;  (Salem,  Ore.)  Statesman 
Journal,  staff  for  “High  School  Shooting.” 

Spot  news  by  newspaper  with  circulation 
over  75,000:  The  Boston  Globe,  Doreen 
ludica  Vigue  and  Brian  MacQuarrie  for 
coverage  of  fatal  shootings  at  Connecticut 
Lottery  headquarters;  The  (Portland) 
Oregonian,  staff,  for  “Thurston  High 
School  Shootings”;  St.  Petersburg  (Fla.) 
Times,  staff,  for  “Deadly  Rampage.” 

News  beat  coverage  or  news  series  by 
newspaper  with  circulation  under  75,000: 
Duluth  (Minn.)  News-Tribune,  Kendra 
Rosencrans  and  Craig  Lincoln,  for  “Death 
Beds”;  no  second-  or  third-place  award  given. 

News  beat  coverage  or  news  series  by 
newspaper  with  circulation  over  75,000: 
The  Boston  Globe,  John  Yemma  and  Daniel 
Golden,  for  “Harvard:  The  Cost  of 
Excellence”;  The  Orlando  Sentinel,  Juliet 


AGUSTIN  BARRIOS  GOMEZ,  a 
i  diplomat  and  pioneer  in  Mexican  televi¬ 
sion,  died  of  a  heart  attack  at  the  age  of 
:  73,  on  March  15.  He  began  his  journalism 
career  in  1948,  at  the  daily  paper 
Novedades  in  Mexico  City.  In  1950,  he 
launched  a  daily  radio  commentary  pro¬ 
gram  before  moving  on  to  television.  In 
i  1974  and  1975,  he  received  Mexico’s 
National  Prize  for  Journalism.  As  a  diplo¬ 
mat  between  1977  and  1987,  he  served  as 
Mexico’s  ambassador  to  Canada, 
Switzerland,  and  Bahamas.  In  1993,  he 
returned  to  radio  with  a  program  that 
;  broadcast  daily  in  Mexico  and  the  south- 
;  em  United  States  until  1995. 

JACK  SHEAFFER,  69,  former 
chief  photographer  for  The  Arizona 
Daily  Star,  died  March  16.  He  served  as 
chief  photographer  at  the  daily  for  27 
:  years  before  an  explosion  at  the  paper 
i  left  him  severely  injured.  He  did,  how¬ 
ever,  continue  to  handle  photography 
I  assignments  for  the  newspaper  after  the 
’  accident. 


Macur,  for  “Cheating  in  NASCAR”;  The 
(Portland)  Oregonian,  Mark  O’Keefe,  for 
“Christianity  Under  Siege.” 

Special  or  feature  column  on  one  subject: 
Akron  (Ohio)  Beacon  Journal,  Regina  Brett, 
for  “Breast  Cancer”;  The  Wall  Street 
Journal,  Dorothy  J.Gaiter  and  John  Brecher, 
for  “Wine”;  Star  Tribune  of  Minneapolis, 
Kristin  Tillotson,  for  “Pop  Culture.” 

Editorial  writing:  The  (Monroe,  La.) 
News-Star,  David  Barham;  Los  Angeles 
Times,  Alex  Raksin;  Lexington  (Ky.) 
Herald-Leader,  Jamie  Lucke. 

Sports  writing  or  sports  column  by  an 
individual:  Los  Angeles  Times,  Bill 
Plaschke;  The  (Baltimore)  Sun,  Tom  Keyser, 
The  Miami  Herald,  Michelle  Kaufman. 

Feature  writing  on  a  variety  of  subjects: 
Fort  Worth  (Texas)  Star-Telegram,  Larry 
Bingham;  The  Wall  Street  Journal,  Roger 
Thurow;  The  Charlotte  (N.C.)  Observer, 
Paige  Williams. 

Investigative  reporting:  The  Wall  Street 
Journal,  Alix  Freedman,  for  “Population 
Bomb”;  Pittsburgh  Post-Gazette,  Bill 
Moushey,  for  “Win  At  All  Costs”; 
Rochester  (N.Y.)  Democrat  and  Chronicle, 
Gary  Craig,  for  “Wrongly  Convicted.” 
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COVER  STORY 


BY  JOE  STRUPP 


Full  court 


NCAA  tournament  action 


“Newspapers  do  an  incredible  job  cov¬ 
ering  sports  events  on  a  daily  basis,  but 
the  Web  brings  a  new  daytime  part.” 

—  Hart  Hooten,  general  manager  of 
CNN/SI,  CNN,  and  Sports  Illustrated' s 
joint  Web  page 

Following  the  winning  shot,  the  final 
whistle,  and  the  last  announcer’s 
commentary,  this  year’s  NCAA 
Men’s  Basketball  Tournament  will 
undoubtedly  rank  as  the  most  covered  U.S. 
sports  event  ever. 

With  the  most  Web  activity  devoted  to  a 
single  sports  championship,  more  reports 
on  multiple  networks  than  in  past  years, 
and  increased  newspaper  coverage  and 
circulation,  the  60th  annual  tournament 
has  changed  the  face  of  big-time  sports 
coverage  forever,  according  to  sports 
industry  leaders. 

“The  growth  is  just  huge  and  grows  and 
grows  and  grows,”  says  Jim  Heavner,  pres¬ 
ident  of  VilCom,  a  North  Carolina-based 
sports  marketing  company  that  focuses  on 
college  basketball. 

Statistics  from  Finalfour.net,  the  official 
Web  Site  of  the  NCAA  tournament,  indi¬ 
cate  that  Web  activity  for  the  three-week 
event  will  likely  surpass  that  of  all  previous 
major  sports  events.  The  official  site  — 
overseen  by  Host  Communications  of 
Lexington,  Ky.,  and  Total  Sports  of 
Raleigh,  N.C.  —  averaged  about  20  million 
hits  per  day,  a  150%  increase  over  last  year, 
according  to  tournament  officials.  That  is 
about  twice  as  much  as  the  1996  Atlanta 
Olympics’  official  Web  site  produced  daily 
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during  its  16-day  schedule  of  events,  and  a 
sharp  increase  over  the  most  recent  Super 
Bowl  and  World  Series  Web  sites.  ’ 

“We  are  caught  up  in  the  whole  Internet  i 
popularity  boom,”  says  James  Jackson,  the  i 
NCAA  tournament  Web  manager. 

Such  skyrocketing  Web  sports  activity  ■ 
has  sports  veterans  wondering  what’s  next. 

After  throwing  everything  they  had  at  the 
three-week  college  basketball  extravaganza, 
top  generals  in  the  ongoing  war  between  j 
Web  and  traditional  newspaper  sports  cov¬ 
erage  admit  that  the  future  is  unclear. 

Most  realize  that  the  days  of  fans  watching 
a  Final  Four,  Super  Bowl,  or  World  Series  on 
television  and  then  waiting  for  the  next  day’s 
paper  to  read  up  on  statistics  and  analysis  are 
over.  But  predictions  are  mixed  on  how  the 
Web  will  fit  into  future  sports  coverage  as  it 
vies  with  newspapers,  television,  and  cable 
outlets  for  sports  fans’  attention. 

“The  Internet  becomes  a  bigger  aspect  of 
our  life  every  day,  and  in  a  way  that  hurts 
television  and  newspapers,”  says  Bob 
Williams,  president  of  Burns  Sports 
Marketing  of  Chicago.  “But  I  think  it  has  a 
long  way  to  go  before  it  eliminates  newspa¬ 


per  coverage  of  sports.  Not  everyone  owns 
a  computer  and  people  have  a  habit  of  pick¬ 
ing  up  the  newspaper.” 

Bob  Dorfman,  author  of  the  Sports  Mar¬ 
keters  Scouting  Report  in  San  Francisco, 
agrees.  Although  he  sees  a  rising  interest  in 
Web  sports  coverage,  he  says  it’s  too  soon  to 
tell  where  the  Web-newspaper  battle  will  go. 

“More  money  is  going  into  the  Web,  but 
you  can’t  discount  the  traditional  media 
yet,”  he  says.  “It’s  still  easier  to  pick  up  the 
paper  and  read  all  about  it  in  my  hands.” 

Net  loyalists,  however,  note  that  on 
March  8,  the  day  the  tournament  pairings 
were  announced,  ESPN.com  had  12.7  mil¬ 
lion  hits,  its  most  ever,  compared  to  7  million 
hits  on  the  same  day  in  1998.  In  addition, 
ESPN.com’s  Tournament  Challenge  game 
had  more  than  400,000  online  contestants 
this  year  compared  to  248,000  last  year  and 
100,000  when  the  game  launched  in  1996. 
“You  can’t  get  that  immediacy  [of  the  Web] 
!  anywhere  else,”  says  Eric  Handler,  com¬ 
munications  manager  for  ESPN.com,  which 
i  saw  its  daily  activity  nearly  double  during 
this  year’s  tournament.  “We  give  the  fans 
something  they  can’t  get  in  the  newspaper.” 


Other  Web  sites,  such  as  CNN/SI  — 
which  saw  a  200%  activity  increase  during 
this  tournament  over  1998  —  say  the  in¬ 
crease  is  based  on  better  Web  coverage  and 
the  changing  habits  of  sports  fans,  who  want 
every  scrap  of  information  or  tidbit  available. 

“You  can’t  check  the  scores  and  stats 
during  a  game  in  the  newspaper,”  says 
CNN/SI  general  manager  Hart  Hooten. 

VilCom’s  Heavner  credits  the  ability  of 
the  Internet  to  generate  sports  discussions 
and  analysis  online,  without  limits,  for  its 
rising  success  with  fans.  “The  Internet  is 
the  world’s  largest  sports  bar,”  he  says. 

Analyst  Patrick  Keane  of  Jupiter 
Communications  says  Internet  usage  con¬ 
tinues  to  skyrocket,  especially  for  sports 
coverage,  because  important  sports  data 
like  statistics  and  scores  are  easily  found 
and  regularly  updated  online. 

“The  national  [sports  Web  sites]  are  win¬ 
ning  the  battle  online,  and  it  cannot  be 
equaled  by  any  newspaper,”  says  Keane, 
who  authored  a  recent  study  of  the  Web’s 
impact  on  traditional  media.  “Newspapers 
are  used  to  one  or  maybe  two  news  cycles  a 
day.  The  Web  is  nonstop.  Newspapers  have 
something  to  lose.” 

Keane’s  study  of  Internet  user  habits 
indicates  that,  while  newspapers  are  not 
being  affected  as  directly  as  television  or 
radio  by  the  Web,  the  rising  online  tide  is 
hurting  the  daily  publications.  The  survey 
reports  that  16%  of  Web  users  are  online 
during  a  time  when  they  would  be  reading 
newspapers,  higher  than  radio’s  10%  but 
less  than  the  45%  impact  on  television 
viewing.  Among  heavy  Internet  users,  the 
percentage  of  newspaper  loss  jumps  to  22%. 

Overall,  online  users  spend  about  10 
hours  per  week  on  the  Web,  but  only  4.5 
hours  per  week  reading  newspapers,  ac¬ 
cording  to  the  report. 

“It’s  important  for  newspapers  to  com¬ 
pete  [with  Web  sites],”  says  Keane,  who 
adds  that  they  need  to  offer  information  not 
available  on  the  Web  or  beef  up  their  own 
Web  coverage. 

The  NCAA  tournament  was  not  the  only 
college  basketball  event  to  see  major  Web 
interest.  Those  running  the  less-prestigious 
National  Invitational  Tournament  also  report 
increased  coverage,  with  activity  on  the 
NIT’s  official  site  up  60%  from  its  launch  in 
19%  and  greater  newspaper  coverage. 

“We  used  to  get  a  [newspaper]  sports  sec¬ 
tion  line  score,  now  we  get  full  write-ups,” 
says  NIT  executive  director  Jack  Powers, 
who  says  requests  for  tournament  press  cre¬ 
dentials  were  up  about  15%  over  1998  and 
25%  over  1997.  “There  is  bigger  interest.” 

Newspaper  sports  veterans  contend  that 
they,  too,  are  reaping  the  benefits  of  greater 
fan  interest  in  college  basketball  and  all 
major  sports  events.  At  the  Raleigh,  N.C., 
News  £  Observer,  which  regularly  covers 
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the  NCAA  tournament  for  fans  of  basket¬ 
ball  powerhouses  Duke  and  North  Carolina 
State  universities  and  the  University  of 
North  Carolina,  circulation  was  up  15% 
during  this  year’s  tournament  compared  to 
last  year,  according  to  circulation  officials, 
who  say  they  have  yet  to  accede  to  the  Web. 

The  Louisville,  Ky.,  Courier-Journal, 
which  also  covers  a  string  of  top  college 
basketball  schools,  reported  21%  more 
sales  on  the  day  the  tournament  pairings 
were  announced  compared  to  1998. 

“The  Web  has  not  given  us  much  pause 
yet,”  says  Ne^’s  &  Observer  sports  editor 
Steve  Riley.  “But  we  may  have  to  tailor  it 
more  to  things  that  people  can’t  get  on  the 
Web;  good  meaty  reads  and  stories  we 
break  on  our  own.” 

Among  the  most  obvious  ways  papers  are 
competing  with  online  rivals  is  with  Web 
sites  of  their  own.  Although  most  started  as 
just  an  online  version  of  the  daily  paper, 
many  have  evolved  into  more  interactive 


sites,  according  to  newspaper  officials. 

“One  thing  that  we  will  tell  our  readers  is 
that  if  we  can’t  get  the  late  games  in  the  pa¬ 
per,  they  should  look  at  the  Web  site,”  says 
Harry  Bryan,  sports  editor  at  the  Courier- 
Journal,  which  launched  a  Web  site  in  1995. 
“We  have  changed  coverage  in  terms  of 
quantity  —  there  is  more  —  but  that  is  also 
because  college  basketball  is  more  popular.” 

Newspaper  Web  site  gurus  in  Raleigh, 
Louisville,  and  other  centers  of  college  bas¬ 
ketball  fandom  say  they  can  compete  online 
because  many  former  area  residents  and 
alumni  around  the  country  will  turn  to  their 
Web  pages  for  a  local  flavor  before  going  to 
a  CNN  or  ESPN  site. 

“I  think  the  local  paper  still  has  that 
strong,  local  edge,”  says  Ric  Manning, 
Internet  manager  for  the  News  &  Observer. 
“No  one  else  is  going  to  have  four  or  five 
stories  a  day  on  the  University  of  Louisville 
or  Kentucky  University.” 

CBS  Sports,  which  provides  exclusive 


coverage  of  the  tournament  games  on  televi¬ 
sion,  used  its  Web  site,  CBSSportsline.com, 
to  augment  TV  coverage,  says  vice  president 
of  marketing  Keith  Ritter.  He  does  not  worry 
about  the  Web  stealing  viewers  away  from 
the  games  themselves.  “It  enhances  the 
broadcast,”  he  says.  “I  don’t  think  the  Web  is 
any  [sports  fans]  first  choice.” 

Still,  what  the  state  of  major  sports  cov¬ 
erage  by  newspapers  and  the  Web  will  be  in 
the  coming  months  and  years  remains  a 
mystery,  according  to  news  and  sports  vet¬ 
erans.  Some  see  the  Web  taking  over,  while 
others  contend  that  newspapers,  which  did 
not  die  when  radio  or  television  appeared, 
will  continue  to  survive.  Others  believe  that 
the  future  sports  coverage  will  include  a  mix 
of  online  and  print  that  is  still  developing 
and  may  include  newspapers  offering  more 
of  a  Web-based  product  and  less  in  print. 

“I  see  them  as  co-existing,”  says  Steve 
Prosinski,  senior  editor  for  business  and 
sports  at  The  San  Diego  Union-Tribune, 


Cinderella  teams  surprise  local  newspapers 


When  the  Southwest  Missouri  State 
University  Bears  won  a  coveted 
spot  in  the  NCAA  men’s  basketball  tour¬ 
nament,  survived  the  first  two  rounds 
unscathed,  and  lined 
up  to  play  powerhouse 
Duke  University,  Lyn- 
dal  Scranton  knew  he 
had  his  work  cut  out 
for  him. 

Scranton,  the  nine- 
year  SMSU  beat  writer 
for  the  60,000-circula¬ 
tion  Springfield  (Mo.) 

News-Leader,  had  not 
planned  on  covering 
more  than  the  team’s 
first  round  game  against 
Wisconsin.  But  when 
the  Bears  knocked  off 
its  first  two  opponents 
and  headed  to  play  one 
of  the  nation’s  best 
teams,  Scranton  and  the 
paper’s  entire  sports 
department  went  into 
high  gear. 

“It  was  quite  an 
undertaking,”  says  Scranton,  one  of  five 
full-time  sports  writers  for  the  Gannett- 
owned  daily.  “It  was  awfully  hectic  but 
awfully  fun,  too.” 

Although  the  News-Leader  regularly 
covers  SMSU  sports,  having  the  team 
reach  the  final  “Sweet  Sixteen”  round  was 
something  they  had  not  expected.  Since 
the  team  had  barely  gotten  into  this  year’s 
playoffs,  sports  coverage  was  expected  to 


be  minimal. 

“They  had  only  won  a  tournament  game 
once  in  1987,”  says  Scranton,  who  also 
covered  three  St.  Louis  Cardinal  World 
Series  appearances  in 
the  1980s.  “It  was  big, 
particularly  when  they 
got  past  the  second 
round.” 

The  team’s  sudden 
success  prompted  the 
newspaper  to  put  out 
two  special  sections, 
an  eight-page  wrap¬ 
around  on  March  12, 
the  day  of  the  team’s 
first  tournament  game, 
and  another  10-page 
spread  on  March  19, 
the  day  they  faced 
Duke,  and  lost,  78-61. 
Editors  also  sent 
Scranton,  a  second  re¬ 
porter,  and  a  photogra¬ 
pher  to  East  Ruther¬ 
ford,  N.J.,  to  cover  the 
SMSU-Duke  game. 
“Circulation  was 
up  the  entire  week  until  the  last  game,” 
says  marketing  development  director 
Michael  Keither,  who  reports  a  7%  aver¬ 
age  single-copy  sales  increase  during  the 
tournament,  including  a  10%  jump  for  the 
March  12  special  section  edition.  “We 
thought  they  might  get  into  the  tourna¬ 
ment,  but  we  were  surprised  when  they 
went  this  far.” 

The  coverage  also  coincided  with  the 


SMSU  women’s  basketball  team  playing 
in  the  Women’s  NCAA  tournament  and 
news  that  the  men’s  basketball  coach 
would  be  leaving  the  school  next  year  to 
coach  the  University  of  Iowa. 

Although  the  newspaper  has  a  Web  site, 
it  provides  only  community  information. 

“The  coverage  was  very  intense,”  says 
sports  editor  Jeff  Majeske.  “The  special 
sections  were  flying  off  the  racks.” 

The  News-Leader’s  experience  was 
repeated  at  several  small-town  newspapers 
that  cover  basketball  programs  not  known 
for  making  a  big  post-season  splash. 

One  was  the  Spokane,  Wash.,  Spokes¬ 
man-Review,  which  provided  wall-to-wall 
coverage  of  the  Gonzaga  Bulldogs  up 
until  they  landed  a  surprise  Sweet  Sixteen 
spot.  Until  their  loss  to  the  University  of 
Connecticut  Huskies  on  March  20,  the 
116,000-circulation  paper  had  four  re¬ 
porters  and  three  photographers  tag  along 
with  the  team. 

Sports  editor  Jeff  Jordon  says  that  while 
there  were  no  special  sections  published, 
playoff  coverage  dominated  the  front  page 
three  times  during  the  tournament. 

“We  had  something  on  Page  One 
almost  everyday,  after  the  team’s  first  win 
against  Stanford  University,”  says  Jordon. 
The  newspaper  also  promoted  the  team 
with  more  than  100,000  “Go  Zags”  cards 
that  were  posted  in  store  windows  around 
the  city.  Thousands  of  the  cards  also  were 
sent  to  the  tournament  site  cities,  but 
NCAA  rules  prohibited  the  paper’s  name 
from  being  used. 

—  Joe  Strupp  and  David  Noack 


News-Leadei^s  special  SMSU  tab 
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which  had  to  cover  both  the  Super  Bowl  and 
World  Series  in  its  backyard  last  year.  “The 
product  we  produce  is  so  much  different 
from  what  the  Web  provides.  It’s  still  easier 
to  peruse  a  newspaper  than  sit  on  the  Web.” 

Some  sports  Web  sites  also  are  having 
difficulty  getting  credibility  from  staunch 
sports  events.  Although  ESPN.com  was 
able  to  have  five  reporters  at  the  last  Super 
Bowl,  it  was  denied  press  access  to  the 
NCAA  Final  Four  games. 

“It’s  frustrating,”  says  Handler.  “We  cover 
the  sports  events  the  same  as  other  media.” 

St.  Petersburg  (Fla.)  Times  executive  edi¬ 
tor  Paul  Tash  says  the  future  picture  is  still 
clouded  because  advertisers  have  yet  to 
embrace  sports  Web  sites  completely. 

“I  think  the  jury  is  still  out,”  says  Tash, 
who  oversaw  coverage  of  the  Final  Four 
weekend  in  St.  Petersburg  this  year.  “It  is 
too  soon  to  tell  how  long  we  can  sustain  the 
level  of  information  on  Web  sites  that  are 
underwritten  by  advertisers.  There  are  very 
few  people  making  money  on  Web  sites 
and,  at  some  point,  that  is  going  to  matter.” 

Greg  Smith,  media  director  for  Darwin 
Digital,  a  division  of  Saatchi  and  Saatchi 
advertising,  says  advertisers  like  the  Web 
but  are  holding  back  on  some  commitments 
because  of  uncertainty  over  how  to  use  it. 

“They’re  still  figuring  out  how  to  do  it,” 
he  says.  “The  audience  keeps  changing.” 

At  TSN.com,  the  online  arm  of  the  cen¬ 
tury-old  The  Sporting  News,  a  Web  take¬ 
over  of  sports  coverage  is  seen  as  unlikely, 
according  to  Mike  Dubester,  president  of 
Times  Mirror  Interzines,  which  runs  the  site 
and  several  others.  Instead,  he  says  newspa¬ 
pers  can  be  helped  by  the  Internet  if  they 
use  it  to  their  advantage.  “Newspapers  will 
not  get  driven  out,”  Dubester  says.  “If  any¬ 
thing,  they  may  have  a  new  line  of  business 
[on  the  Web]  when  this  is  over.” 

Amie  Robbins,  managing  editor  of  the 
St.  Louis  Post-Dispatch,  which  saw  some  of 
its  greatest  circulation  numbers  during  last 
year’s  Mark  McGwire  record  home  run 
chase,  says  the  big  sports  event  still  draws 
readers  to  the  local  newspapers  more  than 
any  other  medium. 

“They  have  more  impact  on  newspaper 
sales  than  anything  else,”  says  Robbins, 
who  also  headed  the  sports  department  at 
the  Minneapolis  Star  Tribune  from  1984- 
1997  and  oversaw  a  nine-month  period 
between  1991  and  1992  when  the  city  host¬ 
ed  a  Super  Bowl,  World  Series,  Final  Four, 
U.S.  Open  golf  tournament,  and  Stanley 
Cup  finals. 

“I  think  the  Web  is  Just  another  source  of 
information  and  will  ultimately  change 
things,  but  we’re  not  there  yet.  We  have  to 
learn  to  make  them  both  [Web  and  print] 
part  of  our  coverage,”  he  says.  “Where 
papers  will  go  is  to  better  integrate  the  print 
coverage  with  the  Web  content.”  Bil 


NCAA  shopping  slam  dunk 


While  online  newspapers  and  other 
virtual  news  venues  battle  for  Web 
traffic  with  NCAA  playoff  scores,  stats, 
and  stories,  they  are  not  alone  in  the 
nationwide  mania. 

There  are  a  growing  number  of  Web 
sites,  many  of  which  have  little  or  nothing 
to  do  with  news,  that  are  elbowing  their 
way  onto  the  scene,  offering  users  every¬ 
thing  from  Final 
Four  ticket  contest 
and  marketing  and 
promotion  gim¬ 
micks  to  electronic 
commerce  and  on¬ 
line  shopping. 

Lycos  Inc.,  a 
top-tier  Web  portal, 
and  the  Home 
Shopping  Network, 
the  cable  television 
shopping  channel 
that  reaches  more 
than  70  million 
homes  and  posts 
annual  sales  of  over 
$1  billion,  launched 
a  sports  mariceting 
and  merchandising 
initiative  around 
the  NCAA  men’s 
collegiate  basket¬ 
ball  tournament. 

In  effect,  they 
were  marrying  con¬ 
tent  with  com¬ 
merce  through  extensive  cross  promo¬ 
tion,  with  the  venture  continuing  to  mark 
efforts  to  meld  together  online  offerings 
with  on-air  commerce  and  promotion. 

The  “HSN  Tournament  Store” 
(www.lycos.com/hoops)  is  an  online 
store  where  fans  can  purchase  official 
NCAA  tournament  merchandise.  The 
store  is  being  aggressively  cross-pro¬ 
moted  during  the  tournament,  hoping  to 
get  fans  to  order  official  championship 
merchandise  both  on-air  from  the  Home 
Shopping  Network  and  online  at  the 
Lycos  shopping  site. 

The  online  promotion  will  feature  links 
and  banner  ads  across  the  Lycos  Network, 
including  the  special  “It’s  Madness” 
(http://www.lycos.com/sports/itsmad- 
ness/)  tournament  site  that  is  drawing  fans 
with  tournament  coverage  and  interactive 
contests  and  sweepstakes. 

“This  is  the  first  time  we  have  been 
able  to  promote  a  specific  e-commerce 
initiative  online  and  on-air  simultane¬ 
ously,”  says  Bob  Davis,  Lycos  president 


and  CEO.  “This  cross-promotion  ex¬ 
pands  our  selling  opportunities  and 
takes  advantage  of  the  core  strengths  of 
each  medium.” 

Then  there’s  Rawlings  Sporting 
Goods  Co.  Inc.,  a  sports  equipment  man¬ 
ufacturer,  which  created  an  interactive 
Web  site  (http://www.rawlings.com)  that 
not  only  includes  the  usual  game  infor¬ 
mation  but  also  cel¬ 
ebrity  and  fan  chat 
rooms,  “Cyerber- 
coach”  where  users 
can  download  video 
and  audio  clips  from 
top  pro  and  college 
athletes,  and  a  section 
devoted  to  tournament 
history  with  photos  of 
past  championships. 

The  site  also  fea¬ 
tures  an  e-commerce 
component,  where 
users  can  buy  not  only 
NCAA  products,  but 
Major  League  Base¬ 
ball  and  National 
Hockey  League  sports 
gear.  Rawlings  has 
licensing  agreements 
with  the  NCAA  and 
two  professional  sports 
leagues. 

eBay,  the  online 
auction,  (http://www. 
ebay.com)  has  entered 
the  competition,  by  offering  more  than 
12,000  NCAA  related  items. 

Some  of  the  sports  memorabilia 
includes  a  basketball  signed  by  the  entire 
Ohio  State  University  basketball  team  of 
1998-99;  a  University  of  Connecticut 
Huskies  wrist  watch;  a  pair  of  University 
of  Kentucky  Wildcats  earrings;  and  a 
Duke  University  cheerleader  Barbie. 

Even  Netscape,  the  software  compa¬ 
ny  that  was  recently  acquired  by 
America  Online,  is  offering  coverage  of 
the  1999  Men’s  NCAA  Basketball 
Tournament  via  its  Netcenter  portal  site, 
with  the  coverage  being  provided  by 
SportsLine  USA. 

Netscape’s  “March  Mayhem”  in¬ 
cludes  up-to-the-minute  game  coverage, 
tournament  scores,  team  statistics,  rank¬ 
ings,  feature  stories,  and  related  infor¬ 
mation  provided  by  SportsLine  USA  to 
fans  of  the  annual  college  basketball 
tournament  via  (http://sportsline.net- 
scape.com/ns/basketball/college/index. 
html).  —  David  Noack 


http://www.rawlings.com 
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HARTFORD  COURANT  PHOTOGRAPHER 


BRAD 

CLIFT 


WINS  Kodak  Crystal 
Eagle  Award 


From  “Streets  of  Despair”,  1991 

The  Forgotten  People 

For  13  years,  Courant  photographer  Brad  Clift  has  trained  his  camera  on  the  people 
society  forgot:  the  faces  of  addiction. 

It  started  with  “The  Poison  Path,"  a  window  into  the  festering  teenage  drug  culture. 
Nine  subsequent  photo  essays  poked  and  prodded  the  public’s  view  of  who  was  an 
addict  and  who  was  to  blame.  "Streets  of  Despair,"  the  triangle  trade  of  drugs,  sex 
and  AIDS  in  Hartford.  "Mama,  Can  You  Save  Me?"  an  intimate  view  of  the  children  of 
the  night  who  sold  drugs  in  Fair  Haven,  CT.  "The  Last  Days  of  Father  Panik,"  the  end 
of  the  notorious  Bridgeport  project.  And  "Juvenile  Injustice,"  the  horrible  condi¬ 
tions  at  Long  Lane  detention  facility  for  young  offenders. 

Experts  in  the  photography  community  have  acknowledged  his  vision  and  impact 
on  society  for  his  body  of  work  on  addiction  by  bestowing  the  internationally  lauded 

Kodak  Crystal  Eagle  Award. 

Sponsored  by  the  National  Press  Photographers  Association  and  the  University  Of 
Missouri  School  of  Journalism,  this  award  puts  Clift  in  the  company  of  past  winners 
Aileen  and  W  Eugene  Smith  (mercury  poisoning  in  Minimata,  Japan),  Jacques  Lowe 
(personal  photographer  of  the  Kennedys)  and  Flip  Schulke  (Martin  Luther  King’s  life  and 
struggle).  It  is  not  an  award  won  easily  by  a  deadline  newspaper  journalist  woridng  on  his 
home  turf. 


The  Courant  is  proud  to  have 
Brad  Clift’s  talents  in  its  pages, 

SERVING  CONNECTICUT  READERS  WITH 
THE  HIGHEST  QUALITY  JOURNALISM. 


€()C  2ftarlfor5  Courant. 

See  what’s  in  it  for  you. 


COVERING  GRIEF 


BY  LARRY  TIMBS 


How  a  newspaper  helped  a  town 
come  to  grips  with  horrific  grief 

It’s  how  we  deal  with  the  dash  that  determines  our  destiny 


A  four-column  photo  showing  no  accident  victims  aided  newspapers  in  delivering 
community-minded  coverage  of  a  terrible  van  and  tow  truck  crash. 


The  recent  horrific  crash  of  a  van 
and  tow  truck  that  killed  six  chil¬ 
dren  in  rural  South  Carolina  test¬ 
ed  the  limits  of  how  far  a  community 
newspaper  should  go  in  covering  grief. 
And  the  longtime  publisher  and  editor  of 
that  paper,  the  twice-a-week,  6,800-cir¬ 
culation  Marlboro  Herald- Advocate  in 
Bennettsville,  says  he’s  satisfied  that  the 
newspaper  passed  that  test. 

'"The  Charlotte  (N.C.)  Observer 
[about  80  miles  northwest  of  Bennetts¬ 
ville]  had  a  photo  of  the  grandmother  [of 
two  of  the  children]  in  distress  and 
anguish,”  says  Bill  L.  Kinney  Jr.,  owner, 
publisher,  and  editor  of  the  Bennettsville 
newspaper.  “But  we  can’t  do  that.  ...  I  : 
just  couldn’t  do  that.” 

For  one  thing,  Kinney  says  that  the 
crash,  among  the  most  wrenching  high¬ 
way  accidents  in  recent  history  in  South 
Carolina  and  the  worst  road  mishap  ever 
in  Marlboro  County,  had  already  devas¬ 
tated  the  local  community  where  it 
occurred.  Bad  news  travels  painfully  fast 
in  Wallace,  the  scene  of  the  busy  inter¬ 
section  where  a  van  carrying  six  children 
—  the  youngest  7  and  the  oldest  11  — 
was  struck  by  a  tow  truck  late  in  the 
afternoon  of  Feb.  16.  So  local  folks  in 
general  and  the  parents,  relatives,  and 
friends  of  the  victims  in  particular  did 
not  need  nor  did  they  expect  their  com¬ 
munity’s  newspaper  to  sensationalize  the 
deaths,  says  Kinney,  who  has  worked  in 
journalism  for  41  years. 

Not  that  Kinney  journalistically  ig¬ 
nored  the  fateful  highway  accident 
which  has  caught  the  attention  of  a  South 
Carolina  legislator.  (That  lawmaker 
quickly  introduced  a  bill  that  would  re¬ 
quire  child-care  centers,  churches,  and 
private  schools  to  transport  children  in 
school  buses  instead  of  vans.)  Kinney’s 
newspaper  included,  among  other  things, 
the  story  of  the  crash  and  deaths,  a  photo 
of  six  crosses  at  the  intersection  where 
the  van  and  truck  collided,  a  photo  of  the 
van  and  truck  (but  of  no  bodies)  at  the 
crash  site,  and  an  editorial  about  how 


Wallace  and  the  rest  of  Marlboro  County 
could  begin  to  heal. 

Kinney  had  also  just  covered  the  first 
of  three  sets  of  funerals  when  he  was 
interviewed  for  this  story.  The  service, 
held  at  Wallace  Elementary/Middle 
School  for  Arielle  Nicole  Malachi,  11, 
and  her  brother  Willie  Malachi,  10,  drew 
at  least  500  people,  he  says. 

Attending  that  funeral  and  seeing 
other  expressions  of  caring  and  support 
in  Marlboro  County,  “a  typical  southern 
rural  community”  which  is  50%  black 
and  50%  white,  convinced  Kinney  that 
when  it  comes  to  grieving,  racial  differ¬ 
ences  don’t  matter. 

“We  worship  together  and  we  grieve 
together,”  Kinney  says  of  how  Marlboro 
County  has  united  in  trying  to  console  the 
families  and  friends  of  the  six  young 
crash  victims  —  two  of  whom  were  white 
and  the  other  four  black.  “Race  has  been 
totally  obliterated.  It’s  just  nonexistent.” 

Kinney  says  the  tragic  crash,  which 
left  the  tow  truck  driver  with  minor 
injuries  and  the  van  driver  —  mother  of 


two  of  the  children  killed  —  in  fair  con¬ 
dition  at  a  Marlboro  Park  Hospital,  has 
brought  the  community  together.  About 
300  people  and  70  ministers  gathered  at 
the  hospital  where  the  children  were 
taken,  Kinney  says.  Plus,  nurses  who  had 
worked  all  day  and  who  had  just  gotten 
off  duty,  came  back  to  help  all  they 
could.  And  the  school  district  rounded  up 
all  the  counselors  it  could  to  work  with 
the  families  of  the  children  and  help  stu¬ 
dents  deal  with  the  shock  of  losing  their 
classmates. 

“The  whole  community  really  re¬ 
sponded  wonderfully  and  miraculously,” 
Kinney  says.  “I  think  every  church  in  the 
county  had  special  prayers  for  the  vic¬ 
tims  and  their  families.” 

Kinney,  who  himself  lost  a  child,  his 
only  son,  nine  years  ago,  says  that  he  and 
his  one-reporter/photographer  news  staff 
tried  their  best  to  tastefully  cover  the 
story  of  who  the  six  children  were,  what 
happened  to  them,  and  how  their  families 
are  trying  to  cope.  “I’m  very  cognizant 
of  the  anguish  of  the  grieving  families,” 
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he  says.  “We  try  real  hard  to  be  accurate, 
but  we  never  try  to  be  spectacular  when 
it  comes  to  grief.” 

A  REPORTER’S  HAUNTING 
EXPERIENCE  AT  THE  SCENE 

Kinney  and  reporter  Cliff  Marcengill 
were  laying  out  pages  and  writing  head¬ 
lines  at  the  Marlboro  Herald- Advocate 
the  afternoon  that  it  all  happened. 
Suddenly  they  heard  a  lot  of  anxious  talk 
on  the  scanner  —  from  the  Wallace  Fire 
Department  chief,  from  the  Marlboro 
Rescue  Squad,  from  a  rescue  squad  in 
McColl,  which  is  a  good  15  miles  from 
the  Herald- Advocate. 

“After  they  dispatched  three  rescue 
squads  and  two  fire  departments  to  come 
and  help,  I  knew  it 
was  bad,”  says  Mar¬ 
cengill,  who  hustled 
to  the  accident  scene, 
about  seven  miles 
from  the  newspaper 
office  and  who  is 
thought  to  have  been 
the  first  journalist  to 
get  there.  What  he 
saw  when  he  got  to 
the  S.C.  9/Community 
Road  intersection 
where  the  van  and  tow 
truck  collided  haunts 
him  even  today. 

“I’ve  been  working 
here  since  1990  and  it’s  the  worst  thing 
I’ve  ever  seen,”  Marcengill  says.  “I  had 
trouble  sleeping  for  two  days  after  that.  It 
was  upsetting.  The  fact  that  it  was  chil¬ 
dren.  ...  Plus,  I  had  never  seen  a  vehicle 
inside  another  vehicle.  The  tow  truck 
was  inside  the  van.  One-half  of  it  was, 
anyway.  And  the  right-hand  side  of  the 
van  was  ripped  off,  . , ,  The  sergeant  who 
works  the  highway  patrol  here  said  it’s 
the  worst  wreck  he’s  seen  in  24  years.” 

Sensing  hostility  directed  at  him  from 
the  growing  crowd  at  the  crash  scene, 
Marcengill  snapped  a  few  photos  and 
left.  He  figured  he  could  piece  together 
the  details  later. 

But,  even  later,  Marcengill  says  he 
worried  about  how  his  photographs 
would  be  played  in  the  newspaper. 

“I  went  to  Bill  [Kinney]  and  asked 
him  to  cut  the  size  of  the  photograph  a 
little  bit,”  Marcengill  says.  “I  couldn’t 
imagine  what  it  would  have  done  to  the 
parents”  had  the  paper  run  the  photo  six 
columns  wide. 

Kinney  acceded  to  that  request,  run¬ 
ning  the  lead  accident  picture  four 


columns  wide  by  four  inches  deep  and 
centering  it  on  the  front  page. 

What  really  happened  at  the  intersec¬ 
tion  of  S.C.  9  and  Community  Road  on 
Feb.  16? 

How  could  Shirley  Christine  Bennett, 
driver  of  the  1996  van,  not  have  noticed, 
as  she  has  told  police,  the  tow  truck  driven 
by  Willie  Clark? 

How  could  she  have  almost  made  it 
across  all  four  lanes  of  the  heavily  trav¬ 
eled  intersection? 

HOW  COULD  THESE 
LIVES  END  SO  TRAGICALLY? 

How  could  the  lives  of  the  two 
Malachi  children,  as  well  as  those  of 
Phillip  Hailey,  7;  his  half-sister  Devona 
Bloomfield,  11;  and 
sisters  April  Lynn 
Sessoms,  9,  and  Wan¬ 
da  Ann  Sessoms,  7, 
have  ended  so  tragi¬ 
cally? 

Why  did  it  all  hap¬ 
pen  in  Marlboro 
County? 

How  does  a  deeply 
saddened  community 
cope  and  begin  a 
return  to  normalcy? 

Kinney,  who  calls 
the  loss  of  a  child  the 
ultimate  grief,  offers 
no  easy  answers.  But 
he  knows,  based  on  personal  experi¬ 
ence,  and  he  wrote  as  much  in  a  recent 
editorial  in  his  newspaper,  that  healing 
can  begin. 

“Once  you  accept  that  it  did  happen, 
then  you  can  begin  to  heal,”  he  says. 
“It’s  an  ongoing  process.  In  this  case, 
you  have  two  [victims]  per  family.  It’s 
going  to  be  harder  and  longer  for  those 
three  families.  ...  But  we  can  all  pull 
together.” 

And  what  most  struck  Kinney  in 
reporting  this  story? 

It  came  from  a  black  minister  at  the 
funeral  for  the  Malachi  children.  “He  .said 
that  on  the  funeral  program,  it  had  the 
birth  year  and  the  death  year  of  the  two 
children,”  Kinney  recalls.  “The  two  years 
were  separated  by  a  dash.  He  said  we 
have  no  control  over  our  birth  year  or  our 
death  year,  but  we  do  have  control  over 
how  we  deal  with  the  dash  in  between. 
It’s  how  we  deal  with  the  dash  that  deter¬ 
mines  how  we  will  spend  eternity.” 


Ttmbs  teaches  journalism  at  Win- 
throp  University  in  Rock  Hilt,  S.C. 


“I’m  very  cognizant 
of  the  anguish  of  the 
grieving  families.  We 
try  ...  to  be  accurate, 
but  we  never  try  to 
be  spectacular  when 
it  comes  to  grief.” 

—  Bill  L.  Kinney  Jr.,  owner, 
Marlboro  Herald-Advocate 
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NIEW  IVIEDIA  WEEKLY 


Former  JAMA  editor 
joins  med  Web  site 


by  Jennie  L.  Phipps 

The  former  editor  of  a  prestigious 
medical  journal  has  become  editor 
of  a  health  and  medicine  Web  site, 
Medscape.  Dr.  George  Lundberg  was 
recently  dismissed  as  editor  of  The 
Journal  of  the  Ameriean  Medical 
Association  (JAMA)  after  a  controversy 
over  a  story  about  college  students’  atti¬ 
tudes  toward  oral  sex.  Based  on  an  eight- 
year-old  survey,  the  story  was  published  in 
the  midst  of  the  Clinton  scandal. 
Lundberg ’s  superiors  objected  to  the  deci¬ 
sion  to  run  the  story  and  the  timing. 

Medscape 's  hiring  of  a  high-profile  edi¬ 
tor  like  Lundberg  is  indicative  of  the 
growing  sophistication  of  health  Web 
sites.  Lundberg  says  he  picked  Medscape 
out  of  1 5  job  offers  because  it  focuses  on 
physician-level  information  but  is  open  to 
everyone.  “Patients  can  trust  the  informa¬ 
tion  on  Medscape  because  it  is  the  site 
their  doctors  use,”  says  Lundberg.  “And 
doctors  can  refer  patients  to  Medscape 
with  confidence.”  He  won’t  comment  on 
his  departure  from  JAMA  but  says  he  has 
been  guaranteed  absolute  editorial  integri¬ 
ty  at  Medscape  “as  part  of  my  contract” 
and  a  "trust  relationship.” 

Paul  Shells,  president  and  CEO  of 
Medscape  Inc.,  came  to  his  current  posi¬ 
tion  from  Dow  Jones  Interactive  Pub¬ 
lishing  where  he  was  vice  president.  He 


says  Medscape ’s  greatest  strength  is  its 
content.  “We  consider  ourselves  editors 
and  publishers,  as  opposed  to  just  aggre¬ 
gators  on  the  Web,”  he  says.  (See  Digital 
How-To  column,  p.  43.)  “We’re  an  up-to- 
the-minute  resource  for  better  patient 
care.  But  the  most  brilliant  move  was  to 
make  the  information  not  only  available  to 
doctors  but  to  everyone.” 

Medscape  has  been  a  registration  site 
from  its  outset  four  years  ago.  Advertisers 
can  buy  highly  targeted  audiences  of  both 
medical  professionals  and  consumers 
interested  in  health  issues.  Aside  from  the 
simple  advertising  model,  which  is  mak¬ 
ing  about  $5  million  a  year,  there  could  be 
money  in  Medscape’s  next  project:  per¬ 
sonal  Web  pages  for  physicians.  A  doctor 
will  be  able  to  tell  a  patient  to  go  to  his 
Web  site  for  information  about  an  illness. 
The  sites  will  allow  patients  to  set  up 
appointments  and  get  lab  results,  among 
other  things.  They  also  will  help  a  doctor 
monitor  patient  compliance. 

Does  it  make  sense  for  Medscape  to 
partner  with  other  online  sites  like  news¬ 
papers?  Sheils  is  unsure.  “Certainly  the 
Web  is  full  of  partnerships,”  he  says.  “We 
would  be  interested  in  making  sure  that 
our  content  is  available  at  as  many  differ¬ 
ent  portals  as  possible.” 


Phipps  (jennielp@macol.net)  is  a 
freelance  writer  based  in  Detroit. 


Medcast  delivers 

Medcast  Networks  of  Atlanta  unveiled 
March  24  a  Web-based  broadcast  system 
for  five  medical  subject  areas  (cardiology, 
psychiatry,  oncology,  endocrinology,  and 
primary  care).  Each  night,  Medcast  deliv¬ 
ers  a  multimedia  broadcast  via  the  Net  to 
the  desktops  of  physicians.  The  original 
broadcasts  include  peer-reviewed  news 
and  Continuing  Medical  Education. 

The  company’s  medical  director  is  Dr. 
Bruce  Dan,  former  senior  editor  of  The 
Journal  of  the  American  Medical 
Association. 

Mediastream 
signs  two  papers 

Knight  Bidder’s  MediaStream  Inc.  of 
Philadelphia  will  provide  archiving  and 
document  delivery  for  The  Buffalo  News 
and  The  Sacramento  Bee.  MediaStream’s 
NewsLibrary  allows  the  public  to  search 
for  articles  from  over  60  newspapers. 

The  Bee  will  make  its  archives  avail¬ 
able  through  its  Web  site  (http://www. 
sacbee.com)  and  through  NewsLibrary 
(http://www.newslibrary.com),  while  the 
Buffalo  News  will  provide  its  archives 
through  NewsLibrary  only. 

Getting  personal 

USAToday.com  announced  March  23 
that  webpersonals.com  will  be  its  exclu¬ 
sive  provider  of  personal  classified  ads. 
Owned  by  Interactive  Media  Group 
(Canada)  Ltd.,  webpersonals.com  claims 
5(K),(X)()  registered  members. 

USA  today's  Web  site  also  announced 
that  it  expects  nearly  $5  million  in  revenue 
this  year  just  from  new  agreements  signed 
during  1999.  New  e-commerce  partners 
for  the  site  include  Outpost.com,  Discover 
Brokerage,  HomeCom,  Mammoth  Golf, 
and  Justballs! 

American  Lawyer 
on  CompuServe 

CompuServe  and  American  Lawyer 
Media  Inc.  will  create  a  customized 
Internet  software  and  service  package  for 
lawyers.  Subscribers  will  have  a  co¬ 
branded  portal  page  with  links  to 
American  Lawyer’s  Law  News  Network 
Web  site. 
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DIGITAL  HOW-TO 

Beef  up  the 
health  heat 

by  Charles  Bowen 

Do  your  medical  reporters  blanch 
every  time  you  suggest  they 
research  their  topics  on  the  Web? 
Now  they  can  conserve  their  time  online 
by  using  the  Web’s  most  ambitious  health 
gateway  to  date.  Medscape  —  funded  by 
major  publishing  interests  and  backed  by 
the  Net  elite,  including  legendary  cyber 
prophet  Esther  Dyson,  who  serves  on  its 
board  —  delivers  clinical  medical  data  in 
1 8  specialty  areas.  The  site  is  designed  for 
doctors,  and  more  than  150,000  have 
already  registered  as  members,  but  the  data 
is  free  to  everyone,  including  journalists. 

Medscape  offers  the  Net’s  largest  col¬ 
lection  of  freely  available,  peer-reviewed, 
full-text  articles  and  is  a  first-rate  resource 
for  keeping  tabs  on  breaking  health  news. 
In  addition,  it  provides  content  from  near¬ 
ly  two  dozen  publishing  partners,  a  med¬ 
ical  dictionary,  access  to  a  drug  and  dis¬ 
ease  database,  and  a  powerful  interface  to 
MedLine,  the  electronic  resources  of  the 
National  Library  of  Medicine. 

When  you  visit  the  site  (http;// 
www.medscape.com),  you  choose  a  spe¬ 
cialty,  including  cardiology,  gastroenterol¬ 
ogy,  HIV/AIDS,  infectious  diseases,  inter¬ 
nal  medicine,  managed  care,  medical 
practice,  molecular  medicine,  oncology, 
orthopedics,  pediatrics,  pharmacotherapy, 
primary  care,  psychiatry,  respiratory  care, 
surgery,  urology,  and  women’s  health. 
Each  section  provides  breaking  news, 
links  to  relevant  sites,  and  current  articles. 

The  page  also  will  ask  for  a  one-time 
registration,  which  is  free,  displaying  an 
on-screen  form  to  get  your  name,  address, 
interests,  and  so  on.  The  main  Medscape 
page  also  has  many  links  to  diverse 
departments,  including  these  of  particular 
interest  to  writers  and  editors: 

•  Journal  Scan:  summaries  of  clinically 
focused  articles  from  the  current  medical 
literature. 

•  Journals:  free  access  to  Medscape’s 
own  collection  of  more  than  25,000  full- 
text  articles,  along  with  complete  access 
to  all  medical  journals  in  Dow  Jones 
Interactive  Publications  Library  (on  a  pay- 
per-view  basis). 


•  Treatment  Updates:  information  on 
new  treatment  strategies  and  technolo¬ 
gies,  along  with  an  Experts’  Column, 
and  reviews  of  disease  management 
programs. 

•  Practical  Guidelines:  relevant  pub¬ 
lished  guidelines  for  each  specialty. 

Conference  Summaries:  next-day  sum¬ 
maries  of  key  medical  gatherings  plus 


schedules  of  upcoming  events. 

*  Patient  Resources:  a  national  directory 
of  organizations,  agencies,  and  hot  lines 
appropriate  for  patient  use,  available  in 
selected  specialties. 

For  more  about  Medscape,  visit 
h  ttp://www.  mediainfo.  com/ephome/ 
news/newshtm/webnews/digital.htm. 
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Nelscape:  NWH^s:  nnn  tndcH  Page 


by  Joe  Nicholson 


African-American  and  Latino  news¬ 
papers  are  teaming  up  with  the 
Newspaper  National  Network 
(NNN)  in  an  effort  to  bolster  newspaper 
advertising  revenue. 

The  NNN  signed  agreements  with  lead¬ 
ing  advertising  sales  representatives  of 
black  and  Hispanic  newspapers  to  become 
their  exclusive  partner  for  national  news¬ 
paper  advertising  sales  targeting  ethnic 
markets  within  the  automotive,  package 
good,  high-technology,  and  drug  and 
health  remedy  categories. 

Joining  NNN  are  the  Amalgamated 
Publishers  Inc.  (API)  of  New  York  City 
and  the  Latino  Print  Network  (LPN)  of 
Carlsbad,  Calif.,  which  represents  several 
hundred  black  and  Latino  newspapers  and 
publications  and  claims  to  have  an  esti¬ 
mated  circulation  of  18  million.  Some  of  NAA’s  John  F.  Sturm  (top)  and  NNN’s  Nicholas  Cannistraro  beside  NNN  home  page  with 

the  publication  circulations  are  verified  by  news  nuggets  and  other  added  features.  Independent  Web  site  is  planned  for  June, 

auditing  agencies. 

These  alliances  can  only  boost  the 
amount  of  advertising  brought  in.  says 
NNN  president  and  general  manager 
Nicholas  Cannistraro,  whose  organization 
billed  $95. 5  million  last  year. 

The  partnerships  enable  his  organiza¬ 
tion  to  offer  clients  access  “to  just  about 
every  newspaper  that  a  national  advertis¬ 
er  could  use  to  reach  its  target  audience.” 
he  says. 

Cannistraro  declines  to  predict  how 
much  additional  advertising  will  be  gener¬ 
ated  by  the  arrangement,  which  super¬ 
cedes  an  informal  working  relationship 
that  has  existed  in  the  past. 

“1  couldn’t  put  a  finger  on  what  our 
expectations  are,"  Cannistraro  says.  “1  Just 
think  it  will  be  a  very  good  thing.” 

Bob  Watson,  Cannistraro’s  vice  presi¬ 
dent  for  marketing  and  media,  says  some 
clients  ask  if  NNN’s  member  newspapers 
have  access  to  the  African-American  and 
Latino  communities.  NNN  can  now  cite 
its  partnership  with  the  black  and 
Hispanic  publications. 

The  addition  of  a  number  of  weeklies 
should  not  complicate  selling  ads  designed 
primarily  for  dailies,  says  Cannistraro. 

“We  frankly  haven’t  detected  that  much 


national  network 
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solid  and  diverse  sales  force  that  the  NNN 
provides  with  the  vast  knowledge  of  the 
Hispanic  print  market”  of  the  Latino  Print 
Network,  says  Zeke  Montes,  president  of 
the  National  Association  of  Hispanic 
Publications,  which  uses  LPN  as  its  offi¬ 
cial  sales  coordinator. 

NNN  is  funded  by  the  47  largest  U.S. 
newspapers  and  operates  under  the  aus¬ 
pices  of  the  Newspaper  Association  of 
America  (NAA).  It  helps  clients  imple¬ 
ment  newspaper  placement  with  one- 
order/one-  bill  service. 

NNN  was  set  up  to  go  after  national  ad 
categories  that  had  turned  to  other  forms 
of  media,  such  as  TV.  and  disappeared  for 
years  from  newspaper  client  lists.  The  cat¬ 
egories  include  automotive,  computers, 
cosmetics  and  toiletries,  drug  and  health 
remedies,  food,  household  products,  and 
liquor  and  beverages. 

That  means  NNN’s  $95.5  million  in 
billing  involved  tough  sells.  “We  say 
we’re  going  after  the  high-hanging  fruit,” 
quips  Cannistraro. 

The  new  partnerships  include  agree¬ 
ments  to  share  commissions;  details  of 
the  commission  sharing  were  not  made 
public.  In  most  cases  the  revenue  will 


bias  against  weekly  papers  on  the  part  of 
the  advertisers  and  agencies,”  he  says. 

From  the  viewpoint  of  black  publish¬ 
ers,  Ernest  H.  Pitt,  API  chairman  and 
CEO,  says  the  new  partnership  “expands 
our  sales  force  without  having  to  hire 
anyone.” 

“The  .strategic  alliance  between  NNN 
and  API  represents  a  new  beginning  in  the 
placement  of  national  advertising  in  the 
African-American  press,”  says  Pitt.  “It  is 
also  a  long  overdue  relationship  between 
the  black  press,  mainstream  media,  and 
the  advertising  agencies  that  serve  our 
industry.  My  colleagues  and  1  are  proud  to 
be  a  part  of  this  historic  partnership  as  we 
move  into  the  new  millennium.” 

Pitt  expects  the  partnership  to  help  with 
advertisers  who  “have  had  an  aversion  to 
using  black  newspapers,  mainly,  I  believe, 
because  of  a  lack  of  understanding  of 
what  we  do  and  what  we  bring  to  our 
communities.” 

Hispanic  officials  expressed  similar 
optimism.  “The  more  exposure  out  there, 
it’s  just  natural  more  ads  are  going  to 
come  in,”  says  Kirk  Whistler.  LPN  gener¬ 
al  manager. 

“We  feel  it  is  the  perfect  blend  of  the 


ivra 


NNN  and  the  Web 


come  from  newspapers  that  are  receiving 
business. 

NAA  president  and  CEO  John  F.  Sturm 
says,  “This  business  arrangement  not  only 
makes  sense  in  the  marketplace,  but  it  also 
fits  into  the  overall  goal  of  the  association 
and  the  newspaper  industry  to  better  reflect 
the  communities  they  serve.”  Hill 

Mercury  to 
dent  papers? 

With  some  exceptions.  Ford  Motor  Co. 
has  stopped  sales  of  Mercury  cars  in 
Canada,  and  auto  industry  analysts  specu¬ 
late  there  also  could  be  a  halt  in  the  United 
States  —  which  could  damage  American 
newspaper  ad  revenue. 

Ford  says  the  Canadian  cutbacks  are 
not  related  to  U.S.  marketing  plans,  but 
USA  TODAY  reported  that  analysts  sug¬ 
gest  the  Mercury  brand  also  may  be 
phased  out  south  of  the  border. 

If  Mercury  disappears,  advertising 
experts  say  it  would  cut  into  newspaper  ad 
revenue. 

“I  think  it  would  be  a  net  loss,”  says 
Nicholas  Cannistraro,  president  and  gen¬ 
eral  manager  of  the  Newspaper  National 
Network.  He  says  Ford  was  unlikely  to 
maintain  the  same  level  of  spending  on 
newspaper  ads  by  increasing  ads  for  other 
brands.  “It’s  definitely  millions.  It  might 
be  tens  of  millions.” 

“The  Lincoln-Mercury  division  is  one 
of  the  divisions  that  spends  a  fairly  large 
amount  of  dollars  in  newspapers  through 
dealerships  and  dealer  associations,”  says 
Cannistraro.  “Lincoln-Mercury  are  like 
peas  in  a  pod.  If  you  take  Lincoln,  you’ve 
got  to  take  Mercury.” 

While  Ford  insists  it  won’t  phase  out 
Mercury  in  the  United  States,  a  full-page 
Ford  ad  in  the  March  22  issue  of  The  Wall 
Street  Journal  mentions  Lincoln  and  other 
brands  in  its  “premier  automotive  group.” 
It  may  not  signify  future  plans,  but  the  ad 
does  not  mention  Mercury. 

Marketing  moves 
in  Minneapolis 

The  Minneapolis  Star  Tribune  has  pro¬ 
moted  Fred  Hundt,  vice  president  for  re¬ 
tail  and  services,  to  a  new  post  as  vice 
president  of  marketer  customer  groups. 

Hundt,  47,  joined  the  paper  five  years 
ago  after  working  in  marketing  at  Procter 
&  Gamble  and  General  Mills. 


NNN’s  Web  site,  which  has  operated 
as  an  NAA  Web  site  satellite,  has 
expanded  from  a  billboard  service  to 
posting  news  items  as  well  as  the  orga¬ 
nization’s  quarterly  newsletter.  Now 
NNN  is  setting  up  an  independent  Web 
site,  and  it  isn’t  ruling  out  using  the  site 
eventually  to  enable  advertisers  to  buy 
ads  in  newspapers. 

“There  may  come  a  time”  when  the 
Web  site  will  be  used  for  ad  buys,  says 
NNN’s  Cannistraro. 

Meanwhile,  NNN  communications 
coordinator  Frances  Gregory  says, 
“We’re  in  the  process  of  developing  an 
independent  Web  site,  which  we  hope 
to  have  up  in  June.” 

NNN  marketing  manager  Tina 
Robinson  is  heading  the  project  and 
handling  coordination  with  a  contractor 
that  specializes  in  Web  site  creation. 

Currently,  NNN’s  Web  site  can  be 
reached  most  easily  by  using  NAA’s 
URL  (www.naa.org)  and  clicking  on  the 
NNN  button.  NNN  can  also  be  accessed 
using  its  URL  (www.naa.org/display/ 
nnn/index.html). 

The  URL  for  the  Web  site  under  con¬ 


struction  (www.nnn-naa.com)  can  be 
used  by  anyone  who  wants  to  be  noti¬ 
fied  “when  we  launch,”  says  an  an¬ 
nouncement  at  the  Web  construction 
site.  Just  leave  your  e-mail  address. 

In  another  development,  efforts  to 
sell  advertising  for  newspaper  Web 
sites  are  being  hampered  at  both  the 
advertiser  end  and  the  newspaper  end. 

“Decision  makers  at  [some  ad]  agen¬ 
cies  are  not  buying  Web  advertising,”  a 
task  which  may  be  referred  to  an  adver¬ 
tiser’s  own  staff  or  which  may  be  han¬ 
dled  by  a  different  ad  agency,  says 
Cannistraro,  who  deplores  the  “lack  of 
coordination.” 

There  also  appears  to  be  a  lack  of 
coordination  at  some  newspapers, 
which  have  separate  sales  staffs  for 
print  and  online  ads.  Sometimes,  says 
Cannistraro,  “there  isn’t  much  synergy 
between  the  two.” 

While  discounts  on  Web  ads  might 
attract  buys  by  print  ad  customers, 
some  newspaper  Web  staffs  balk 
because  they  do  not  believe  they  make 
enough  on  discounted  ads. 

—  Joe  Nicholson 


Tom  Mohr,  senior  vice  president  of 
marketing  and  sales,  says  Hundt’s  promo¬ 
tion  is  part  of  a  “customer-focused  re¬ 
alignment,”  and  that  gives  him  responsi¬ 
bility  for  all  ad  categories. 

Hundt  will  supervise  four  aides  who 
each  will  direct  work  in  an  ad  category: 
retail,  services,  recruitment,  or  housing- 
transportation-special  markets. 

Mark  Weber,  37,  was  named  director  of 
housing-transportation-special  markets. 
The  other  three  directors  are  expected  to 
be  hired  within  the  next  two  months. 

In  addition,  Michelle  Casserly  was 
promoted  to  director  of  marketing  and 
product  management. 

NY  Times  taps  vp 

The  New  York  Times  has  promoted 
Yasmin  Namini,  38,  a  15-year  veteran  of 
the  company,  to  vice  president,  circula¬ 
tion  marketing. 

Namini  was  group  director  of  marketing, 
planning,  and  product  management.  She 
also  has  served  in  circulation  positions. 

Her  supervisor,  senior  vice  president 


for  operations  Richard  H.  Gilman,  praises 
her  knowledge  of  “the  practicalities  of 
sales  and  distribution.” 

Newspapers 
used  to  recruit 

A  survey  of  1 95  companies  reports  90% 
of  them  rely  on  newspaper  classified  ads  to 
recruit  new  employees.  By  contrast,  only 
22%  turn  to  radio  advertising.  The  survey 
was  conducted  only  among  companies  that 
exhibited  at  Job  fairs,  but  the  use  of  Job 
fairs  still  ranked  behind  newspapers. 

Some  86%  use  Job  fairs  to  promote  new 
positions,  according  to  the  survey  by 
Resume-Link,  a  Dublin,  Ohio-based  com¬ 
pany  that  provides  software  for  collecting 
resume  information  for  clients. 

Companies  also  promote  new  positions 
using  these  means:  employee  referral, 
90%;  Web  home  pages,  76%.;  word-of- 
mouth,  69%;  Web  Job  posting  services, 
65%;  colleges  and  universities,  62%; 
internal  postings,  58%;  Web  databases, 
49%;  and  employment  agencies,  48%. 
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U-Wire  founder 
starts  GolfServ 
Internet  firm 

U-Wire  founder  Michael  Lazerow  has 
co-founded  GolfServ  Online,  which  is 
starting  with  over  100  newspaper  Web 
sites  as  syndication  partners. 

GolfServ  helps  golfers  track  their  hand¬ 
icap  and  playing  performance,  obtain 
lessons,  purchase  golf  equipment,  and 
find  information  on  17,000  golf  courses 
worldwide. 

Computer  users  can  access  the  service 
via  the  GolfServ  site  (www.golfserv.com), 
or  through  the  sites  of  partners  such  as  the 
Boston  Herald,  Denver  Rocky  Mountain 
News,  Florida  Times-Union,  Milwaukee 
Journal  Sentinel,  and  Minneapolis  Star 
Tribune.  GolfServ  provides  locally  brand¬ 
ed  versions  of  the  service  to  client  sites  in 
exchange  for  a  portion  of  ad  and  e-com¬ 
merce  revenue. 

GolfServ 's  other  co-founders  are 
Kathryn  Savarese,  28,  who  played  on  i 


Mee: 
Dr  Helen 


Dr.  Helen  (Jreenblatt  ackiresses  real-life 
concerns  of  active  seniors.  Dating  and 
remarriage,  coping  with  a  husbanti  who 
flirts,  dealing  with  adult  children  who 
meddle  anil  even  caring  for  parents. 

There’s  nothing  stuffy  or  stixlgy  about 
the  answers  (Jreenblatt  gives,  either.  Some 
are  so  |ioignant  they'll  bring  tears,  some  so 
spicy  they’ll  make  readers  blush.  But  all  are 
straightforward  and  honest,  offering 
practical  solutions  anti  advice  that  leatls  to 
successful  aging. 

Sound  advice  that  enriches 
the  lives  of  seniors. 


COPLEY 

news  service 

ORDER  “DR.  HELEN”  TODAY 

AT  1-800-238^6196. 


Dartmouth  College’s  golf  team;  and 
Michael  Caspar,  also  28,  who  worked  at 
the  PriceWaterhouseCoopers  accounting 
firm.  Savarese  is  GolfServ’s  president, 
Caspar  is  vice  president  of  technology, 
and  Lazerow  is  vice  president  of  business 
development. 

Lazerow,  24,  started  U-Wire  as  a 
Northwestern  University  student  in  1994, 
and  sold  it  three  years  later.  U-Wire  pro¬ 
vides  college  news  content  to  AOL, 
Yahoo,  Excite,  the  USA  TODAY  site,  and 
various  other  online  clients. 

—  David  Astor 

TMS  site  offers 
cartoon  reprints 

Tribune  Media  Services  has  launched 
an  Internet  archive  of  comics  and  editorial 
cartoons  for  reprint  use. 

TMS  Reprints  (www.tmsreprints.com) 
is  sorted  into  categories  such  as  financial, 
government,  media,  medical/health, 
sports,  and  technology.  The  site  will  be 
updated  with  new  material  several  times  a 
month. 

Potential  clients  include  book  publish¬ 
ers,  corporate  communications  depart¬ 
ments,  and  others. 

Although  not  available  via  the  site  at 
this  time,  TMS  continues  to  offer  reprint 
rights  to  its  columns,  puzzles,  and  materi¬ 
al  distributed  by  Knight  Ridder/Tribune 
Information  Services. 

Millennium  info 
from  NY  Times 

The  New  York  Times  Syndicate  is 
offering  six  millennium  series  from  The 
New  York  Times  Magazine. 

They  include  the  “Best  of  the 
Millennium”  (April  18),  “Women:  A 
1,000- Year  Journey”  (May  16),  “1,0(K) 
Years  of  Human  Daring”  (June  6),  “10 
Centuries,  25  Turning  Points”  (Sept.  19), 
“The  Age  of  Me”  (Oct.  17),  and  “The 
Times  Capsule”  (Dec.  5). 

LATS  launches 
speakers  bureau 

The  Los  Angeles  Times  Syndicate  has 
launched  a  speakers  bureau  that's  starting 
with  over  50  people. 

Among  those  available  to  give  speech¬ 


es  are  LATS  editorial  cartoonist  Paul 
Conrad:  LATS  opinion  columni.sts  Henry 
Kissinger,  Arianna  Huffmgton,  Cal 
Thomas,  and  Bill  Press;  other  LATS  writ¬ 
ers  such  as  fitness  guru  Kathy  Smith  and 
“Men  Are  From  Mars,  Women  Are  From 
Venus”  author  John  Gray;  and  several 
nonsyndicated  celebrities. 

‘Off-Kilter’  has 
offbeat  offerings 

A  column  that  features  “bizarre  trends, 
wacky  products,  strange  science,  and 
goofy  celebrity  happenings”  is  being 
offered  by  the  Los  Angeles  Times 
Syndicate. 

“Off-Kilter”  is  by  Los  Angeles  Times 
writer  Roy  Rivenburg,  whose  content  has 
been  mined  by  various  radio  and  TV  pro¬ 
grams  such  as  “Entertainment  Tonight” 
and  Comedy  Central’s  “Daily  Show.”  His 
column  was  formerly  distributed  by  the 
Los  Angeles  Times-Washington  Post 
News  Service. 

Etcetera  ... 

The  Puzzle  Syndicate  (www.ridge- 
net.net/~meburke/puzzles)  is  offering  a 
crossword  for  weekly  newspapers  ... 
Cooking  Light  magazine  articles  and 
photos,  formerly  distributed  by 
Creators  Syndicate,  are  now  being 
offered  by  the  Los  Angeles  Times 
Syndicate  ...  LATS  is  also  distribut¬ 
ing  the  previously  self-syndicated 
“Surfing  the  Net  With  Kids”  column 
by  Barbara  Feldman  ...  United 
Feature  Syndicate  has  sold  “Grand 
Avenue”  to  an  unusually  high  number 
of  newspapers  —  over  80  —  as  the 
comic’s  April  5  launch  date  approach¬ 
es.  The  strip  {E&P,  Feb.  27,  p.  35)  is 
by  Steve  Breen,  winner  of  the  1998 
Pulitzer  Prize  for  editorial  cartooning 
...  Creators  columnist  Norman 
Solomon  has  a  new  book  out  called 
“The  Habits  of  Highly  Deceptive 
Media:  Decoding  Spin  and  Lies  in 
Mainstream  News”  (Common  Courage 
Press) . . .  Lori  Borgman  also  has  a  new 
collection  called  “I  Was  a  Better 
Mother  Before  I  Had  Kids”  (Pocket 
Books).  Borgman  writes  a  humor  col¬ 
umn  on  parenting  and  family  life  for 
the  Indianapolis  Star  and  Knight 
Ridder/Tribune  News  Service. 
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Big  customers  in  a  tiny  user  group 


by  Jim  Rosenberg 

With  a  similar  system  operating  in 
Australia  and  a  vendor  in 
Switzerland,  the  summer  down 
under  and  the  Alpine  winter  surely  beck¬ 
oned.  A  New  York  executive,  however, 
chose  to  hold  his  mid-March  user  group 
meeting  in  Midtown  Manhattan. 

And  in  Sydney.  And  in  Zurich.  Even  in 
New  Jersey. 

A  video-teleconference  linked  staff 
from  The  New  York  Times'  new  College 
Point  plant,  assembled  in  a  14th  floor 
Times  conference  room,  co-workers 
across  the  Hudson  River  at  the  Edison 
plant,  and  their  counterparts  across  the 
Atlantic  and  Pacific  Oceans. 

Easily  the  industry’s  smallest  user  group, 
with  only  three  compa¬ 
nies  operating  four  sites 
with  large,  highly  auto¬ 
mated  Muller  Martini 
PrintRoll  buffer  and 
storage  systems,  the 
members  are  neverthe¬ 
less  among  the  world’s 
biggest  names  in  pub¬ 
lishing. 

For  what  was  “probably  less  than  the 
cost  of  one  guy’s  airfare”  overseas,  David 
A.  Thurm,  Times  production  vice  president, 
says  he  could  bring  together  14  people 
from  College  Point  and  almost  as  many  in 
Edison  to  a  virtual  meeting  with  their  oppo¬ 
site  numbers  at  Australia’s  John  Fairfax 
newspapers  and  Germany’s  Axel  Springer. 

The  group  grew  out  of  the  only  other 
meeting,  about  3 '/2  years  ago,  in  Berlin, 
when  the  Springer  and  Edison  plants  were 
the  only  sites  in  operation.  Though  pro¬ 
ductive,  that  meeting’s  time  and  cost  lim¬ 
ited  attendance  to  a  few  executives  and 
none  of  the  hands-on  staffers  that  Thurm 
says  are  needed  to  deal  with  the  nuts-and- 
bolts  operating  and  maintenance  issues. 

The  answer  was  the  video-teleconfer¬ 
ence,  a  time-saver  that  Thurm  says  he 
“uses  with  virtually  all  my  staff  meetings.” 

Maintenance  engineering  manager  Bill 
Cashen.  who  also  likes  the  arrangement, 
.says  it  works  because  the  group  is  small, 
allowing  participants  an  ample  view  of 
other  sites,  each  in  its  own  quadrant  of  a 
large  projection  screen.  He  also  prefers  the 
conference’s  straightforward  agenda  and 


open  forum  to  a  typical  group  meeting’s 
more-structured  sessions  and  presentations. 

Cashen  moderated  the  7  a.m.  meeting. 
With  him  in  New  York  were  engineers, 
technicians,  and  supervisors.  On  the  line 
from  Edison  were  Times  personnel  in 
comparable  positions  and  two  senior  tech¬ 
nical  staffers  from  GMA,  Muller  Martini’s 
United  States  unit  serving  newspapers. 

Joining  the  conference  at  10  p.m.  local 
time  were  managers  responsible  for  pack¬ 
aging  at  the  state-of-the  art  Chullora  plant 
owned  by  Fairfax,  publisher  of  the  Sydney 
Morning  Herald,  other  metros,  and  com¬ 
munity  dailies. 

The  early-aftemoon  gathering  in  Zurich 
completed  the  group,  with  representatives 
from  Muller  Martini,  roll-transport  systems 
subcontractor  Swisslog,  and  a  Springer 
representative  visiting 
from  Berlin. 

Since  the  group’s  first 
meeting,  all  four  sites 
are  in  operation,  with 
College  Point’s  project 
entering  the  acceptance 
stage;  Swisslog  took 
over  the  original  crane 
system  supplier;  Spring¬ 
er  and  Fairfax  are  dealing  with  Y2K-compli- 
ance  issues  (working  with  Compaq/Digital 
Equipment,  the  latter  is  confident  of  avoid¬ 
ing  VAX-based  control  system  problems). 

In  the  meeting's  first  half,  participants 
thrashed  out  support  issues  (in-house  vs. 
on-call,  number  of  persons  needed,  cost, 
other  industries’  experience)  for  the  auto¬ 
mated  system  for  transporting  the  huge 
PrintRolls,  upon  which  preprinted  sections 
are  wound  for  storage  or  for  buffering  the 
flow  from  presses  to  inserters/stackers. 

One  well-received  suggested  solution: 
Look  to  the  vendor  only  “for  re.solving 
longer-term  problems,”  and  reduce  risk 
and  cost  by  cooperating  and  pooling 
resources  to  train  at  least  one  person  for 
troubleshooting  at  each  plant. 

All  sites  outlined  experiences  with  sys¬ 
tem  faults,  causes,  and  cures.  Problems  in¬ 
cluded  pneumatic  systems,  bearing  and 
other  parts  wear,  debris  in  conveyors,  dirty 
conductor  rails,  and  dust-blinded  photo¬ 
electric  eyes. 

Thurm  suggested  that  each  site  draw  up 
and  make  available  a  list  of  its  top- 10 
faults  and  how  it  fixed  the  worst  three. 


“Our  number  of  faults  plummeted,”  a 
Fairfax  executive  reported,  after  the  oper¬ 
ation  had  begun  collecting  a  weekly  histo¬ 
ry  of  each  PrintRoll  carrier’s  activity. 
Forearmed  with  that  data,  he  said,  faults 
often  can  be  found  and  fixed  without  start¬ 
ing  from  scratch. 

Also  discussed:  roll-retaining  straps. 
Jogger  adjustment,  product  control  on 
turns,  parts  availability,  rail  loosening, 
braking,  clutches  and  tensioning,  belt 
stretch,  roll  size,  miswinding  Jams,  pulley 
alignment,  PrintRoll  carrier  docking  mech¬ 
anisms  and  actuators,  machine-readable 
location  identifiers,  lane  gating  and  visibil¬ 
ity,  safety,  power-supply  conditioning. 

As  the  oldest  running  site  (700 
PrintRolls  in  five  storage  lanes  handling 
over  1.5  million  Sunday  inserts),  Edison’s 
experience,  says  Thurm,  led  to  equipment 
upgrades  that  subsequently  benefited 
other  sites.  It’s  had  problems  the  others 
have  not.  For  example,  the  “ping  pong 
roll”:  with  no  other  roll  in  storage,  the  first 
roll  created  travels  back  and  forth  from 
storage  until  a  second  is  created. 

Edison  invented  its  own  solutions, 
among  them  the  “Richie  Roller,”  a 
machinists  wheel  that  adds  tension  to  com¬ 
pensate  for  belt  stretch.  Edison  also  has 
run  its  computers  for  six  months  without 
problem  in  the  year  2009,  when  the  days 
and  dates  match  those  in  2(X)0.  Others  also 
discussed  problems  (ink  scuffing  on  copies 
during  winding  in  Fairfax)  and  solutions 
(paper  debris  guards  and  Jam  switches  to 
prevent  infeed  drive  motor  shaft  breaks  in 
College  Point)  peculiar  to  their  sites. 

From  other  sites:  College  Point  added  a 
Jam  switch  to  detect  the  conveyor’s  cam 
follower,  enabling  a  shut  down  before  a 
break.  Fairfax  eliminated  ink  build-up  on 
belts  by  installing  a  new  type  of  belt 
upside  down.  Berlin  solved  the  same 
problem  in  the  pressroom,  by  more  care¬ 
fully  controlling  ink  density. 

Observing  the  papers  piled  on  tables 
before  the  three  sites’  participants,  Thurm 
asked  if  all  available  information  could  be 
exchanged.  Cashen  suggested  initially  ex¬ 
changing  data  from  the  beginning  of  the 
year,  with  monthly  updates  thereafter. 

“Once  we’ve  looked  at  each  other’s 
data.”  says  Thurm,  the  user  group  can 
.schedule  follow-up  teleconferences  that 
focus  on  particular  issues. 


Video-teleconferencing 
supports  real-time 
communication  among 
far-flung  members. 
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High  throughput,  half  the  plates 


Straight-only  designs 
offer  product  flexibility 
and  two-plate-around 
volume  from  one- 
plate-around  presses 

by  Jim  Rosenberg 

Two  German  press  makers  that  al¬ 
ready  compete  in  the  commercial 
printing  market  seek  to  fill  a  pro¬ 
duction  niche  for  newspapers  that  only 
print  in  straight  mode. 

The  presses  are  designed  for  plants 
where  copy  volumes  require  the  through¬ 
put  of  double-wide,  two-around  presses 
and  editions  require  flexible  paging  and 
sectioning  —  but  without  high  pagination 
requirements  that  may  best  be  supported  by 
running  in  collect  mode  (different  adjacent 
pages  around  the  circumference  of  the 
plate  cylinder). 

Heidelberger  Druckmaschinen’s  press 
heralds  its  entry  into  the  market  for  large 
newspaper  presses  (E&P,  March  20).  To  be 
introduced  next  year,  its  press  is  expected 
to  become  available  in  2002.  MAN  Roland 
Druckma-schinen  also  expects  to  formally 
introduce  its  new  press  at  next  spring’s  big 
Drupa  trade  show  in  Dusseldorf. 

Both  companies’  one-plate-around  dou¬ 
ble-wide  presses  deliver  two-around, 
straight-only  capacity:  MAN  Roland’s 
Regioman  rolls  at  up  to  35,000  revolutions 
per  hour  against  a  two-around  blanket 
cylinder,  creating  eight  impressions  from 
four  plates  that  are  inked  twice  during  each 
rotation,  for  throughput  of  70,000  copies 
per  hour.  Rated  at  up  to  80,000  rph,  the 
Heidelberg  MainStream  80’s  same-diame¬ 
ter  plate  and  blanket  cylinders  deliver 
80,(X)0  cph  throughput. 

MAN  vice  president  Vince  Lapinski  says 
long  experience  with  similar  designs  in 
high-quality  commercial  presses  assures  no 
visible  difference  between  A  and  B  sets  of 
impressions  from  a  twice-inked  blanket. 

Just  how  fast  a  MainStream  can  be  run 
will  depend  on  the  number  of  webs  it  pulls. 
But  with  the  same  core  technology  al¬ 
ready  running  in  other  printing  applications 
at  up  to  100,000  rph,  says  Peter  Walczak, 
Heidelberg  Web  Systems  technical  .sales 
.specialist,  “80,000  rev’s  is  not  a  stretch.” 


Designed  for  newspapers  with  circula¬ 
tions  of  70,000  and  higher  (a  range  in 
which  straight-only  production  may  be 
more  probable,  practical,  or  desirable),  the 
Regioman  would  typically  print  editions  of 
up  64  pages,  but  could  handle  more,  says 
Lapinski,  noting  that  any  size  limit  would 
be  mostly  a  function  of  folder  capabilities. 

Pointing  to  web-control  difficulties  and 
the  increa.sed  risk  of  web  breaks,  Lapinski 
puts  the  upper  practical  limit  at  80  pages 
(10  webs).  For  bigger  products  that  would 
require  more  webs,  he  says,  “you  should 
be  running  collect,”  because  it  supports 
paging  growth  “without  adding  press.” 

Heidelberg  folders,  says  Walczak,  can 
produce  up  to  six  sections,  handling  as 
many  as  96  pages  (12  webs). 

The  so-called  4-by-l  design  makes 
sense  for  most  pressrooms  with  straight 
runs  because  “you’re  now  matching”  dou¬ 
ble-wide  output,  says  Lapinski.  And  those 
straight  runs,  he  adds,  are  simpler  and  less 
costly.  The  design  not  only  allows  page 
plating  in  two-page  (broadsheet)  incre¬ 
ments.  but  akso  production  of  even  and 
uneven  numbers  of  sections,  unlike  the 
fixed  paging  in  collect  runs.  Section  sizes. 


in  other  words,  can  more  closely  match 
the  volume  of  available  or  desired  content. 

Lapinski  says  Regioman  will  provide 
back-to-back  four-color  printing  but  its 
towers  will  not  be  limited  to  four  levels  if 
customers  need  more. 

While  MAN  and  Heidelberg  were 
developing  their  new  presses,  KBA  held 
back.  At  last  fall’s  IFRA  Congress  and 
Exposition  in  Lyon.  France,  KBA  released 
a  statement  that  notes  awareness  of  inter¬ 
est  in  the  two-page  Jump,  “especially  for 
small  newspaper  printing  houses”  or  those 
that  also  may  wish  to  invest  in  commercial 
printing  capabilities.  But  in  view  of  the 
“economic  aspects,”  it  continues,  “KBA 
doubts  that  the  cost-  and  space-intensive 
sleeve  technology  is  efficient  enough  for 
newspaper  printing.” 

The  statement  goes  on  to  say  that  KBA 
is  prepared  to  adapt  its  “minigap”  tech¬ 
nology  —  already  running  high-quality 
commercial  work  on  its  own  80,0()0-cph 
Compacta  318  press  —  to  a  newspaper 
press  if  such  is  “required  by  the  market.” 

The  sleeve  and  minigap  refer  to  blanket 
cylinder  design.  Heidelberg’s  M30()0,  its 
Sunday  Press  (supposedly  named  because 
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the  idea  originated  on  a  Super  Bowl 
Sunday)  has  no  gap  on  the  blanket  cylin¬ 
der.  A  conventional  flat  blanket  clamps 
into  a  channel,  leaving  a  gap  or  seam 
between  its  ends. 

For  its  part.  MAN  will  incorporate  into 
Regioman  all  the  technology  developed 
for  and  since  its  Geoman  press,  but  it  will 
not  use  sleeves  on  its  blanket  cylinder, 
arguing  that  the  former  offers  the  security 
and  economy  of  proven  technology,  while 
the  latter  are  expensive  and  still  rai.se 
issues  of  service  life  and  performance 
with  multiple  web  widths. 

More  generally,  Hans  Mamberer,  news¬ 
paper  business  chief  in  Augsburg,  Ger¬ 
many,  says  MAN  “quickly  rejected”  any 


line  cylinder  stack  in.stead  of  the  typical 
arched  or  staggered  arrangement.  That 
perpendicularity  maintains  the  forces 
when  cylinders  rotate  against  one  another, 
according  to  Waiczak. 

Rather  than  being  mechanically  thrown 
and  held  on  impression  using  eccentric 
boxes,  the  bearerless  cylinders  are  air 
force  loaded.  In  a  stack,  only  the  upper 
blanket  cylinder  is  fixed;  air  pressure 
holds  the  others. 

The  Mainstream  will  be  sold  as  a  com¬ 
pact  tower  with  a  choice  of  inker,  shaft- 
less  drive,  and  the  option  for  on-the-fly 
edition  change.  As  part  of  its  complete 
systems  approach.  Heidelberg  also  will 
supply  its  new.  shorter-length  Contiweb 
FD  flying  paster,  and  former  and  folder 
optimized  for  straight  runs  of  newspapers 
and  related  products.  The  press  can  be 
installed  on  a  concrete  table  or  traditional 
substructure. 

Straight-only  pres.ses  should  halve  plate 
use,  may  be  twice  as  productive  as  two- 
around  single-wides  running  in  collect 
mode,  reduce  the  chance  for  errors  on 
plates  and  time  spent  changing  them,  and 
use  folders  that  need  no  collect  mechanism. 

The  Mainstream  further  trims  costs, 
says  Waiczak,  because  its  blankets  are 
quickly  changed  and  require  no  hardware. 
He  also  points  out  that  the  reduced  plate 
consumption  may  make  computer-to-plate 
output  economically  feasible  for  sites  run¬ 
ning  multiple  presses. 


tive  approach”  this  time  out.  “The  next 
technology  will  be  thoroughly,  thoroughly 
tested  in  a  number  of  environments” 
before  being  taken  into  “a  full  press 
design,”  she  says. 

Though  recent  attention  to  financial 
matters  and  executive  changes  (E&P, 
March  20)  has  helped  to  slow  develop¬ 
ment,  Gora  adds  that  “people  will  begin 
to  see  some  of  the  direction  that  we’re 
taking”  by  next  summer,  “ideally”  at 
Drupa.  “But  it  will  be  very  dependent  on 
how  we  manage  today’s  business  before 
we  commit  to  the  next,”  she  cautions. 
“We  don’t  want  people  to  say  ‘yup,  here 
they  go  —  they  haven’t  fixed  what 
they’ve  got  and  they’re  going  on  to  phase 
two  already.’” 

Of  the  five  new  technologies  in  the 
Goss  Adopt  press  {E&P,  Nov.  21,  1998; 
June  28,  1997),  all  but  direct-to-pre.ss 
imaging  “really  could  be  integrated  at  any 
point  in  the  press  designs,”  says  Gora.  Of 
those  four,  she  continues,  Goss  is  already 
committed  to  single-fluid  lithography 
because  it  knows  that  it  will  work  in  some 
existing  presses. 

Of  the  other  Adopt  technologies  — 
cantilevered  design,  gapless  components, 
gearless/shaftless  drive  —  Gora  says: 
“We’re  actually  looking  ..  now  to  see 
how  we’re  going  to  integrate  tnose  into  the 
next  generation  of  presses  for  newspaper. 
It  could  be  all,  it  could  be  some.” 

She  says  it  seems  most  press  makers 
will  probably  follow  the  same  “stepping- 
stone”  approach  to  adding  new  technolo¬ 
gies,  “until  you  get  to  the  ultimate  — 
direct-to-press  imaging  for  newspaper.” 
Though  Goss  is  confident  in  the  current 
practical  viability  of  four  of  its  new  tech¬ 
nologies,  the  fifth,  direct-to-press  imag¬ 
ing,  is  not  yet  ready  for  a  product  an¬ 
nouncement.  according  to  Gora.  who  says 
it  works  but  is  still  being  debugged. 

Gora  also  calls  Goss’  approach  to  new- 
press  design  similar  to  that  of  the  German 
companies  in  that  it  integrates  into  news¬ 
paper  presses  some  technologies  already 
proven  in  commercial  machines.  ■■ 


Heidelberg’s  gapless  blanket  mounts 
through  the  sideframe. 


idea  of  using  in  Regioman  “technologies 
that  are  in  early  stages  of  development.” 

Heidelberg  says  its  sleeves  outlast  con¬ 
ventional  blankets,  obviate  cylinder  bear¬ 
ers,  require  no  packing,  run-in  period  or 
retightening,  and  can  be  changed  in  a  min¬ 
ute  or  less  with  the  web  in  the  press.  Com¬ 
mercial  printers,  it  adds,  remove  and  reuse 
them  as  their  web-width  needs  change. 

At  least  as  important,  by  borrowing  the 
Sunday  press  gapless  blanket,  the  Main- 
Stream  not  only  will  support  various  for¬ 
mats,  but  also  can  boost  speed  and  print 
quality,  according  to  Waiczak,  because  it 
eliminates  periodic  gap  bounce  that  caus¬ 
es  web  flutter  and  print  blemishes  and 
limits  design  possibilities. 

Mainstream’s  unit  profile  shows  an  in¬ 


GOSS  TARGETS  2000,  TOO 

The  major  player  in  North  American 
newspaper  presses,  Goss  Graphic 
Systems,  insists  it  isn’t  holding  back,  just 
holding  its  tongue.  The  suburban-Chicago 
press  maker  is  refraining  from  specifying 
which  of  its  new  technologies  will  first 
appear  in  a  new  press  until  it  is  certain  it’s 
on  the  right  track  and  to  avoid  tipping  its 
hand  to  competitors,  says  marketing 
director  Barbara  Gora. 

Citing  Goss  ColorFlow  keyless  ink- 
ing’s  “hiccups  ...  in  the  field,”  Gora  says 
Goss  is  taking  an  “intentionally  conserva¬ 
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by  Jim  Rosenberg 

Two  of  the  last  three  large  letterpress 
dailies  are  among  the  first  sites  to 
consider  a  double-wide,  one-plate- 
around  press.  Another  is  a  two-plant  oper¬ 
ation  —  with  considerable  color-offset  ex¬ 
perience  on  presses  of  various  vintages  — 
that’s  looking  for  even  more  capacity. 

The  Milwaukee  Journal  Sentinel  has  a 
request  for  proposals  out  to  four  manufac¬ 
turers  for  an  inline  press  with  24  reel-ten- 
sion-pasters,  21  color  towers,  and  three 
folders.  “So  for  our  main  we  could  run 
three  presses  with  eight  webs  [each],  and 
this  would  also  give  us  the  capability  of 
doing  .some  dynamite  daily  and  Sunday 
supplements.”  says  production  vice  presi¬ 
dent  Ken  Kieck. 

Now  on  a  fourth  RFP  amendment, 
“we’ve  gotten  a  little  more  realistic,”  says 
Kieck.  “We  started  with  the  sky  and  we 
backed  off  a  little.”  His  press-selection  team 
now  seeks  a  smaller,  all-tower  press,  he  says 
—  one  in  which  some  towers  will  print  only 
four-over-one,  with  future  upgrades  pos¬ 
sible  for  back-to-back  full  color. 

Because  “we’re 
going  to  be  held  to 
an  ROI  on  this  pro¬ 
ject.”  he  says,  “we’re 
trying  to  get  as  much 
back  as  we  can 
through  additional 
printing.”  So  plans 
include  “trying  to 
come  up  with  a  web 
width  and  a  cut-off 
that  would  allow  us 
to  do  some  commercial  work.”  For  that,  he 
continues,  a  press  that  prints  four  pages 
wide  and  one  page  around  “may  lend 
itself  more  than  the  traditional  double¬ 
wide,  double-around.” 

Though  Milwaukee  discus.sed  the  4-by-l 
concept  with  two  vendors  as  late  as  last 
month,  “1  don’t  see  us  being  a  beta  site,” 
Kieck  says.  “We’re  not  pioneers,  believe 
me.  If  we’re  going  to  buy,  it’s  going  to  be 
proven  technology.” 

When,  as  a  member  of  the  Omaha 
World-Herald  press-selection  committee, 
mechanical  maintenance  manager  Marvin 
McManigal  heard  about  the  4-by-l 
design,  his  first  concern  was  that  at  half 
the  diameter,  the  double-wide  cylinder  “is 
going  to  want  to  flex  more.” 


And  McManigal  .still  sees  straight-only 
production  as  a  potential  limitation  for  a 
large-circulation  paper  with  many 
changes  (the  World-Herald  is  an  all-day 
paper  in  five  area  editions)  and  high  page 
counts.  “To  run  way  up  in  pages,  you’ve 
got  to  go  collect,”  he  remarks,  echoing 
other  printers’  and  press  makers’  comments. 

A  high  page  count,  McManigal  explains, 
means  putting  “a  lot 
more  units  in  if 
you’re  going  to  run 
[straight]  like  this.” 

In  his  view,  such  a 
press  may  prove 
“more  realistic”  for 
under- 1 00,000-cir¬ 
culation  papers  with 
more-manageable 
page  counts.  (Point¬ 
ing  to  presses  in 
Europe  with  cylinders  that  carry  more  than 
two  plates  around,  he  says  manufacturers 
“will  build  you  anything  you  want.”) 

Omaha  chose  Geoman  offset  from  MAN 
Roland,  which  never  brought  up  its  Regio- 
man  4-by-l  as  an  option,  says  McManigal. 

How  can  Macromedia  Inc.  manufactur¬ 
ing  vice  president  Ben  Cannizzaro  be 
“looking  for  some  more  capacity”  when 
his  Hacken.sack,  N.J.,  company  already 
operates  two  TKS  and  two  Mitsubishi 
double-wide  press  lines  and  a  single-wide 
semicommercial  machine  from  MAN 
Roland/MAN  Plamag? 

The  publisher  of  The  Record  and  North 
Jersey  Herald  &  News  and  printer  of  USA 
TODAY,  Investors  Business  Daily,  New 
York  Press,  Irish  Echo,  The  Jersey  Journal, 
other  weeklies  and  monthlies,  TV  program 
booklets,  and  some  retail  products  aims  to 
add  to  that  already  substantial  business. 

“We  have  a  request  for  proposals  to  vir¬ 
tually  all  the  vendors,”  says  Cannizzaro. 
Through  February,  the  company  had  not 
narrowed  its  consideration  to  either  sin¬ 
gle-  or  double-wide  machines  —  though 
production  director  Charles  Whitehead 
notes  that  as  a  practical  matter,  difficulties 
in  making  future  web-width  changes  may 
make  the  wider  machines  less  attractive. 

After  laying  out  “a  typical  week’s  sce¬ 
nario  for  our  print  schedule,”  says  White- 
head,  the  company  asked  vendors  for  a 
press  able  to  handle  both  a  daily  newspa¬ 
per  and  commercial  work. 

For  other  papers  expecting  a  heavy 


schedule  of  commercial  work,  he  says, 
“the  double-wides  have  to  be  Just  as  flexi¬ 
ble”  as  newer  single-wide  and  one-around 
designs.  That,  he  says,  can  be  achieved 
more  easily  with  shaftless  equipment. 

With  4-by- 1  s,  however,  “you’re  limited  as 
far  as  newspaper,  because  now  you  can  only 
run  the  press  straight,”  says  Whitehead.  (The 
big  Mitsubishi  in  his  company’s  Rockaway, 
N.J.,  plant  remains  the  only  press  printing 
USA  TODAY  in  straight  mode.) 

Calling  Heidelberg’s  straight-only 
Mainstream  80,  with  its  gapless  blanket 
cylinder,  “an  interesting  concept,”  very 
modular,  and  easily  expandable  owing  to 
its  shaftless  drives,  Whitehead  says,  “we 
will  definitely  take  a  hard  look  at  it. 
because  it  offers  a  lot  of  flexibility.  The 
traditional  one-around  press  was  only  two 
[plates]  wide,”  whereas  MainStream  is 
four  plates  wide  with  six  formers. 

Limited  only  by  page  count,  he  contin¬ 
ues,  “you’ve  still  got  your  sectioning.” 
You  can  build  it  to  go  to  any  page  [count] 
you  like,  but  in  our  proposal  we  asked  for 
...  at  least  64  pages  in  the  straight  mode.” 

Though  Whitehead  can’t  say  if  4-by-l 
presses  will  offer  an  appreciable  difference 
in  price  or  operating  costs,  he  does  foresee 
at  least  some  savings  in  labor  and  plates. 
“We  run  seven  people  now  in  a  crew,”  on 
the  larger,  10-web  press  in  Rockaway. 

The  gapless  blanket  used  on  the  Main- 
Stream,  says  Whitehead,  “has  been  around 
for  a  good  while.  It’s  not  really  new.” 

At  the  same  time,  he  and  McManigal 
concede  that  absence  of  a  gap  in  a  sleeve¬ 
like  no-pack  blanket  eliminates  roller- 
bounce  vibration,  which  in  turn  produces 
high  quality  at  high  speeds  in  commercial 
work.  But  that  improved  quality,  they  add. 
may  be  less  apparent  on  newsprint. 

While  McManigal  sees  “no  true  disad¬ 
vantages,”  he  says  a  gapless  blanket  alone 
probably  is  not  enough  to  attract  a  news¬ 
paper  —  unless  its  press  also  runs  commer¬ 
cial  work.  And  noting  publishers’  growing 
interest  in  such  printing,  he  spxiculates  that 
Heidelberg’s  decision  to  incorporate  gap¬ 
less  technology  into  a  newspaper  press 
may  have  been  driven  by  the  trend  among 
vendors  to  deliver  higher-quality  color 
capabilities  in  newspaper  presses. 

“It’s  a  great  idea,”  says  Whitehead. 
“I’m  sure  it  would  be  better,  but  I  think 
your  expenses  would  go  up.”  In  contrast  to 
economies  in  other  areas  that  Heidelberg 
promotes,  he  estimates  the  price  of  sleeve 
blankets  to  be  as  much  as  three  times  that 
of  regular  blankets.  “I  don’t  think  that 
would  be  worth  that.”  he  concludes.  H 


Ken  Kieck 


Charles  Whitehead 
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More  to  see,  more  to  hear 


Newspaper  personnel  returning  to  Hershey,  Pa., 
will  at  last  see  what  all  that  hammering  was 
about  last  year:  the  bigger,  better  Hershey 
Lodge  and  Convention  Center. 

For  the  annual  America 
East  newspaper  operations 
conference  and  trade  show,  it 
means  a  bigger,  better  exhib¬ 
it  hall  and  a  bigger,  broader 
conference  program. 

Attendees  will  find 
familiar  faces  and  can  catch 
up  with  colleagues.  They 
can  also  check  out  vendors 
and  products  new  to  the  show  —  often  those  serving 
new  electronic  media  and  sometimes  a  foreign  ven¬ 
dor’s  U.S.  debut,  as  occurred  last  year  at  America 
East  and  the  year  before  at  its  fall  sister  show. 


America  West,  in  Reno,  Nev. 

In  all,  more  than  140  exhibitors  will  share  space  on 
a  single,  40,(KX)-square-foot  show  floor. 

The  conference  schedule  comprises  16  general  ses¬ 
sions  and  round  tables  cov¬ 
ering  a  wide  range  of  busi¬ 
ness  and  operations  issues,  a 
dozen  more  to  be  presented 
under  the  concurrent  New 
Media  World  conference, 
and  a  pair  of  advertising 
sales  seminars. 

If  that’s  not  enough, 
check  out  the  winning  work 
in  the  annual  print  quality  contest,  sit  in  on  one  of  the 
user  group  meetings,  attend  the  newsprint  suppliers’ 
reception,  drop  into  a  hospitality  suite,  and  enjoy  the 
strictly  social  events. 


Guide  to  America  East  Conference  Exhibitors 


A-American  Press  Parts 

Booth:  124 

Contact:  Tom  Sweeney 
Phone:  888-434-0888 

ABB  Industrial  Systems,  Inc. 

Booth:  87 

Contact:  John  Jellovitz 
john.jellovitz@usiny.mail.abb.com 
Phone:  414-785-8361 

Accu  Weather,  Inc. 

Booth:  52 
Contact:  Jim  Burke 
burke@accuwx.com 
Phone:814-235-8600 

Ad  America 

Booth:  74 

Contact:  Dan  Connors 
Phone:  760-746-1171 

Ad  Out,  Inc. 

Booth:  141 

Contact:  Rob  Jennings 
Phone:  818-780-4700 

Advance  Graphics  Equipment  of  York 

Booth:  18 

Contact:  William  R.  Stober 
info@advancegraphicsequip.com 
Phone:  717-292-9183 

Advanced  Publishing  Technology 

Booth:  8 

Contact:  Mike  Seller 
mikeseller@worldnet.att.net 
Phone:  818-557-3035 

Advanced  Technical  Solutions,  Inc. 

Booth:  17 

Contact:  Laina  Larabee 
lainal@atsusa.com 
Phone:  978-657-6500 


AISI/Nova  Publishing  Systems,  Inc. 

Booth(s):  117  &  118 
Contact:  Jan  McDonald 
jan@novapub.com 
Phone:  530-887-1795 

Alta  Graphics,  Inc. 

Booth:  38 

Contact:  Robert  Taber 
ALTAeq@aol.com 
Phone:  770-552-1528 

American  Computer  Innovators,  Inc. 

Booth:  62 

Contact:  Ed  Slattery 

eds@aci-openpages.com 

Phone:413-256-1147 


American  Roller  Co. 

Booth:  144 

Contact:  Kristine  L.  Thom 
Phone:  800-222-3012 


Atex  Media  Solutions 

Booth:  66 

Contact:  Ron  Stephens 
rstephens@atex.com 
Phone:  781-275-2323 

Autologic  Information  Int’l. 

Booth:  61 

Contact:  Cheri  Phillips 
cphillips@autoiii.com 
Phone:  805-376-5113 

Baldwin  Graphic  Syslems/Enkel  Corp 

Booth:  25 

Contact:  Jon  Parker  (Bj/Chuck  Kaiser  (E) 
jparker@baldwin-bgs.com/ckaiser@ 
baldwinenkel.com 
Phone:  800-245-2538 


Baseview  Products.  Inc. 

Booth:  72 

Contact:  Scott  Sigler 
marketing@baseview.com 
Phone:  734-662-5800 
Fax:  734-662-5204 


Baumer  Electric,  Ltd. 

Booth:  37 
Contact:  Ed  Leese 
Phone:  860-621-2121 


Bill  Rudder  and  Associates 

Booth:  148 

Contact:  William  Rudder 
Phone:  704-824-7865 

Brainworks  Software  Development 

Booth:  56 

Contact:  Barbara  Lampasona 
blampasona@brainworks.com 
Phone:  516-563-5000 

Burt  Technologies,  Inc. 

Booth:  127 

Contact:  Larry  L.  Frakes 
LarryFrakes@BurtMountain.com 
Phone:  303-670-7731 


Cannon  Equipment  Co. 

Booth:  34 

Contact:  Pat  Geraghty 
Phone:651-322-6300 

Cascade  Systems,  Inc. 

I  Booth:  15 

I  Contact:  Jan  Pickering 
I  jpickering@cascadenet.com 
'  Phone:978-749-70 


CE  Engineering  Publishing  Systems 

Booth:  137 
Contact:  Don  Rich 
cesales@ceengineering.com 
Phone:  916-652-5263 

CNI 

Booth:  51 

Contact:  Dave  Farrell 
Phone:  603-673-6600 

Compaq  Computer  Corporation 

Booth:  40 

Contact:  John  Chirico 

Computerease  Software,  Inc. 

Booth:  9 

Contact:  Carol  Berg 
cez_berg@compuserve.com 
Phone:  603-578-9780 

Controls  Group,  Inc. 

Booth:  27 

Contact:  Darrell  Hinson 
dhinson@msn.com 
Phone:  815-227-0027 

Craftsman  Newspaper 
Production  Systems 

Booth:  95 

Contact:  Roger  Miller 
perrmill@juno.com 
Phone:  937-233-8973 

CTEXT,  Inc. 

Booth:  71 

Contact:  Brian  Kruger 
bkruger@ctext.com 
Phone:  734-677-4700 
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Cybergraphic,  Inc. 

Booth:  67 

Contact;  Dan  Nigloschy 
dnigloschy@cybergraphicinc.com 
Phone:  781-221-0077 

Danmonics,  Inc./Taurus  Graphics 

Booth:  24 

Contact;  Rick  Wernli 
thebull@gti.net 
Phone:  800-893-8899 

Data  Sciences,  Inc. 

Booth:  57 

Contact:  Daniel  C.  Martini 
martini187@aol.com 
Phone:  301-622-6770 


Dauphin  Graphic  Machines,  Inc. 

Booth:  89 
Contact:  Jack  Little 
Phone:  717-362-3243 


Day  International,  Inc. 

Booth:  121 
Contact:  Julio  Vela 
julio_vela@day-intl.com 
Phone:  937-224-7124 


DENEX,  Inc. 

Booth:  88 

Contact:  Gary  Carroll 
gcarroll@denexinc.com 
Phone:  412-369-3590 
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Digitai  Technoiogy 

Fuji  Film  USA 

Informatel,  Inc. 

Booth:  59 

Booth:  13 

Booth:  19 

Contact:  Stephanie  Kilipack 

Contact:  Robert  Luce  ; 

Contact:  Vincent  De  Garie 

Phone:  801-853-5000 

Phone:732-714-1132  i 

vdegarie@informatel.com 

Phone:  450-975-9000 

Domino  Amjet 

Gammerler  Corp.  ! 

Booth:  128 

Booth:  84 

Inland  Newspaper  Machinery  Corp. 

Contact:  Scott  Larson 

Contact:  Mark  Legac 

Booth:  125 

Phone:  847-244-2501 

sales@gammerler.com 

Contact:  Beau  Campbell 

Phone:  630-582-7766 

beauc@inlandnews.com 

Douthitt  Corp. 

Booth:  5 

GCN  Publishing 

Phone:  913-492-9050 

Contact:  Mark  Froelich 

Booth:  130 

Internet  Express 

Phone:313-259-1565  1 

Contact:  Sean  Fulton/Joanne  Persico 

Booth:  131 

info@gcnpublishing.com 

Contact:  Steve  A.  Saxton 

Duarte  Register  Systems,  inc.. 

Phone:516-767-3325 

Phone:218-326-3398 

Booth:  147 

Contact:  Martin  Peters 

GEAC  Publishing  Systems 

Intralox.  Inc. 

duartemap@aol.com  i 

Booth:  36 

Booth:  111  i 

Phone:  800-345-6445  ‘ 

Contact:  Jerry  Martinez 

Contact:  Paul  Hirschmann 

vsinfo@geac.com 

paul.hirschmann@laitram.com  ! 

DYC  Suppiy  Co. 

Phone:  813-872-9990 

Phone:  504-733-0463 

Booth:  79 

Contact:  Customer  Service/Sales  Dept. 

GMA/Muller  Martini 

Jardis  Industries 

gd@d-y-c.com 

Booth:  81 

Booth:  39 

Phone:201-692-7700  ' 

Contact:  Dick  Connor 

Contact:  Clifford  Bassett 

DYNALiTH,  inc. 

dconnor@gma.com 

Phone:610-694-9494 

Phone:  630-860-5959 

Booth:  44 

Contact:  Lila  Simmons/Connie 
Coughenour  i 

Phone:410-822-4400 

Goss  Graphic  Systems,  Inc. 

Booth:  78 

Contact:  Al  Miller 
ajmiller@gossgraphic.com 

Jim  Kelley  and  Associates 

Booth(s):  119  &  120 

Contact:  Jim  Kelley 

Phone:  570-477-2901 

Dynaric,  Inc. 

Phone:  630-850-5600 

JDMAC,  Inc. 

Booth:  79 

Graph  X 

Booth:  55 

Contact:  Kelly  Fost 
kfost@adtaker.com 

Booth:  91 

Contact:  Customer  Service/Sales 

Contact:  Jack  Maltby 

gd@dynaric.com 

jam@jomac.com 

Phone:  201-692-7700 

Phone:  215-343-0800 

1 

Phone:  610-797-5515 

E-The  People 

K  &  F  Printing  Systems  Inti. 

Booth:  26 

Contact:  David  Schwartz 

Graphic  Enterprises,  Inc. 

Booth'  58 

Booth:  42 

Contact:  Jim  Choyinski  i 

david@e-thepeople.com  ; 

Contact:  Rosanne  Dressel 

Phone:  219-272-9950 

Phone:  212-965-1319  ! 

EAM-MDSCA  Corp. 

rdres.@geiohio.com 

Phone:  330-494-9694 

K  &  M  Newspaper  Services,  Inc. 

Booth:  112 

Booth:  135 

Harris  Publishing  Systems  Corp. 

Contact:  Robert  Lumino 

Contact:  Pam  Kuzmak 

Booth:  54 

kmnews@warwick.net  ; 

info@eammosca.com 

Contact:  Jennifer  Fitch 

Phone:  800-828-0242 

Phone:  570-459-3426 

jfitch@harris.com 

Phone:  407-242-5330 

Kansa  Corporation 

Editor  &  Publisher  Co. 

Booth:  69 

Booth:  101 

Heidelberg  Finishing  Systems,  Inc. 

Contact:  Jesse  Miser  and  Chris 

Contact:  Greg  Lawner 

Booth:  75 

^  McCune 

gregl@mediainfo.com 

Contact:  Graham  Leonard 

'  marketing@baldwinkansa.com 

Phone:  212-675-4380 

Honeywell-Measurex 

Phone:316-343-6700 

EDIWISE,  a  division  of  Abitibi-Con 

Booth:  146 

KBA  North  America,  Inc. 

Booth:  20 

Contact:  Jan  Gribowicz 

Booth:  77 

Contact:  Jeff  Low 

jan.gribowicz@hmx.honeywell.com 

i  Contact:  Gary  Owen 

jeffl@ediwise.com 

Phone:412-835-0842 

:  sales@kbapa.com 

Phone:  905-855-7852 

ICANDN  Associates 

Phone:  717-755-1071 

Ferag  Americas 

Booth:  1 

Konica  Imaging  USA 

Booth(s):  122  &  123 

Contact:  Mike  Hanson 

Booth:  49 

Contact:  Walter  Wild 

mhanson@icanon.com 

1  Contact:  Ron  Forzani 

Phone:  215-788-0892 

Phone:  215-653-0754 

Phone:516-674-2500 

Foley,  Torregiani  &  Associates 

IGS  Knives,  Inc. 

Lockwood  Greene 

Booth:  48 

Booth:  23 

Booth:  1 16 

Contact:  Jamie  Torregiani 

Contact:  David  R.  Herrick 

Contact:  Joseph  Collins 

jamiefta@aol.com 

info@igsknives.com 

joecollins@lg.com 

Phone:  203-222-0496 

Phone:  717-244-6753 

i  Phone:212-545-6308 

Freedom  System  Integrators 

InfiNet 

Machine  Design  Service,  Inc. 

Booth:  63 

Booth:  7 

Booth:  31 

Contact:  Nicholas  R.  Koriakin 

Contact:  Annette  Kingma 

Contact:  Greg  Greenan 

nick@fsi-ipa.com 

akingma@infi.net 

’  popolo@dim.com 

Phone:316-722-8100 

Phone:757-664-2238 

Phone:  303-294-0275 

Mactive,  Inc. 

Booth:  83 

Contact:  Lynn  Yawn 
Phone:  407-254-5559 

MAN  Roland 

Booth:  30 

Contact:  Vince  Lapinski 
marketing@mru.com 
Phone:  630-920-2000 

Managing  Editor,  Inc. 

Booth:  2 

Contact:  Steven  Naught 
shaught@maned.com 
Phone:  215-886-5662 

MediaStream,  Inc. 

Booth:  12 

Contact:  Joseph  DiMarino 
jdimarino@krmediastream.com 
Phone:  215-239-4100 

M6I  International,  Inc. 

Booth:  41 

Contact:  Arthur  H.  Hamlin 
Phone:  301-881-4242 

Micro  Systems  Speciaiists,  Inc. 

Booth:  53 

Contact:  Suzanne  Murphy 
Phone:  914-677-6150 

Miles  33  International 

Booth:  100 
Contact:  Kenny  King 
kennyk@miles33,com 
Phone:  203-656-1800 

Miller/Bevco 

Booth(s):  114  &  115 
Contact:  Brooks  Miller 
Phone:816-561-1200 

Mitsubishi  imaging 

Booth:  138 

Contact:  Rosa  Goncalves 
rosa@mitsubishiimaging.com 
Phone:  914-925-3232 

Monaco  Systems 

Booth:  90 

Contact:  Frank  Gilliland 
Phone:  978-749-9944 

Monotype  Systems,  Inc. 

Booth:  65 
Contact:  John  Lally 
marketing@monoexpress.com 
Phone:  847-427-8800 

Morcor  Solutions,  Inc. 

Booth:  145 

Contact:  Kenn  Morrison 
sales@morcor.com 
Phone:  613-354-2912 

Multi-Ad  Services 

Booth:  46 

Contact:  Wendy  Martin 
Phone:  309-692-1530 

Nando  Media 

Booth:  97 
Contact:  Eric  Grilly 
egrilly@nandomedia.com 
Phone:  919-836-5700 
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National  Newspaper  Association 

Booth:  104 

Contact:  Stanley  A.  Schwartz 

stan@nna.org 

Phone:  703-907-7900 

NENSCO 

Booth:  76 

Contact:  Brad  Beaton 
kod@nensco.com 
Phone:  508-865-0800 

New  Horizons  Team 

Booth:  50 

Contact:  Sharon  Smith 
scsmith@pottsvllle.infi.net 
Phone:  570-628-6076 

Newspaper  Association  ot  America 

Booth:  102 

Contact:  Parks  Rogers 
rogep@naa.org 
Phone:  703-902-1644 

Newspaper  Production  &  Research 

Booth:  107 

Contact:  Frank  Bourlon 
nprc@flash.net 
Phone:  405-524-7774 

Newspapers  &  Technology 

Booth:  105 

Contact:  Mary  Van  Meter 
vanmeternt@aol.com 
Phone:  303-575-9595 

NEWSTEC 

Booth:  109 

Contact:  Terry  Connors 
tconnors@newstec.com 
Phone:  508-850-7945 

NTI  Newspaper  Technologies,  Inc. 

Booth:  3 

Contact:  Leslie  Templeton 
lesliet@nti.ca 
Phone:  403-234-0230 

Ovalstrapping 

Booth:  29 

Contact:  Allen  Copeland 
sales@ovalstrapping.com 
Phone:  256-845-1914 

PA  Newspaper  Association 

Booth:  108 

Contact:  Susan  Morgan/Cathy  Ennis 

susanm@pa-news.org/cathye@pa- 

news.org 

Phone:  717-703-3000 

Penn  Camera 

Booth:  14 

Contact:  Jeffrey  Snyder 
jeff@penncamera.com 
Phone:  800-347-5770 

Pentawave 

Booth:  143 
Contact:  Suzanne  Ivan 
Phone:  602-596-9356 

PenTeleData 

Booth:  140 

Contact:  Joel  Lipperini 
joell@corp.ptd.net 
Phone:  800-281-3564 


Plan  System/JJCS 

Booth:  99 

I  Contact:  John  Juliano 
j  john@jjcs.com 
j  Phone:888-423-1364 

,  Pongrass  Newspaper  Systems 

Booth:  10 

Contact:  Shelley  Hando 

shelley@pongrass.com.au 

Phone:61-2-93693111 

Poweradz.com  LLC 

'  Booth:  16 

I  Contact:  Kevin  Hoppes 
khoppes@pov/eradz.com 
!  Phone:715-258-9990 

PrePRESS  Solutions 

I  Booth:  64 
I  Contact:  Jay  Roberts 
j  info@prepress.pps.com 
!  Phone:800-631-8134 

i 

Publishing  Business  Systems 

Booth:  132 

Contact:  Joe  Costantini 

joeco@pbs.com 

Phone:716-882-9432 

Publishing  Partners  International 

I  Booth:  73 
Contact:  Jack  Tonole 
jtonole@ppius.com 
Phone:603-644-3339 

Pulse  Interactive 

'  Booth:  142 

i  Contact:  John  W.  Marling 
j  Phone:800-574-3703 

Quark  Marketing,  Inc. 

Booth:  126 
Contact:  Geoff  Kehrer 
j  gkehrer@quark.com 
Phone:303-894-3522 

Quipp  Systems,  Inc. 

Booth:  86 

'  Contact:  John  F.  Green 
I  green@quipp.com 
I  Phone:305-623-8700 

!  Reed  Brennan  Media  Associates 

!  Booth:  1 1 
I  Contact:  Tim  Brennan 
tjbrennan@hearst.com 
I  Phone:407-894-7300 

Rochester  Institute  of  Technology 

\  Booth:  106 
I  Contact:  Owen  Smith 
oxsppr@rit.edu 
I  Phone:716-475-6949 

Rock-Built  In-Line  Finishing  Systems 

Booth:  82 

Contact:  Bruce  Barna 
[  Phone:800-724-8746 

I 

Samuel  Strapping  Systems 

Booth:  80 

Contact:  Mike  Helton 
Phone:800-323-4424 


SAXoTECH 

!  Booth:  139 
\  Contact:  Frank  Loversky 
floversky@saxotech.com 
Phone:301-961-1942 

Silver  Pixel  Corp. 

j  Booth:  96 

'  Contact:  Clayton  Crawford 
j  crawford@photosys.com 
;  Phone:734-426-4646 

I 

Smart  World  Technologies,  LLC 

Booth:  129 

Contact:  Shane  Chontos 

shane@hq.smartworld.net 

Phone:800-697-6278 

I  Software  Consulting  Services 

'  Booth:  60 

\  Contact:  Richard  Cichelli 
I  rjc@nscs.fast.net 
j  Phone:610-837-8484 

Standlee  &  Associates 

j  Booth:  136 
Contact:  Debbie  Standlee 
Phone:407-273-5218 

Stautter  Media  Systems 

Booth:  21 

Contact:  Keith  Wood 

kwood@stauffergold.com 

Phone:417-782-0280 

Sterling  Packaging  Systems 

[  Booth:  93 
'  Contact:  Carl  Hansen 
I  Phone:440-358-7060 

System  Integrators.  Inc. 

i  Booth:  45 
I  Contact:  Kirk  Norlin 
I  norlin@sii.com 
'  Phone:916-929-9481 

Tech-Energy  Co. 

Booth:  113 

I  Contact:  Tommy  Moeller 
tech-energy@worldnet.att.net 
I  Phone:210-658-0614 

The  Austin  Company 

Booth:  35 

j  Contact:  Curt  Miller 
I  curt.miller@theaustin.com 
I  Phone:  216-291-6699x9789 

I 

The  Remit  Corporation 

I  Booth:  6 

j  Contact:  Philip  Tomko 
!  remit@collector.com 
i  Phone:877-736-4848 

I  Thomson  Interactive  Media 

!  Booth:  110 
j  Contact:  Ed  Manning 
I  info@tim.com 
I  Phone:888-425-1044 

^  Tingue,  Brown  &  Co. 

I  Booth:  43 

I  Contact:  James  Hopkins 
!  Phone:201-796-4490 

.  Tobias  Associates,  Inc. 

I  Booth:  92 
I  Contact:  Bill  Bender 
I  tobias@densitometer.com 
I  Phone:215-322-1500 


Total  Mailroom  Support,  Inc. 

'  Booth:  94 
I  Contact:  Wendy  Silvis 
I  tmsi1@aol.com 
i  Phone:440-239-9000 

Tower  Products 

Booth:  28 

Contact:  Richard  J.  Prinicipato,  pres. 

tower@enter.net 

Phone:800-527-8626 

.  Tri-State  Mailing  Equipment 

‘  Booth:  133 
j  Contact:  Barry  Raifaisen 
!  info@tsme.com 
I  Phone:914-668-8119 

Tribune  Media  Services 

Booth:  47 

Contact:  Jim  Donahue 
jdonahue@tribune.com 
Phone:  312-222-4444 

TV  Data  Technologies 

Booth:  4 

Contact:  Melissa  O’Sick 
Phone:  518-792-9914 

Valley  Remanufacturing 

Booth:  85 

\  Contact:  Bruce  Seidel 
I  Phone:610-820-9669 

Vision  Data  Equipment  Corp. 

Booth:  68 

Contact:  Thomas  Dempsey 
Phone:518-434-2193 

W.  Va.  Institute  ot  Technology 

j  Booth:  103 
I  Contact:  Bill  Arnold 
I  warnold@wvit.wvnet.edu 
I  Phone:304-442-3092 

Web  Press  Corp. 

'  Booth:  70 

I  Contact:  Charles  A.  Gath 
i  wpcorp@juno.com 
I  Phone:253-395-3343 

West  Coast  Computer  Systems 

;  Booth:  98 
I  Contact:  Ed  Kobrin 
j  ekobrin@wccsys.com 
j  Phone:209-948-5499 

Western  Lithotech 

Booth:  33 

i  Contact:  Keith  E.  Walker 
j  keith_walker@westernlitho.com 
I  Phone:800-325-3310 

Witag  Press  Company 

Booth:  32 

Contact:  Joseph  Ondras 

joeatwifaq@aol.com 

Phone:770-850-8511 

Zip2 

j  Booth:  134 

j  Contact:  Steven  A.  Townsley 
stownsley@zip2.com 
!  Phone:212-973-9501 
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1999 


rhe  world’s  premier  source  book  on  today’s  newspapers.  Now 
in  its  79th  annual  edition,  the  Year  Book  is  an  exhaustive  com¬ 
pilation  of  names,  statistics,  data  and  newspaper-by-newspaper 
information  you’ll  find  nowhere  else! 

p.\Ki  1  -r.s..  c:anadia.\  A.\i)  i-ouiufi.N  D.\iidi:s 

Dailies  throughout  the  world  including  contact  names,  addresses, 
phone/lax  numbers,  local  population,  circulation,  special  editions, 
mechanical  specs,  equipment,  news  services  and  more!  Also  data  on 
news,  picture  and  .syndicated  services;  equipment/interactive  prod¬ 
ucts  and  services;  and  other  organizations  and  industry  services. 

MAN  !  17\K  I  2  -  D.S.  AM)  CA.NADIAN  C'.O.M.Ml  - 
MTY,  spi:c;i.\i:n  mui  pi  liiJCLvno.NS 

C^ommunity  papers.  shoppers/l'MCs,  specialty  and  niche  publica¬ 
tions:  alternative,  ethnic,  religious  ...  Contact  names,  addre.sses, 
phone/lax  numbers,  circulation,  ad  rates,  mechanical  specs,  equip¬ 
ment  and  more! 

p\H  \  :?  -  "\M  lo’s  w  I  ii:ki: 

Your  separate,  perfectly  portable  and  packiible  phone  directory  of  the 
major  players  in  both  DAILY  and  NON-DAILY  papers. 
Alphabetical  by  name  with  company  name,  title  and  puone  number. 


ITS  Tl  IH  Wl  lO,  WT  lAT,  Wl  lERE,  \VI  lEN 
AND  I  low  OF  NEWSPAPERS! 

More  than  16,000  research  hours  have  been  devoted  to  revising, 
adding,  updating  and  enhancing  the  Year  Book.  It  provides  the  most 
up-to-date  data  available.  Order  your  set  today! 


Full  set.  Parts  1, 2  and  .3  -  S179  •  Dailies  (Part  1)  and 
Wlios  Where  (Part  3)  -  S129  •  Dailies  (Part  1)  ONLY  -  $1 1 3 
Ask  iiboiit  discounts  on  five  or  more  copies! 

A1.SO  available  on  CD-ROM 

Database  and  application  WITH  listing  capabilities  —  $895 

Mail  Your  Order  and  Payment  To:  Editor  &  Publisher  International  Year 
Book,  PO  Box  3000,  Denville,  NJ  07834-3000  Or  charge  vour  order  to 
your  AMEX/Visa/MC  account,  call:  800-783-4903  •  Fax:  973-627-5872 
•  Fi-mail:  edpub^’mediainfo.com  ORDER  ONLINE:  www.mediainfo.com 
•  CD-ROM  inquiries:  (212)  675-4380,  ext.  172 

Payment  must  accompany  all  orders  for  1 999  edition.  CA,  CO,  DC,  MA  and 
NV  residents  plea.se  add  appropriate  sales  tax.  Canada  residents  please  add 
GS  T.  No  shipment  to  PO  Boxes.  Ail  CD-ROM  sales  are  final. 


The  EorroRiSfPuBLiSHER  company 

Where  You'll  Find  the  Powers  of  the  Press.™ 


^D-ROir 
^  YEAR  2000 
COMPATIBL 


CLASSIFIED  ADVERTISING  E(S?P 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisad@mediainfo.com  •  micheiea@mediainfo.com 


FEATURES 

AVAILABLE 


ADVICE/HUMOR 


"Th^  Ann  Landers  for  people 
who  don't  wear  Depends" 

“Ask  The  Advice  Goddess,"  by  Amy 
Alkon,  is  a  hilarious  but  proctical  new 
syndicated  column  picked  up  by  58 
papers  in  just  over  a  year.  In 
alternative  weeklies  and  weekend 
entertainment  sections  of  dailies. 
(310)306-6160/ 
flame777@aol.com  . 


_ ASTROLOGY _ 

Weekly  -  ASTROLOGY  -  htenthly 
Free  www  link  to  'Fortune  Cookies' 
ht1p://www.time-clata.com/fc.html 
Time  Data  Syndicate  (800)  325-5101 

AUTOMOTIVE 

WHEELS  101:  A  weekly  Q&A  on  the 
basics  of  buying,  leasing,  driving  and 
maintaining  new  and  used  cars, 
SUV's,  and  light  trucks.  Crain  News 
Service,  New  York:  Joe  Hanley,  (212) 
254-0890,  Fax  (212)  254-7646.  Chi¬ 
cago:  Melanie  Glover  (312)  649- 
5464,  Fax  (31 2)  397-5500. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

HIGHLY  SUCCESSFUL  Home  Remodel¬ 
ing  Publication  now  syndicating 
nationwide.  Opportunity  to  become  an 
independent  publisher  available  in  all 
markets.  We  provide  articles,  you  sell 
ads,  produce  and  distribute. 

(281)807-1818 

PRESTIGE  international  newspaper, 
founded  1971  offers  unique  opportu¬ 
nity  now  for  investor  (active/inactive). 
$250K-$500K. 

Voice  (21 2)  697-7735 
Fax  (21 2)  71 7-01 71. 


MEMBERSHIPS 

Join  the 


_ AUTOMOTIVE _ 

AUTO  COLUMNS 

He  &  She  reviews,  car  quiz,  industry 
news,  repair  Q&A  and  collectors  cars. 
Low  prices.  Auto  Digest  (541 )  923- 
3936  or  autodigesl@aol.com 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes” 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 

STORY  TIME  STORIES  THAT  RHYME 
Stories  that  educate,  entertain,  rhyme. 
P.O.  Box  4 1 6,  Denver,  CO  80201 

FEATURES  AVAILABLE 


BOOST  READERSHIP  WITH  GREAT 
COLUMNISTS  ON:  GenX  Humor. 
Sports.  Parenting.  Gardening.  Travel. 
Nature.  Computers.  Entertainment. 
More!  Contact  PBB  Media  Syndicate 
media@uniserve.com  (604)  792-5778. 

COLUMNS:  “Math  for  the  Masses”, 
i.e.:  “Shylock...A  Modern  Version”. 
And  also  Humorous,  satirical,  current. 
(61 5)  356-6774.  Leofdjd@aol.com 

INTERNET  &  TECHNOLOGY 

TechnologyFair.Com 
See  the  Tech  News  Center  for 
Tech  Editors  and  Journalists 
www.technologyfair.com 


NEWSPAPER  BROKERS 

750Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
242 1 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Phillip  Ferguson,  SW/Midwest/ 
Internet  M&A  (409)  234-251 1 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 


_ UFESTYLES _ 

NOTES  FROM  PARADISE  reports  on 
small  town  America,  where  the  roods 
are  bod,  the  air  and  water  good  and 
the  neighbors  friendly.  For  samples 
and  pricing  information,  call: 

PotCoHson  (914)  227-3734 

MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(914)  692-4572  Fax  (91 4)  692-831 1 


_ PHOTOS _ 

NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 

PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Coll  (800)  292-4308/(909)  766-761 7 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


NEWSPAPER  BROKERS 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  2 14-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  AAedia  Brokerage  Services 
Nationwide  Sales  &  Appraisals 
(909)  626-6440  Fax  (909)  624-8852 

JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 


CARTOONS 

BIG  AL  CARTOONS:  Samples 
www.bigalcartoons.com  E-mail 
blgalcartoons@mindspring.com 
Fax  (770)  937-9079 


LAUGHTER  & 
LEARNING 


Night  Ughts  &  Pillow  Rghts 


llte  new  feature  frocn  Raiben-Awaid-^^Anning 
Illustrator  Gl^  GUduist  padu^  interactive 
learning  hunity  oocnks  and  illustrated  verse 
into  a  cohesive  ui^  kids  love! 
in  crisp  B&W  arxj  incomparable  color 
Now  Appearing  In  over  40  papers 
Including  Hertford  Courant  and  Boston 
Herald:  end  70  on-line  pepere. 
ALSOAVAlABLEASNlERNETCONTEtn' 

CaH  688-822-8396  for  information  or  to  buy 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consullonts-lnvestments 
Management-  Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NATIONAL  RUSH  UMBAUGH 
FAN  CLUB 

Send  $5  for  annual  membership  to: 
N.R.L.F.C.,P.O.Box7, 

Yorba  Linda,  CA  92885. 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO  GROUP  SERVICES 
Specializing  in  weekly/monthly  pub¬ 
lications.  NY  (51 6)  379-2797 
Tampa  (727)  786-5930. 

Fax  (51 6)  379-3812 


FL  34630.  No  obligation  of  course. 


NEWSPAPER  APPRAISERS 


889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


Thousands  of  Papers* Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 


Confidential  Appraisal  for  | 

IHIB 

Estate,  ESOP,  Partneis,  ! 

Bank,  Tax,  Stock,  Assets  j 

For  a  listing  of 

publications  for  sale,  go  to 

'i-Tvrrj 

www.cribb.com 

•Jl  15<>ij 

&  Associates 

Publication  Brokerage  Ic 
Appraisals  since  1923 

406-586-6621 

Fax  406-5864i774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  emalhjcribixglimt.net 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montclair,  CA  91 763 
(909)626-6440  Fox  (909)  624-8852 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ^  M 
Newspapers  mm 

Check  our  References 

(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 


CLASSIFIED 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  «  lisaclQnnediainfo.com  »  nnicheleaQmediainfo.com 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


THOMAS  CBOUTHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  ibe  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 

E-mail:  bolilhoQbolilbo.com 
http://www.bolitho.com 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Corlbom  -  CK  Optical 
(310)372-0372 

_ MAILROOM _ 

Ali  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stilcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fox 


PRESSES 


Inland  Newspaper  Machinery 
Corporation 


For  a  complete  list  of  presses: 

WWW. inlandnews.com 


NEWSPAPERS  FOR  SALE 

BI-MONTHLY  TRADE  NEWSPAPER  cov¬ 
ering  arts  and  crafts  industry  in  eastern 
US  ter  sale.  Established  reputation. 
Can  locate  anywhere.  Reply  to  Box 
08758,  Editor  &  Publisher. 

CURRENT  USTINGS 
GOTO 
cribb.com 

HAWAII:  Community  monthly 

$160,000;  MICHIGAN:  Established 
shopper  $350,000;  FLORIDA:  Atlantic 
communilv  monthly  $100,000,  Gulf 
gay  monthly  $50,000.  Mayo  Commu¬ 
nications  (8 1 3)  971 -206 1 . 


_ MAILROOM _ 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-9011 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

Spare  Parts  Training  Installation 
Mailroom  Systems 
Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fox  (770)  590-7267 

STEPPER  FOLD  N’ TVER 
Model  4202  consists  of  a  Collator  with 
Semi  automatic  feed  Drop  hoppers. 
Automatic  feed  Com  hoppers  and  one 
Single  folder  with  tying  unit.  New  con¬ 
dition.  Contact  Glen  James  at  (405) 
475-3871. 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 

(512)476-3950 

WISCONSIN  (SOUTHERN). 
Adjudicated  community  newspaper, 
established  1937.  Servicing  o  great 
small  community. 

Write  Box  08793, 

Editor  &  Publisher. 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  LLC. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 

Fox:  (913)648-7750 _ 

. FOR  SALE  BY  OWNER . 

Horris  V25  22  3/4“  with  Brush  Dam¬ 
pening.  Includes  8  Units,  JF25  and  JF4 
Folders.  Can  be  sold  complete  or 
broken  up.  (847)551-9800. 

GLOBAL  SINGLEWIDTH  SALES  LLC 
Partnered  with  Goss  Graphic  Systems 
Sell/Rebuild  Used  Equipment 
1 275  W.  Roosevelt  Rd.,  Suite  1 03, 
West  Chicago,  IL  ^1 85 
(630)  876-9977,  fox  (630)  876-9972 


NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


_ PRESSES _ 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 

WANTED  TO  BUY 

GOING  DIGITAL?  Will  pay  cash  for 
photo  archives,  ony  quantity,  any- 
vrhere.  Call  Jim  1  (800)  872-9990. 

WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)997-9355/ 

(256)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-58 1 7  Fax  (770)  590-7267 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 

INCREASE  SALES 
Add  New  Advertisers 
Full  Color  Glossy  Inserts 
Call  Dan  Krause  (734)  591  -4468 

CIRCULATION  SERVICES 

!  (BEST  QUALITY  AWARDS!! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

•1  ANSWER 

BLENKARN  TELEMARKETING 

METRO  NEWS  SERVICE,  INC. 

•  Auto  pay  experts 

Nationwide  TELEMARKETING 

•Automatic  Bank/ 

Horace  Southward 

Credit  Card  Transactions 

(800)  950-8475 

E-mail:  mns1@metro-news.com 

Joseph  Skaff 
(800)218-6731 

www.nietro- news.com 

1  ABILITY  OTHERS  CAN’T  OFFER 

CIRCULATION  MARKETING  GROUP 

WE  SELL  MORE  PREPAID  ORDERS 

Specializing  in  on-site  and  long 

CIRCULATION  SERVICES,  INC. 

distance  telemarketing  since  1 989. 

Andy  Orr 

Call  Cherry  Coleman 

(888)  343-0470 

(912)  336-2700 

CIRCULATION  SERVICES 

HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 


Dennis  McQuillan 
(800)  260-9823 


DIRECTORY 


For  Business  Card  advertising, 
call  (212)  6754380,  ext  171, 170 
Contract  rates  available 


Did  you  know...  9^? 

• 

28.31%  of  all  new  start  orders 
written  are  either  never  started, 
started  with  a  delivery  problem,  or 
no  good. 

Source:  Ver-A-Fast  Corporation,  1998  data 
1-800-327-8463 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(80(5)  671-1230 

mpbarton@aol.com 


SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
(.all  Doug  Reese  at  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  v«3rk? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
OLL  TOLL  FREE 
(800)  657-2110 


PRESSROOM  SERVICES 

STA-CUFFELEaRIC 

Press  Drive  System 

•Repair 

•Repower 

•Preventative  Maintenance 
•International  Capability 

(717)741-4145  24  hours 


_ TRAINING _ 

ADVERTISING  SALES  TRAINING 
Proven  results  In  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 


NEWSPAPER  EXECUTIVE  SEARCH 


_ TRAINING _ 

FINAaY!  AN  OFF-THE-SHELF 
CLASSIFIED  TELEPHONE 
SALES  TRAINING  PROGRAM. 
Call  MacDonald  Classified  Services 
(800)  237-9075;  (765)  742-901 2 
mcs@macdonaldclassified.com 


j  NEWSPAPER  SALES  MAGIC 
I  Training  tapes  for  new  subscription 
!  sales.  Upbeat  series  of  4  tapes  shows 
I  soles  and  money  happening,  and  how 
I  to  do  it.  $195.95,  We  can  also 
j  manage  in-store  contracts.  American 
j  Reading  Association,  (888)  747-2949 

Courage  is  the  ladder  on  which  all  other 
virtues  mount 

Clare  Booth  Luce 


NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Consultants 

— 

7^ 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas@rhaas.com 

Ron  Haas  | 

HELP  WANTED 


_ ACCOUNTING _ 

CONTROLLER 

Mid  Atlantic  States  Location 

Publishing  Company  located  in  the 
Middle  Atlantic  States  is  seeking  a  con¬ 
troller  to  take  an  active  role  in  manag¬ 
ing  the  Accounting  Department  to 
ensure  the  integrity  of  financial  informa¬ 
tion  and  to  oversee  financial  and 
statistical  reporting;  payroll  processing 
and  payroll  taxes;  a/r;  a/p;  credit  and 
collections;  inventory  control.  Develop 
and  maintain  internal  control  proce¬ 
dures.  Coordinate  accounting  issues 
internally  with  other  departments  and 
with  outside  auditors. 

The  successful  candidate  will  have  at 
least  ten  years  of  accounting  experi¬ 
ence,  and  several  years  as  a  controller 
in  a  medium  sized  company.  Pub¬ 
lishing  experience  is  helpful.  Strong  com¬ 
puter  and  analytical  skills  are  essential, 
as  well  as  proficiency  with  spreadsheet 
and  automated  accounting  packages. 
Strong  managerial,  administrative, 
communication  and  interpersonal  skills 
are  required. 

Send  your  resume  with  salary  require¬ 
ments  to  our  accounting  firm. 

E-mail  addcpaone@aol.com 
or  fax  (21 2)  678-2301 


Whatever  course  you  have  chosen  hr 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving...  if  your  sights  are 
set  hr  above  the  merely  secure  and 
mediocre 

David  Samoff 


_ ADMINISTRATIVE _ 

ASSOCIATE  PUBLISHER 

One  of  America's  finest  resort  news- 
I  papers  is  looking  for  a  dynamic 
I  administrator  to  take  our  operation  to 
a  new  level.  We  publish  a  free  5-day 
daily  and  8M  paid  weekly.  Applicants 
should  have  a  strong  advertising  back¬ 
ground  as  well  as  a  working  knowl¬ 
edge  of  production,  circulation  and 
business  operations.  The  successful 
I  candidate  will  be  in  charge  of  all  facets 
j  of  the  business  except  the  editorial 
j  department  and  will  report  directly  to 
I  the  publisher.  Please  send  resumes  to 
Publisher,  Jackson  Hole  News,  P.O. 
Box  7445,  Jackson,  WY  83(X)2. 

BUSINESS  MAGAZINE  PUBLISHER 
Recent  promotion  due  to  corporate 
expansion  has  erected  an  excellent 
opportunity  for  highly  motivated  busi¬ 
ness  magazine  professional  to  assume 
bottom-line  responsibility  for  o  #1 
magazine  serving  the  health  care 
industry.  Must  be  experienced  in 
marketing  and  sales  management  and 
hove  broad  in-depth  knowledge  of 
trade  magazine  publishing.  Health 
core  industry  knowledge  a  plus.  Com¬ 
petitive  salary  and  benefits  package 
offered.  Send  cover  letter  with  resume 
and  salary  requirements  to  Human 
Resources  Manager-EP/HCP,  Miramar 
Communications,  Inc.  (A  Division  of 
PRIMEDIA  Intertec),  P.O.  Box  8987, 
Malibu,  CA  90265-8987.  Fax:  (310) 
317-(X)72.  www.miramar.com  EOE 

GENERAL  MANAGER  NEEDED. 
County  seat  weekly  newspaper  with 
shopper  seeks  working  manager  to 
lead  solid  team.  Advertising  back¬ 
ground  preferred.  GoexJ  location, 
j  good  newspaper.  Send  resume  to  GM 
Search,  Putnam  County  Sentinel,  Box 
!  149,  Ottawa,  OH  45875. 


I  ADMINISTRATIVE 

j  GENERAL  MANAGER  with  strong 
I  advertising  skills  for  Weekly  Group  in 
New  York  State.  Benefits,  401  (k).  Reply 
I  to  Box  08789,  Editor  &  Publisher. 


GENERAL  MANAGER 

Thinking  about  career  advancement? 
Resumes  accepted  through  April  7  for 
general  manager  of  the  weekly 
Litchfield  Independent  Review  and 
weekly  TMC  publication.  Candidates 
should  possess  several  years  experi¬ 
ence  as  GM,  editor,  ad  director  or  ad 
j  representative.  Send  resumes  to 
Hutchinson  Leader,  Publisher  Matt 
McMillan,  36  Washington  Avenue 
West,  Hutchinson,  MN  55350. 


NEWSPAPER  GROUP  SEEKS  publishers, 
general  managers  for  Midwest 
community  newspapers.  Competitive 
pay,  solid  towns.  Run  your  own  show. 
Middle  managers  looking  to  move  up 
please  apply. 

Resume,  salary  requirements  Box  08790, 
Editor  &  Publisher. 


PUBLISHER  NEEDED  FOR  a  very  fine 
bi-weekly  paper  in  Estes  Pork,  CO.  6M 
circulation.  Excellent  opportunity  to  join 
The  Denver  Post  group  for  individual 
with  a  history  of  success  and  the  ambi¬ 
tion  to  achieve  excellence.  College 
degree  in  related  field  or  equivalent 
experience  necessary. 

Full  benefit  and  compensation  package 
plus  the  opportunity  for  accelerated 
career  for  individual  with  ability  and 
ambition.  Respond  with  resume  to 
David  McClain,  Fax  (970)  522-2320. 

E-mail:  mcclains@ria.net 


_ ADMINISTRATIVE _ 

j  RECRUITER 

j  Full-time  temporary  Recruiter  needed 
j  immediately  for  local  community 
newspaper  chain.  Position  could 
develop  into  Full-time  employment. 
Excellent  benefits,  401  (k),  stock  options 
I  available.  Send  cover  letter,  resume, 

!  along  with  salary  requirements  to 
I  Human  Resources,  Patuxent  Publishing 
I  Company,  10750  Little  Patuxent 
!  Parkway,  Columbia,  MD  2 1 044. 

I  SALES  MANAGER/GENERAL  MAN- 
I  AGER  position  available  for  experi¬ 
enced  Advertising  Manager  or  Top 
[  Salesperson  with  a  proven  record  of 
success.  If  you  are  looking  for  real 
i  career  growth  with  the  stability  of  a 
I  solid,  professional,  family-owned  pub¬ 
lishing  group,  this  could  be  the  oppor- 
!  tunity  of  your  lifetime.  Position  leads  to 
j  Publisher  of  midwest  community  daily 
j  and  weekly  newspaper  cluster.  Fax 
j  resume,  including  your  marketing  suc¬ 
cesses  to  Joan  R.  Williams,  executive 
!  vice  president.  Community  Media 
I  Group,  Inc.,  (61 8)  932-3848. 


I _ ADVERTISING _ 

I  ADVERTISING  ACCOUNT  MANAGER 
The  Commercial  Appeal,  a  leader  in 
the  E.W.  Scripps  Company,  has  an 
opening  for  a  Retail  Territory  Sales 
Manager.  This  is  an  exceptional  oppor¬ 
tunity  Tor  a  creative  manager  to  lead  a 
staff  and  to  grow  revenue  in  our  expan- 
I  ding  market.  Memphis,  home  of  the 
'  blues  (and  Elvis),  has  large  city 
j  amenities,  with  small  town  living  within 
i  minutes.  We  offer  competitive  salary, 

I  bonus,  excellent  benefits  and  a  good 
I  work  environment.  If  you  o/e  interested 
j  in  being  part  of  our  team, .and  have  a 
j  proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
Steen,  employment  manager,  495 
Union  Avenue,  Memphis,  TN  38 1 03. 
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_ ADVERTISING _ 

ADVERTISING  MANAGER 

Want  to  be  part  of  the  management 
team  of  a  progressive,  employee- 
owned  company  that  encourages 
creativity  and  fosters  teamwork?  We 
are  looking  for  a  dynamic  individual  to 
lead  three  sales  departments  of  a 
medium-sized  daily.  Must  be  able  to 
lead,  train,  motivate  and  hold  people 
accountable.  Competitive  compensa¬ 
tion  program  and  excellent  benefits.  Sub¬ 
mit  resume  to  Lonnie  L.  Peppier,  pub¬ 
lisher,  The  Monroe  Evening  News,  20 
W.  First  Street,  Monroe,  Ml  48161,  or 
E-mail  your  resume  to: 

ron@monroenews.com 


ADVERTISING  SALES  MANAGER 

The  Omaha  World-Herald,  (226,000 
daily,  280,000  Sunday),  is  seeking  an 
experienced,  results-oriented  sales 
manager  to  lead  up  to  10  sales  pro¬ 
fessionals  in  retail  advertising.  You 
would  join  an  energetic  sales  man¬ 
agement  team  working  in  a  can-do 
environment.  The  Omaha  World- 
Herald  is  employee-owned  with  market 
penetration  which  ranks  among  the 
highest  in  the  nation.  This  position 
offers  a  competitive  salary  and  benefits 
program  for  the  person  who  wants  to 
make  things  happen. 

Send  resume  by  mail  or  fax  to  the 
attention  of  Diana  Condon,  Omaha 
World-Herald,  World-Herald  Square, 
Omaha,  NE  68102. 

Fox:  (402)  346-5209 


ADVERTISING  SALES  MANAGER 
Independent  group  of  paid  community 
weeklies  in  upscale  New  York  suburbs 
seeks  enthusiastic  leader  to  energize 
our  sales  team.  Hire,  train,  motivate 
and  SELL.  We  are  the  class  of  a 
crowded  field.  You  must  have  proven 
ability  to  make  us  stand  out  from  the 
crowdi  Top  salary,  401  (k)  and  MBOs. 
Send  resume,  salary  history  to  Box 
08769,  Editor  &  Publisher.  Or  fax; 
(212)  367-9546 


NATIONAL  ADVERTISING 
SALES  MANAGER 


We  are  looking  for  a  dynamic  sales 
manager  handling  specific  categories 
of  national  advertisers  and  are  located 
in  Philadelphia's  Best  market.  Appli¬ 
cants  should  hove  previous  experience 
in  national  advertising  sales. 
Automotive  and  Telecommunications 
sales  a  plus. 

If  you  believe  in  strategic  planning, 
usage  of  competitive  media  and  sales 
management  software;  and,  the  ability 
to  identify  targets  and  design  a  sales 
plan  which  ends  in  successful  acquisi¬ 
tions  of  the  account  -  call.  E-mail  or 
write  to  us  immediately. 

We  are  located  in  one  of  the  fastest 
growing  regions  in  the  state  and  in  the 
country's  fourth  largest  market. 


Contact;  Lisa  A.  Szal,  director  of 
advertising  and  marketing,  Calkins' 
Greater  Philadelphia  Newspapers, 
8400  Rt.  1 3,  Levittown,  PA  1 9057 
lszal@calkinsnewspapers.com 
(215)949-4052 


_ ADVERTISING _ 

ADVERTISING  SALES  EXECUTIVES 

The  Chicago  Sun-Times  is  one  of  the 
nation's  most  authoritative  newspaper 
voices.  A  Pulitzer  prize  winning  news¬ 
paper  that  reaches  1 .7  million  people 
everyday,  makes  the  Chicago  Sun- 
Times  the  most  widely  read  newspaper 
in  the  Chicago  areo  in  readership  last 
year  alone.  After  decades  of  editorial 
leadership  and  market  dominance,  the 
Chicago  Sun-Times  has  emerged  as 
one  of  America's  most  successful 
brands.  Now,  as  we  embark  on  a 
major  expansion  due  to  growing 
revenues,  we  seek  all  levels  of  advertis¬ 
ing  sales  executives  for  a  variety  of 
positions. 

Qualified  candidates  must  possess  the 
ability  to  sell  in  a  competitive  media 
market  and  hove  related  experience 
and  proven  success  relevant  to  the  posi¬ 
tion  applied  (or: 

NATIONAL  •  MAJOR  RETAIL  &  KEY 
ACCOUNTS  •  CO-OP  AND  VENDOR 
SUPPORT  SALES  &  AGENCY 
SERVICES 

Candidates  must  demonstrate  a  suc¬ 
cessful  track  record  in  a  competitive 
media  sales,  have  extensive  Marketing 
and  Promotions  knowledge  and 
superlative  communication  skills.  The 
successful  candidates  must  develop 
and  deliver  formal  Marketing  and 
Sales  presentations  that  meet  customer 
needs.  Must  be  able  to  work  with 
Market  Research  data  and  Retail  Sales 
potential  and  possess  a  Bachelor's 
degree  -  Business,  Marketing,  Advertis¬ 
ing  preferred.  Some  travel  and 
overnight  stay  will  be  necessary. 

LOCAL  TERRITORY  •  AUTOMOTIVE  • 
REAL  ESTATE  •  RECRUITMENT 
Excellent  opportunity  to  learn  and 
grow  in  a  large  newspaper  environ¬ 
ment.  Must  possess  a  Bachelor's 
degree  -  Business,  Marketing,  Advertis¬ 
ing  preferred.  The  successful  candi¬ 
dates  will  prove  to  be  extremely 
organized  and  able  to  demonstrate 
initiative  and  a  strong  work  ethic. 

The  Chicago  Sun-Times  offers  com¬ 
petitive  salaries  and  bonuses,  excellent 
benefits  and  an  environment  that 
encourages  and  rewards,  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
cover  letter  indicating  the  position  you 
are  interested  in  and  resume  to: 

Eve  Minogue 
Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Suite  3 1 5 
Chicago,  IL6061 1 
Fax  (312)  321-2920 
www.suntimes.com 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 

CLASSIFIED  MANAGER 
Experienced  classified  manager  sought 
for  19,000  daily  in  high  growth 
market.  Salary,  MBO,  plus  full  benefit 
package  included.  Submit  r6sume, 
including  salary  history  to  Donna 
McNichol,  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 


_ ADVERTISING _ 

CLASSIFIED  DIREaOR 

The  Chicago  Sun-Times  is  one  of  the 
nation's  most  authoritative  newspaper 
voices.  A  Pulitzer  prize  winning  news¬ 
paper  that  reaches  1 .7  million  people 
every  day,  makes  the  Chicago  Sun- 
Times  the  most  widely  read  newspaper 
in  the  Chicago  area  in  readership  last 
year  alone.  After  decades  of  editorial 
leadership  and  market  dominance,  the 
Chicago  Sun-Times  has  emerged  as 
one  of  America's  most  successful 
brands.  Now,  as  we  enter  a  new  millen¬ 
nium,  we  seek  an  extraordinary 
Classified  Advertising  professional 
capable  of  developing  our  Classified 
product  and  growing  our  Classified 
and  general  display  revenues. 

Reporting  to  the  Vice-President  of  Sales 
and  Marketing,  you  will  be  responsible 
for  call  center  management,  in  support 
of  our  telemarketing  sales  efforts  for 
both  the  Classified  product  and  some 
General  Display  Advertising.  In  addi¬ 
tion  to  overseeing  a  large  telemarket¬ 
ing  staff,  you  will  take  a  leadership 
role  in  both  new  launches  and 
category  development.  You  will  be 
responsible  for  the  creation  and 
implementation  of  strategic  marketing 
and  operational  plans.  Day-to-day 
responsibilities  include  directing  sales 
groups,  implementing  training  and 
motivational  programs,  revenue  and 
expense  budgeting  and  financial  fore¬ 
casting  to  meet  departmental  revenue 
goals. 

Qualified  candidates  will  have  strong 
coll  center  classified  management 
experience  and  computer  skills.  This 
isosition  also  requires  motivational,  ana¬ 
lytical  and  leadership  skills. 

The  Chicago  Sun-Times  offers  com- 

C’  ’  'e  salaries  and  bonuses,  excellent 
its  and  an  environment  that 
encourages  and  rewards  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
cover  letter  and  resume  to: 

Eve  Minogue 
Chicago  Sun-Times 
401  N.  Wabash,  Suite  315 
Chicago,  IL6061 1 
Fax  (312)321-2920 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

NATIONAL  SALES  EXECUTIVES 

The  Chicogo  Sun-Times  is  one  of  the 
nation's  most  authoritative  newspaper 
voices.  A  Pulitzer  prize  winning  news¬ 
paper  that  reaches  1 .7  million  people 
everyday,  makes  the  Chicago  Sun- 
Times  the  most  widely  read  newspaper 
in  the  Chicago  area  in  readership  last 
year  alone.  After  decades  of  editorial 
leadership  and  market  dominance,  the 
Chicago  Sun-Times  has  emerged  as 
one  of  America's  most  successful 
brands.  Now,  as  we  embark  on  a 
major  expansion  due  to  growing 
revenues,  we  seek  highly  successful 
sales  executives  to  join  our  dynamic, 
high  energy  sales  team  in  Los  Angeles. 
The  successful  candidates  win  be 
responsible  for  generating  business  in 
the  National,  Retail  and  Classified 
categories. 

Qualified  candidates  must  possess  the 
ability  to  sell  in  a  competitive  media 
market  and  have  related  experience 
and  proven  success  relevant  to  this  posi¬ 
tion: 

Candidates  must  demonstrate  a  suc¬ 
cessful  track  record  in  competitive 
media  sales,  have  extensive  Marketing 
and  Promotions  knowledge  and 
superlative  communication  skills.  The 
successful  candidates  must  develop 
and  deliver  formal  Marketing  and 
Sales  presentations  that  meet  customer 
needs.  Must  be  able  to  work  with 
Morket  Research  data  and  Retail  Sales 
potential  and  possess  a  Bachelor's 
degree  -  Business,  Marketing,  Advertis¬ 
ing  preferred.  Some  travel  and 
overnight  stay  will  be  necessary. 

The  Chicago  Sun-Times  offers  com- 
titive  salaries  and  bonuses,  excellent 
nefits  and  an  environment  that 
encourages  and  rewards  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
resume  and  salary  history  in  con¬ 
fidence  to: 

Display  Sales  Manager 
Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Suite  315 
Chicoga,  IL  60611 
or  Fax  (3 12)  321-2920 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


ClASSirilDADYBNGDfADilNIS 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 


_ ADVERTISING _ 

REAL  ESTATE 

ADVERTISING  SALES  MANAGER 

The  Chicago  Sun-Times  is  one  of  the 
nation's  most  authoritative  newspaper 
voices.  A  Pulitzer  prize  winning  news¬ 
paper  that  reaches  1 .7  million  people 
everyday,  makes  the  Chicago  Sun- 
Times  the  most  widely  read  newspaper 
in  the  Chicago  area  in  readership  last 
year  alone.  After  decades  of  editorial 
leadership  and  market  dominance,  the 
Chicago  Sun-Times  has  emerged  as 
one  of  America's  most  successful 
brands.  Now,  as  we  enter  a  new  millen¬ 
nium,  we  seek  an  Advertising  Soles 
Manager  capable  of  developing  our 
real  estate  division. 

The  Chicago  Sun-Times  Sales  Depart¬ 
ment  is  looking  for  an  enthusiastic, 
progressive  ana  dedicated  team  leader 
with  exceptional  sales  management 
and  communication  skills  to  join  our 
dynamic  organization.  Drowing  on 
your  leadership  skills,  you  will  be 
responsible  for  growing  revenues  and 
developing  strong  sales  teams. 

Qualified  candidates  will  have  a  suc¬ 
cessful  newspaper  advertising  sales 
background  ond  be  extremely  skilled 
in  the  areas  of  sales  management 
practices,  account  planning,  and  busi¬ 
ness  development.  Knowledge  of  the 
Real  Estate  industry,  including  home 
building  and  development,  and  resale 
is  a  d^inite  asset.  This  position  also 
requires  the  ability  to  develop  category 
and  segment  strategic  plans,  product 
development  and  budget  manage¬ 
ment. 

The  Chicago  Sun-Times  offers  com- 
titive  salories  and  bonuses,  excellent 
nefits  and  an  environment  that 
encourages  and  rewards  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
cover  letter  and  resume  to: 

EveMinogue 
Chicago  Sun-Times 
401  N.  VMbash,  Suite  3 1 5 
Chicago,  IL  60611 
Fox  1312)  321-2920 
No  phone  colls,  please 
An  Equal  Opportunity  Employer 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


_ ADVERTISING _ 

REGIONAL  ADVERTISING  MANAGER 

The  Tribune-Star,  in  Terre  Haute,  Indi-  j 
ana  has  an  immediate  opening  for  a  j 
regional  advertising  manager  to  j 
oversee  all  advertising  functions  for  the 
newspaper.  The  Tribune  Star  is  a  j 
36,000  daily  and  45,000  Sunday  ! 
circulation  in  a  nine  county  region. 

Qualified  candidates  should  possess  ; 
leadership  abilities  able  ta  guide  a  | 
strong  unionized  department  in  an 
electronic  competitive  market.  We  are  ! 
searching  far  someone  who  is  j 
energetic,  has  a  histary  of  achieving  ! 
revenue  goals  and  is  able  to  create  a  | 
positive  atmosphere.  Candidates  | 
should  be  innovative  and  creative  in  | 
their  everyday  approach  to  managing  | 
people  and  products.  I 

Agency,  radio  or  TV  background,  a  j 
strong  plus. 

Excellent  starting  salary  and  bonus 
potential. 

Send  resume  along  with  cover  letter  to: 

Mark  Cohen  j 

Vice  President  of  Advertising 

Thomson  Indiana  I 

1 1 33  Jocksan  Street  j 

Anderson,  IN  4601 6  i 

ART/EDITORIAL  | 

EDITORIAL  ARTIST  | 

1 1 6-year-old  award-winning  newspa-  j 
per  seeking  innovative,  imaginative  i 
person  to  produce  information  graph-  j 
ics,  illustrations,  maps  and  special  pro-  j 
jects.  Degree  in  Graphic  Design,  profi-  ' 
ciency  with  Mac  Platform  and  extensive 
knowledge  of  Freehand  and  Photoshop  | 
Illustration  skills  required.  Ability  to  | 
work  on  PC  platforms  a  plus.  This  job  i 
requires  quick  turn-around  time  and  flex-  ; 
ibility  as  well  as  creativity  and  the  | 
ability  to  work  with  various  news/  ! 
editorial  groups.  We  offer  salary  com-  j 
mensurate  with  experience,  a  good 
work  environment  and  excellent  bene¬ 
fits.  Send  resume  and  work  samples  to  [ 
Human  Resaurces,  The  Town  Talk,  P.O.  ! 
Box  7558,  Alexandria,  LA  71306  or  ! 

E-mail  resume  to:  j 

personnel@thelowntalk.com  j 

I 

EOE  j 

Drug  Free  Worplace 

ART/GRAPHICS 

THE  SUN,  an  industry  leader  in  design, 
seeks  a  news  artist  ta  lead  us  in  new 
directions.  We're  a  40,000  AM,  a  , 
ferry  ride  from  Seattle.  Contact  Gale  j 
Engelke,  presentatian  editor.  The  Sun, 
545  Fifth  Street,  Bremerton,  WA  | 
98337;  gengelke@thesunlink.com  j 

CIRCULATION  i 

ASSISTANT  CIRCULATION  MANAGER  i 
for  1 8,000  AM  daily  in  Loveland,  CO.  I 
Growing  city  in  economically  vibrant  j 
area  adjacent  to  Rocky  Mountain 
National  Park.  Send  resume  and  cover 
letter  detailing  what  you  would  bring  to 
the  position.  Send  to  Personnel/ 
Circulation,  P.O.  Box  59,  Loveland, 
CO  80539. 


CIRCULATION _ | _ CIRCULATION 


The  Seattle  Times  has  the  opportunity  to  make  that  big  career  move  you've 
been  looking  tor. 

ASSISTANT  SINGLE  COPY  SALES  MANAGER 

How  about  a  front  row  seat  to  the  most  interesting  newspaper  game  in  Seattle? 
In  this  role  you  will  help  grow  the  sales  of  both  The  Seattle  Times  and  the  Post- 
Intelligencer  through  single  copy  locations  in  a  defined  geographic  zone.  Your 
goal  will  be  to  build  sales  by  developing,  coaching  and  motivating  single  copy 
sales  representatives  and  part-time  drivers.  High  energy,  skills  in  sales  and 
vendor  relationship  building,  sales  team  motivation  and  supervision  and 
understanding  of  single  copy  operations  will  be  essential  for  success 
in  this  position. 

Requirements  include  5-t-  years  of  closely  related  sales  and/or  single  copy 
operational  experience  with  2-t-  years  of  team  leader  or  supervisory  experience; 
excellent  communications,  motivational  and  leadership  skills;  a  strong 
customer  service  orientation  and  good  PC  skills.  Must  have  a  valid  driver's 
license,  a  reliable  vehicle  and  maintain  minimum  insurance  of  1 00/300/1  (X).  A 
related  college  degree  and  diverse  workforce  experience  are  desired.  Job  HR- 
006/JK  is  a  regular  full  time  position  with  a  competitive  salary. 

ASSISTANT  HOME  DELIVERY  MANAGER 

Must  have  previous  Newspaper/Circulation  experience.  Requirements  include: 
3  years  home  delivery  or  related  field  experience,  strong  verbal  and  Written 
Communications  skills,  reliable  transportation  and  company  required 
insurance  limits,  ability  to  direct  and  motivate  a  large  staff,  PC  skills 
(spreadsheets,  word  processing).  Preferred:  degree,  1  -3  years  supen/isory  and 
sales  experience.  The  selected  individual  will  hire,  train,  establish  goals  and 
provide  positive  motivation  for  work  unit,  ensure  all  areas  of  service,  collection 
and  promotion  are  maintained  at  acceptable  levels  and  make  sure  all  districts 
are  adequately  staffed,  conduct  performance  evaluations  and  counseling  and 
continually  work  to  increase  Seattle  Times  circulation.  Must  be  customer 
service  oriented  and  demonstrate  ability  to  achieve  results  in  a  competitive 
market.  Salary  $46,200-$61 ,700  DOE.  Job  Code  HM/MGR-JAW.  Only  primary 
candidates  will  be  contacted. 

ASSISTANT  PLANT  MANAGER  PRINTING 

Step  up  to  the  big  leagues  as  the  assistant  plant  manager  for  printing  at  a  major 
metro  daily.  Make  your  move  into  a  job  that  offers  challenge  and  growth.  In  this 
role  you  will  lead,  direct  and  supervise  the  pressroom,  platemaking  and 
newsprint  warehouse  operations  for  both  our  Fairview  and  North  Creek  plants. 
Your  scope  will  include  more  than  day  to  day  operations,  and  will  involve 
improving  both  quality  and  quantity  of  production,  increasing  cost  effectiveness 
and  leading  and  developing  an  outstanding  staff.  In  this  key  role  your  efforts  will 
directly  impact  the  success  of  our  forthcoming  conversion  to  morning 
publication.  If  you're  ready  for  this  kind  of  opportunity,  we  want  to  talk  with  you! 

Requirements  include  a  related  college  degree,  or  equivalent  experience;  6-^ 
years  of  newspaper  production  experience;  3-t-  years  of  supervisory 
experience;  excellent  communications,  interpersonal  and  organizational  skills; 
strong  process  improvement  and  customer  service  skills  and  the  ability  to 
support  the  needs  of  a  large  high  volume  production  operation  on  a  7x24 
schedule.  This  is  a  regular  full  time  position  with  a  pay  range  of  $60-83K  per 
year,  DOE,  plus  bonus  and  an  excellent  benefits  package.  Job  Code  HR- 
087/JK. 

The  Seattle  Times  Company  offers  excellent  benefits  including  401  (k). 

Mail  resume  to; 

The  Seattle  Times 
Attn:  Job  Code 
P.O.  Box  70,  Seattle,  WA98111 

Fax  to  (206)  515-5560  or  E-mail  to  jknapp@seatimes.com 
Equal  Opportunity  Employer 


Classified  Advertisers:  It  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  171 
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_ CIRCULATION _ 

CIRCULATION 

RETAIL  MARKETING  MANAGER 

The  Indianapolis  Star  and  The  Indi¬ 
anapolis  News  have  an  immediate 
management  opportunity  in  our 
Circulation  Sales  and  Marketing 
Department.  The  Retail  Marketing 
Manager  is  responsible  for  the  crea¬ 
tion,  development  and  implementation 
of  the  circulation  marketing  initiatives 
that  grow  both  circulation  and 
revenue.  These  objectives  will  be 
accomplished  through  the  enthusiastic 
management  of  relationships  with  retail 
accounts  to  maximize  Single  Copy  Sales. 
The  proven  ability  to  create  and  imple¬ 
ment  successful  point-of-purchase  dis¬ 
play  programs  will  be  considered  a  plus. 

Interested  candidates  should  submit 
a  resume  with  salary  history 
and  refererKes  no  later  than 
Friday,  March  9th  to: 

Employment  Division 
The  Indiartapolis  Star  and 
The  Indianapolis  News 
P.O.Box  145 

Indianapolis,  IN  46206-01 45 
RE:  CIRCULATION  RETAIL 
MARKETING  MANAGER 

HOME  DEUVERY  MANAGER 
Home  Delivery  Manager  needed  to 
ensure  quality  service  to  all  home 
delivered  customers  for  this  established 
mid-size  Texas  daily.  Qualified  self¬ 
starter  will  supervise  5  District  Man¬ 
agers,  be  responsible  for  increasing 
doily  and  Sunday  home  delivery,  and 
collections.  Solid  circulation  back¬ 
ground  is  required.  Salary  plus  bonus 
potential  and  excellent  benefits.  Send 
resume  and  cover  letter  with  salary 
requirements  to  The  Abilene  Reporter- 
News,  Human  Resources,  P.O.  Box  30, 
Abilene,  TX  79604.  Fax  (915)  670- 
5250.  carterr@abinews.com 
EOE 


Two  positions,  HOME  DELIVERY 
MANAGER,  DOOR  CRE\M  CON¬ 
TRACTOR.  ^nd  letter  of  interest  to  Port 
Arthur  News,  549  4th  Street,  Port 
Arthur,  TX  77640.  Attn.  Circulation 
Director.  Pay  commensurate  with  expe¬ 
rience,  BENEFITS. 


EDITORIAL 


43,0(X)  AM  DAILY  seeks  copy  editor/ 
page  designer.  QuarkXPress  experi¬ 
ence  required.  Bruce  Smith,  news 
editor,  1 301  Lamar,  Wichita  Falls,  TX 
76301 .  smithb@wtr.com 


ASSISTANT  DIREaOR/ 
PUBUCATIONS 

CENTRAL  MICHIGAN  UNIVERSITY 
College  of  Extended  Learning.  Writes, 
edits  and  lays  aut  copy  for  newsletters 
and  promotional  publicatians  and  writ¬ 
ing  news  releases  produced  for  Central 
Michigan  University's  of  Extended 
Learning.  Minimum  qualifications 
include  a  Bachelor's  degree  in  English, 
journalism  or  related  discipline;  three 
years  professional  writing  experience; 
demonstrated  ability  to  use  desktop 
publishing  software;  demonstrated  pos¬ 
itive  interpersonal  skills;  ability  to  hon- 
dle  multiple  projects  and  meet  simulta¬ 
neous  deadlines;  and  ability  to  com¬ 
municate  effectively  and  project  a  posi¬ 
tive  image.  Desired  qualifications 
include  experience  in  PogeMaker,  Cor- 
elDraw;  experience  with  web  construc¬ 
tion  software.  Please  submit  applica- 
tian  letter,  resum6,  non-returnable  sam¬ 
ples  of  work,  and  names  of  three 
references  to  Susan  Hunter,  director/ 
marketing  and  communications.  Col¬ 
lege  of  Extended  Learning,  CEL  North, 
Central  Michigan  University,  Maunt 
Pleasant,  Ml  48859.  Review  of  applica¬ 
tions  will  begin  April  5,  1 999  ond  will 
continue  until  the  position  is  filled. 
CMU,  an  AA/EO  institution,  is  strongly 
and  actively  committed  to  increasing 
diversity  within  its  community.  See 
www.omich.edu/aaeo.html 


ASSISTANT  EDITOR 

Adirondack  Explorer  seeks  seasoned 
pro  with  strong  reporting/editing 
experience.  This  hist-growing  monthly 
tabloid  covers  the  East's  great  wilder¬ 
ness  park.  Outstanding  opportunity  for 
growth  and  advancement.  Write  Dick 
Beamish,  36  Church  Street,  Saranac 
lake,  NY  12983. 


ASSISTANT  EDITOR:  Bachelor's 
degree  in  English,  Spanish,  or  Liberal 
Arts  and  4  years  of  professional  edit¬ 
ing,  required.  Duties  include:  editing 
publications  that  are  in  English  and 
Spanish.  Boaks  and  papers  to  be 
edited  are  written  skills,  required.  Send 
cover  letter,  resume,  two  work 
references,  and  twa  samples  af  mark¬ 
ups  and  final  publications  to  Director 
of  Finance,  North-Sauth  Center,  Uni¬ 
versity  af  Miami,  1500  Monza  Ave¬ 
nue,  doral  Gables,  FL  331 46. 


AWARD-WINNING  SPORTS  section  in 
upstate  New  York  seeks  lead  copy 
editor/designer.  We  consistently  rate 
among  the  top  1 0  APSE  sports  sections 
nationwide  for  our  size.  Experience 
necessary.  A  working  knowledge  of 
QuarkXPress  is  a  plus.  Send  resume 
and  samples  to  Sports  Editor  Greg 
Brownell,  The  Post-Star,  P.O.  Box 
21 57,  Glens  Falls,  NY  12801. 


AWARD-WINNING  INTERNATIONAL 
science  and  technology  magazine  is 
expanding  and  needs  experienced 
journalists  for  new  positions. 

SENIOR  EDITORS:  Write  news  and 
feature  articles;  edit  contributed  arti¬ 
cles.  Ideal  candidates  have  full-time 
experience  as  both  reporter  and  metro 
or  copy  editor. 

NEWS  EDITORS:  Write  news  and 
application  articles.  Candidates  should 
hove  full-time  writing/reporting  expe¬ 
rience.  All  positions  require  strong 
knowledge  of  AP  style  and  interest  in 
science  and  technology.  Periodic  travel 
is  required.  Send  cover  letter,  resume 
and  three  writing  samples  that  explain 
difficult  subjects  to  Carol  Atwater, 
Laurin  Publishing  Co.  Inc.,  Berkshire 
Common,  P.O.  Box  4949,  Pittsfield, 
MA  01 202-4949. 


BUREAU  CHIEF/EDITOR:  We  need  a 
leader  with  people,  coaching  and  edit¬ 
ing  skills,  and  a  proven  reporting 
record.  You'll  need  impeccable  news 
judgment  and  a  commitment  to  fairness 
and  community  journalism.  Send 
resume,  clips  and  compelling  cover  let¬ 
ter  to  Larry  Reisman,  editor.  The  Press 
Journal,  P.O.  Box  1268,  Vero  Beach, 
FL 32961. 


Advertisers  who  want 
only  local  applicants  for 
their  ads  should  consult  our 
Zone  map  on  page  69 


_ EDITORIAL _ 

BUSINESS  JOURNAUSTS 
Take  your  reporting  and  writing  expe¬ 
rience  to  the  next  level.  Manage  con¬ 
tents  of  a  sophisticated  newsletter.  Posi- 
tians  involve  strategic  planning,  story 
generation,  reporting,  writing,  editing, 
and  layout.  Current  openings  are  for 
newsletters  focused  on  areas  such  as: 
customer  service,  soles,  higher  educa¬ 
tion,  secondary  education,  interna¬ 
tional  securities  and  ergonomics.  LRP 
Publications  is  a  growing  publisher 
and  other  new  opportunities  will  con¬ 
tinue  to  be  available  as  our  Florida 
office  continues  to  grow.  We  require  a 
four-year  college  degree,  3-5  years  of 
experience  and  proven  writing  skills. 
You  must  be  deadline  driven  with  a 
dedication  to  sophisticated,  in-depth 
reporting.  LRP  Publications  produces 
more  than  1,(X)0  newsletters,  maga¬ 
zines,  books,  loose-leaf  services, 
videos,  software,  CD-ROMs,  online 
services,  conferences,  and  more.  For 
more  details  on  LRP  Publications,  visit 
our  home  page  on  the  Internet  at 
www.lrp.com  Send  resume,  writing 
samples  to  LRP  Publications,  Attn:  Jen¬ 
nifer  Hagan,  360  Hiatt  Drive,  Dept. 

1 20F,  Palm  Beach  Gardens,  FL  3341 8, 
fax  (561 1 622-1 375. 

CITY  EDITOR  -  Editorially  oriented  in 
picturesque  Pocific  Northwest  locale 
seeks  leader  with  pleasant  personality 
to  be  on  top  of  all  local  news  and 
motivate  team  of  seven  reporters.  Min¬ 
imum  five  years  daily  experience 
required,  including  stint  as  an  editor. 
Salary  in  mid-$30s.  Send  letter  and 
qualifications  to  Box  08794,  Editor  & 
Publisher.  Inquiries  may  be  mode  in  con¬ 
fidence  to  cityedjob99@yahoo.com 

COMMUNITY  NEWS  EDITOR 

The  Virginian-Pilot  (200,000  circula¬ 
tion)  is  seeking  an  energetic  editor  to 
oversee  community  news  coverage  in 
Norfolk  and  Portsmouth.  The  primary 
duties  are  planning,  editing  and  laying 
out  the  Norfolk  Compass  and  the 
Portsmouth  Currents,  community  news 
sections.  The  community  news  editor  is 
responsible  for  generating  ideas, 
assigning  and  editing  stories  and 
photos,  and  designing  pages.  The  suc¬ 
cessful  candidate  will  work  closely  with 
the  Portsmouth/Norfolk  city  Mitor. 
Send  resume  to  Bryan  Black, 
Portsmouth/Norfolk  city  editor.  The 
Virginian-Pilot,  150  West  Brambleton 
Avenue,  Norfolk,  VA  23510  or 
E-nrKiil  us  at  landnnark@isearch.com 

COPY  EDITOR  -  Community  minded 
leader  with  strong  organizational  and 
editing  skills  for  1O,O0O  daily  in  sunny 
Central  California.  Paginating,  copy 
editing  and  writing  skills  needed.  Posi¬ 
tion  could  lead  to  other  career  oppor¬ 
tunities  in  our  growing  chain  of  weekly 
and  daily  papers.  Fax  resume  to 
(408)761-7324 

COPY  EDITOR  -  Need  on  enthusiastic 
team  player  who's  open  to  new  ideas, 
has  a  flair  for  creative  design,  catchy 
headlines,  strong  editing  skills  and  an 
eye  for  detail.  Web  page  design/ 
posting  skills  a  plus.  Contact  Don 
Kausler  Jr.,  assistant  managing  editor, 
Birmingham  Post-Herald,  P.O.  Box 
2553,  Birmingham,  AL  35203. 


Newspapers  Take  You  Places... 

A  new,  help  wanted  publication  for  entry-level  &  early  experience 
job  seekers. 

In  print  &  on  our  website 

•Tips  •  Help  Wanted  Ads  •  Inspiration  •  Internships  •  How-To  Info, 
•Training  Opportunities. 

May  1  &  Nov  6,1999 

Excellent  advertising  value  for  newspapers 
Tremendous  resource  for  starting  a  newspaper  career 

Advertising  deadlines: 

April  27  and  Oct  26 

Contact  Michele  Appeilo 

(212)  675-4380  Ext  173 
michelea@mediainfo.com 

An  Editor  &  Publisher  Guide: 

Best  Jobs  To  Start  Your  Career 
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_ EDITORIAL _ 

COPY  EDITOR  SOUGHT 
Award-winning  Eastern  North  Caro¬ 
lina  newspaper  seeks  copy  editor  to 
work  with  reporters,  lay  out  pages. 
Circulation:  14,500;  owned  by  Cox 
Newspapers.  Competitive  salary,  bene¬ 
fits  in  brand-new  office  facility.  Pre¬ 
vious  experience  at  college  newspaper 
or  other  required.  Plenty  of  opportunity 
for  odvancement.  Send  resume  and 
clips  to  Jeff  Herrin,  editor.  Rocky  Mount 
Telegram,  P.O.  Box  1080,  Rocky 
Mount,  NC  27802. 

COPY  EDITOR  for  16,000  AM  daily 
on  Washington's  beautiful  Olympic 
Peninsula.  We're  looking  for  a  great 
typo  killer,  hole  fixer  and  head  writer. 
QuarkXPress  knowledge,  too.  We're 
on  the  Strait  of  Juan  de  Fuca,  so  you 
can  see  the  challenges  o^  the  job.  Up  to 
$25,000,  great  benefits,  nice 
workplace  and  much  less  rain  than 
Seattle.  Zones  7,  8,  9  only,  please. 
Resume  and  clips  showing  design,  edit¬ 
ing  skills  to  Rex  Wilson,  executive 
editor.  Peninsula  Daily  News,  P.O.  Box 
1 330,  Port  Angeles,  WA  98362,  or: 
rex.wilson@peninsuladailynews.com 

COPY  EDITOR/DESIGNER  needed  for 
37,000  upstate  New  York  daily  with 
outstanding  quality  of  life.  Pagination 
experience  a  must  and  QuarkXPress 
experience  especially  helpful.  We  are 
an  award-winning  newspaper  that  is 
on  the  move.  Please  send  resume, 
page  layouts  to  Ken  Tingley,  managing 
editor.  The  Post-Star  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 


COPYEDITOR 

Immediate  copy  editor  opening  for 
busy  five-person  copy  desk  on  this 
20,000  circulation  seven-day  newspa¬ 
per  in  eastern  West  Virginia.  The  suc¬ 
cessful  candidate  will  write  accurate 
and  snappy  headlines,  edit  local  and 
wire  copy  and  will  be  able  to  paginate 
quickly  using  QuarkXPress.  Located  in 
the  heart  of  the  Shenandoah  Valley, 
about  65  miles  from  Washington  and 
Baltimore,  this  newspaper  is  growing. 
Send  letter,  resume  and  design  clips  to 
Maria  Lorensen,  editor.  The  Journal, 
207  W.  King  Street,  Martinsburg,  WV 
25401 . _ 

COPY  EDITORS/DESIGNERS 

The  Seattle  Times  seeks  strong  copy¬ 
editing  and  design  candidates  for  desk 
positions.  Applicants  must  have 
excellent  word-editing  and  headline¬ 
writing  skills,  as  demonstrated  on  edit¬ 
ing  test.  We  seek  designers  with  a  flair 
for  attractive  designs  and  the 
sophisticated  use  of  photos,  fonts  and 
graphic  elements.  Pagination  a  plus. 
College  degree  plus  five  years  or 
equivalent  of  editing  or  layout  experi¬ 
ence  on  a  major  daily  newspaper 
required.  To  apply  send  cover  letter, 
resume  and  work  samples  to  Karen 
Cater,  chief  copy  desks.  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please.  Only  finalists 
will  be  contacted. 


! _ EDITORIAL _ 

COPYEDITORS 

Sharp,  aggressive  editors  sought  for 
growing  universal  copy  desk  at  34. 5K 
Knight  Ridder  daily  on  the  California 
coast.  Experience  preferred,  but  recent 
grads  with  strong  word-editing  and 
page  design  skills  are  encouraged  to 
apply.  New  management  team  drawn 
from  major  metros  including  The  New 
York  Times  and  Louisville  Courier- 
Journal.  We've  redesigned  the  paper 
and  remodeled  the  newsroom;  now 
we're  installing  a  state-of-the-art  DTI 
editing  and  pagination  system.  Come 
help  us  grow.  E-mail  resume  to 

gltaylor@montereyherald.com 
Follow  up  with  five  exomples  of  your 
best  work  to  Gail  Taylor,  HR  specialist. 
The  Monterey  County  Herald,  P.O.  Box 
271 ,  Monterey,  CA  93942. 

I  COPYEDITOR 

The  Morning  Call  in  Allentown,  PA,  is 
I  looking  for  a  copy  editor.  The  suc- 
I  cessful  candidate  will  have  excellent 
grammar,  spelling  and  editing  skills 
and  write  bright,  accurate  headlines. 
Layout  experience  helpful.  Send 
resume  and  headline  samples  to  Diane 
I  A.  Stanczak,  news  editor.  The  Morning 
I  Call,  101  N.  6th  Street,  P.O.  Box 
I  1260,  Allentown,  PA  18105-1260. 


j  COPY  EDITOR 

j  The  Newport  Daily  News  seeks  a  copy 
I  editor  with  strong  page  design  skills. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  section  frants  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  ond  knowledge  of 
:  QuarkXPress  helpful.  Professional 
‘  experience  a  plus  but  will  also  consider 
new  grads  with  strong  campus  news- 
[  paper  and  internship  credentials.  We 
have  been  honored  as  the  best  small 
newspaper  in  New  England  and  intend 
to  get  even  better.  Tell  us  about 
j  yourself  and  send  a  few  samples  of 
I  your  best  designed  news  and  feature 
i  pages  to  Harvey  Peters,  news  editor. 
The  Newport  Daily  News,  101 
Malbone  Road,  Newport,  Rl  02840. 

No  phone  calls,  please 

CREATIVE  JOURNAUSTS  WANTED 

The  Tribune-Democrat,  an  aggressive, 
50,000-circulation  daily,  has  the 
following  openings: 

COPY  EDITOR:  The  ideal  candidate 
must  have  a  thorough  knowledge  of  AP 
style  and  the  ability  to  write  headlines 
that  sing. 

FEATURE  WRITER:  Experienced  writer 
to  do  in-depth  pieces  for  our  Style  sec¬ 
tion. 

REPORTER:  Experienced  writer  to  cover 
several  interesting  suburban-rural  com¬ 
munities. 

Interested  individuals  should  submit  a 
cover  letter,  resume  and  writing/ 
editing  samples  to  Human  Resources 
Department,  The  Johnstown  Tribune 
Publishing  Company,  P.O.  Box  340, 
425  Locust  Street,  Johnstown,  PA 
15907-0340. 


_ EDITORIAL _ 

EDITOR-IN-CHIEF  sought  for  national 
magazine  launch.  Direct  experience 
with  newspapers  and  consumer  or 
Sunday  magazines  desired,  as  well  as 
affinity  for  lifestyle  editorial.  Must  be 
capable  of  forming  editorial  team,  able 
to  manage  and  assemble  magazine, 
and  skilled  in  directing  a  first  class 
publication.  Equity  stake  included, 
optimal  work  environment,  significant 
backing  coupled  with  the  reward  of  pro¬ 
ducing  a  highly  desirable  publication. 
Send  resume  with  cover  letter.  No 
phone  calls,  please. 

Editor-in-Chief  Opportunity 
Department  DNI 
Publishing  Group  of  America 
701  Murfreesboro  Road 
Nashville,  TN  37210 


EDITORIAL 


NewliiiHis 

1$  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly  newspapers  -  covering  local 
news  and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix. 
Denver.  Miami.  Dallas.  Houston.  San  Francisco.  Los  Angeles. 
Cleveland  and  St.  Louis.  Our  stories  inform  and  entertain  readers, 
provoke  strong  reactions,  and  win  national  awards.  We  are  accepting 
applications  now  for  the  following  fulltime  editing  positions 
(the  interview  process  will  include  a  test); 

MANAGING  EDITOR 

PHOENIX,  HOUSTON,  CLEVELAND  AND  81  LOUIS 

This  position  requires  fine  writing  and  editing  skills  and  the  ability  to 
help  staffers  produce  superior  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the  editorial  department. 
Houston  candidates  should  have  a  strong  feature/arts  background: 
Phoenix  and  St.  Louis  candidates  should  be  well  grounded  in  news: 
Cleveland  applicants  must  have  experience  in  both  features  and  news. 

ASSOCUTE  EDITOR 
FT.  LAUDERDALE 

We  are  looking  for  an  editor  with  a  strong  news  background  who  can 
craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDITOR 
DENVER 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers 
and  writing  a  local  music  column  as  well  as  non-music  features. 

CALENDAR  EDITOR 
DAUAS 

We  need  a  writer  with  a  distinctive  voice  and  broad  cultural 
interests  to  organize  and  write  a  weekly  entertainment  calendar 
and  report  on  the  arts. 

New  Times  offers  competitive  salaries  and  benefits.  Interested 
candidates  should  send  cover  letter,  r6sum6  and  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at 

www.newtinie8.com. 


_ EDITORIAL _ 

EDITOR  &PUBUSHER 

I  Classified  odvertising  has  a  special  help 
I  wanted  section  for  entry  level  and  early 
I  experience  job  seekers  in  the  newspaper 
;  industry. 

I  May  1  and  Nov  6,  1999-both  in  print 
and  on  our  website.  Advertisers  reach 
'  students  at  colleges  and  universities 
with  journalism,  business  and  pub¬ 
lishing  programs.  Jobseekers  find  help 
1  wanted  ads,  how-to-tips,  internships, 

I  inspiration  and  more! 

i  CONTAa  HAZEL  PREUSS 
(212)  675-4380  Ext  171 
hozelp@mediainfo.com 
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_ EDITORIAL _ 

DESK  EDITOR;  Maior  international 
news  agency  seeks  experienced 
journalist  for  its  Washington  desk. 
Solid  knowledge  of  French  and 
Spanish  required.  Send  resumes  and 
clips  to  AFT,  1015  15th  Street,  NW 
#5(X),  Washington,  DC  20005. 

Attention:  Charlie  Whelan 

EDITOR-IN-CHIEF  for  Idaho's  best 
weekly  in  Sun  Valley  resort  area.  Look¬ 
ing  for  a  newsroom  leader  dedicated 
to  the  best  in  journalism  with  the  skills 
and  experience  to  make  it  happen  in  a 
competitive  market.  Should  enjoy  work¬ 
ing  with  early-career  journalists.  Duties 
include  seasonal  weekend  edition  and 
twice-yearly  resort  maaazine.  Com¬ 
petitive  salary  and  benefits,  plus  great 
mountain  living.  Submit  resume,  writ¬ 
ing  samples  and  references  to  Pam 
Morris,  publisher,  Idaho  Mountain 
Express,  P.O.  Box  1013,  Ketchum,  ID 
83340  or  by  E-mail: 

express@micron.net 

EDITOR/REPORTERS:  Budapest  Busi¬ 
ness  Journal,  an  English-language 
weekly  cavering  emerging  market  in 
great  European  city.  Editor  needs  judg¬ 
ment,  business  knowledge,  coaching 
skill  to  lead  15-person  staff.  Reporter 
must  have  experience,  business  a  plus. 
Letter/ resume  to  Chris  Murphy 
murphy@bbj.hu  Fax  (Oil)  36-1-374- 
3345  Clips  to  Szent  Istvan  krt  11, 
Budapest,  Hungary  H- 1 055. 

EDITOR:  Intertec  Publishing  Corpora¬ 
tion,  a  business  magazine  publisher  of 
Fortune  1000  division  is  seeking  a  top 
editor  to  lead  a  great  team.  Responsi¬ 
ble  for  all  magazine  phases:  supervis¬ 
ing  editorial  direction,  staff  and 
deadlines;  magazine  production;  serv¬ 
ing  as  art  direction  liaison.  Requires 
strong  writing,  planning  and  editing 
skills  and  experience  in  managing  a 
staff.  Prefer  some  news  or  financial 
background.  Minimum  7  years  experi¬ 
ence  in  editorial  (3  as  top  level  editor). 
Requires  B.A.  in  Journalism,  English  or 
related  field.  Knowledge  of  Spanish  is 
helpful.  Excellent  compensation  and 
benefits  package  offered.  To  apply 
your  talents,  send  cover  letter,  resume, 
clips  and  salary  requirements  to 
Human  Resources  Manager-EP/Editor, 
Miramar  Communications,  Inc.  (A 
Division  of  Intertec  Publishing,  A 
PRIMEDIA  Compony),  P.O.  Box  8987, 
Malibu,  CA  90265-8987. 

www.miramar.com 
Fax:  (310)317-0072 _ EOE 

EDITOR 

Family  owned  Western  Kentucky  PM 
daily  (circulation  15,0(X))  seeks  an 
aggressive  and  motivating  leader  who 
takes  an  on-hand  approach  to  manag¬ 
ing  all  facets  of  the  news  department. 
The  position  requires  strong  writing  cre¬ 
dentials,  teaching  skills  and  the  ability 
to  work  as  a  team.  Salary,  retirement 
plan,  401  (k),  health  insurance  and  a 
variety  of  miscellaneous  benefits  we 
can  ciiscuss  are  all  part  of  a  lucrative 
package.  Please  send  resume  and  cor¬ 
respondence  (include  salary  history)  to 
Taylor  Hayes,  publisher,  Kentucky  New 
Era,  P.O.  Box  729,  Hopkinsville,  KY 
42241 . 

64  EDITOR  A  PUBLISH 


_ EDITORIAL _ 

EDITOR 

Sun  Publications,  a  division  of  Copley 
Newspapers,  seeks  a  Regional  editor 
for  its  expanding  publications  through¬ 
out  the  suburbs  of  Chicago. 
Responsibilities  include  local  manage¬ 
ment  of  quality,  workflow  and  staffing. 
We  require  a  degree  in  journalism  or 
related  field  plus  strong  news  judgment 
and  experience  managing  staff.  Submit 
resume  including  position  of  interest, 
work  samples  and  salary  requirements 
to  Human  Resources,  P.O.  Box  269, 
Naperville,  IL  60566-0269. 

EXECUTIVE  EDITOR 

Cox  Interactive  Media  is  seeking  an 
Executive  Editor  for  its  national  network 
of  sites.  Based  in  Atlanta,  the  Executive 
Editor  will  lead  the  effort  to  implement 
CIM  content  strategies  across  20  city 
sites  and  provide  daily  guidance  in 
areas  such  as  content  selection  and 
presentation.  At  least  3  years'  experi¬ 
ence  leading  a  major  editorial  opera¬ 
tion,  great  content  skills,  and  an 
understanding  of  the  unique  qualities 
of  the  Internet  required. 

Please  mail  resumes  to: 

Cox  Interactive  Media 
Attn:  Felicia  C.  Harris 
530  Means  Street,  N.W.,  Suite  200 
Atlanta,  GA  3031 8 

Or  fax  to  (404)  572-1870,  Attention 
Felicia  C.  Harris.  NO  phone  calls, 
please. 

FEATURES  COPY  EDITOR 
Features  copy  editor/page  designer 
needed  by  50,000  AM  %xas  daily. 
Successful  candidate  will  have  strong 
editing  and  headline-writing  skills  and 
ability  to  design  attractive,  eye¬ 
catching  pages.  Experience  with  QuarkX¬ 
Press  a  plus.  Must  be  able  to  meet 
deadlines  and  manage  time  well.  Send 
resume,  samples,  references  to  Editor 
James  H.  Denley,  Abilene  Reporter- 
News,  1 00  Cypress  Street,  Abilene,  TX 
79601 .  E-mail:  denleyj@abinews.com 
EOE 


FEATURES  EDITOR 

The  Morning  Call,  a  1 70,000  Sunday 
circulation  Times  Mirror  paper  in  Allen¬ 
town,  PA,  seeks  ambitious  editor  to 
oversee  news  gathering  and  produc¬ 
tion  of  daily  and  weekly  features  sec¬ 
tions.  Our  focus  is  local  but  our 
horizon  includes  Philadelphia  and 
New  York.  The  staff  of  1 6-20  includes 
reporters,  copy  editors,  news  assistants 
and  editors  responsible  for  lifestyle, 
health,  science  and  technology,  food, 
TV,  arts,  travel  and  entertainment  cov¬ 
erage.  Successful  candidates  must  have 
strong  communications/management 
skills  and  creative  energy.  Write  to 
Managing  Editor  Elaine  Kramer,  The 
Morning  Call,  101  N.  Sixth  Street, 
P.O.  Box  1260,  Allentown,  PA  18105- 
1260. _ 

FREELANCE  WRITERS  WANTED 
Non-profit  agency  seeks  former  or  cur¬ 
rent  journalists  to  write  funding/grant 
proposals.  Call  Adele  Banner 
(562)987-5722 


_ EDITORIAL _ 

GOING  TO  ASNE  Diversity  Commit¬ 
tee/Unity  Job  Fair  in  San  Francisco? 
Then  please  stop  by  and  see  us  at  The 
Orange  County  Register  booth  at  the 
Fairmont  Hotel  Friday,  April  16.  We 
are  looking  for  talented  people  for  a 
variety  of  positions.  See  you  there.  Con¬ 
tact  Ron  Gonzales  (71 4)  704-3789. 


GROWING  So.  Nevada  twice-weekly 
newspaper  adding  a  third  edition 
needs  sharp  journalist  to  cover  boom¬ 
ing  community  60  miles  from  Las 
Vegas.  Recent  grads  can  apply.  Send 
clips,  resum6,  references  to  Pahrump 
Valley  Times,  2160  E.  Calvada  Blvd., 
Suite  A,  Pahrump,  NV  89048. 


HAVE  EXPERIENCE  in  pagination?  Are 
you  also  willing  to  write  sports  and 
earn  your  experience?  If  so  contact 
Doug  Drexler,  The  Daily  Advocate, 
P.O.  Box  220,  (Greenville,  OH  45331 . 

LIVING  EDITOR 

We're  looking  for  an  editor  for  our 
daily  Living  pages  who  will  make  them 
an  indispensable  part  of  the  mornings 
of  our  34,000  daily  and  38,(XX)  Sun¬ 
day  readers.  Creativity,  organization, 
good  writing  and  the  ability  to  learn 
pagination  required.  Send  a  resum6, 
letter,  references  and  examples  of  your 
best  work  to  Jim  Hendricks,  managing 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31 702.  E-mail: 
jim@albanyherald.surfsouth.com 


MAGAZINE  EDITOR 

Award-winning  Rural  Electrification 
Magazine  seeks  a  Magazine  Editor  to: 
plan,  assign  and  edit  features  and 
departments;  write  captions,  call-outs, 
headlines  and  the  occasional  feature; 
coach  and  supervise  staff  and 
freelance  writers;  coordinate  editorial 
with  production.  The  successful  candi¬ 
date  will  have  5-10  years  magazine 
experience  (most  of  that  as  an  editor) 
and  top-notch  reporting,  writing  and 
editing  instincts  and  skills.  Must  be  will¬ 
ing  to  learn  all  about  the  electric  utility 
industry  and  to  adapt  your  journalistic 
know-how  to  an  association  environ¬ 
ment.  We  are  a  large  trade  association 
and  offer  excellent  salary  and  benefits. 
Send  cover  letter  and  resume  to  DG/ 
HR  11-141,  National  Rural  Electric 
Cooperative  Association,  4301  Wilson 
Blvd.,  Arlington,  VA  22203,  or  fax  to 
(703)  907-5528,  or  apply  on  our  web 
site  at  www.nreca.org 

MANAGING  EDITOR 
CITY  MAGAZINE 

Las  Vegas  Life,  the  quality  glossy  serv¬ 
ing  locals  in  southern  Nevada,  is  seek¬ 
ing  an  experienced  magazine  editor  to 
guide  us  into  the  future.  We  are  look¬ 
ing  for  someone  who  has  successfully 
developed  a  high-end  publication  with 
editorial  integrity.  In  exchange,  we 
offer  competitive  compensation,  great 
benefits  and  a  lifestyle  that's  the  best  in 
the  U.S.  Resume  and  cover  letter  in  con¬ 
fidence  to  Bruce  SpoHeson,  general 
manager,  800  S.  Valley  View  Blvd., 
LasVegas,NV  89107. 

Fax  to  (702)  952-4043  or 
E-mail  to  Bruce@vegas.com 


_ EDITORIAL _ 

MANAGING  EDITOR  WANTED 
Responsible  for  all  aspects  of  daily  cov¬ 
erage  for  Kodiak  Island.  Editing  and 
layout  of  daily  newspaper  plus  special 
editions.  Must  have  daily  newspaper 
experience  or  weekly  editor  experi¬ 
ence.  In  addition,  must  have  good 
managerial  skills  and  work  well  with 
staff.  Contact  Asa  Cole,  publisher, 
1419  Selig  Street,  Kodiak,  AK  99615 
or: 

(907)  486-3227  or  E-mail 
kodiak@newsminer.com 


MANAGING  EDITOR 

Experienced  journalist  needed  to  take 
over  the  reins  of  veteran  news  depart¬ 
ment  in  Northern  Oklahoma.  After¬ 
noon  daily.  Experience  with  Macin¬ 
tosh,  QuarkXPress,  Photoshop  and 
Baseview  helpful.  Strong  editing  and 
management  skills  essential.  Com¬ 
petitive  salary,  good  benefits  package, 
work  with  excellent  equipment  on 
progressive  newspaper.  Cover,  r6sum6 
and  references  ta  Tom  Muchmore,  The 
Ponca  City  News,  P.O.  Box  191, 
Ponca  City,  OK  74602. 

www.poncacitynews.com 


ME  WITH  THE  RIGHT  STUFF 

Are  you  able  to  inspire  a  newsroom? 
Do  you  have  a  hard  news  edge?  Do 
you  have  the  ability  to  turn  your 
personal  energy  into  high-energy 
headlines?  Do  you  have  the  strength  to 
carry  the  torch  for  a  paper  that  has 
redesigned  and  redefined  itself?  Do 
you  have  the  courage  to  compete  in  a 
tough  market?  Are  you  interested? 

We  need  a  managing  editor  who  is 
passionate  about  news  and  about 
readers.  We  want  someone  who  can 
bring  out  the  ABSOLUTE  BEST  in  our 
journalists  —  journalists  who  are 
determined  to  make  the  newspaper  the 
first  and  best  source  of  news. 

We  are  the  award  winning  Tribune,  a 
lCX),(XX)-(-  daily  serving  suburban 
Phoenix,  Arizona.  We  offer  a  com¬ 
petitive  salary,  excellent  benefits,  and 
the  chance  to  advance  within  a  multi¬ 
billion  dollar  corporation  -  plus  the 
opportunity  to  live  where  the  sun  shines 
360  days  per  year  and  outdoor 
activities  are  abundant.  If  you  think 
you  fit  our  description  and  have  at 
least  7  years  newsroom/management 
experience,  send  your  portfolio  to  The 
Tribune,  Editor  Jim  Ripley,  1 20  W.  1  st 
Avenue,  Mesa,  AZ  852 1 0. 


MEDIA  JUNKIE  WANTED 

Writer/editor  needed  for  publishing 
industry  trade  publication.  Book 
Marketing  Update.  Join  our  friendly, 
creative  team.  Write  far  us  from  home. 
2+  years  previous  reporting/editing 
experience  required.  Full  or  part-time. 
Must  be  available  to  come  into  office 
for  monthly  meetings.  (PA,  NJ,  DE,  MD 
preferred). 

Send  writing  samples  and  salary 
requirements  to  BMU  #555,  Box 
735,  Drexel  Hill,  PA  19026. 
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_ EDITORIAL _ 

MIAMI  DAILY  BUSINESS  REVIEW 
seeks  Real  Estate  Editor  &  Business 
Reporters. 

Experienced  biz  reporters  wonted  to 
cover  some  of  Miami's  largest  com¬ 
panies.  Candidates  should  be  news- 
hungry,  self-starters  who  don't  rely  on 
wires  and  press  releases  to  break 
news,  and  who  con  develop 
investigative,  mogczine-style  articles. 
The  paper  also  seeks  an  editor  to  guide 
sophisticated  coverage  of  South  Flor¬ 
ida's  real  estate  industry,  work  with  o 
team  of  reporters  to  break  news  and 
develop  mogozine-style  features,  and 
compile  special  real  estate  sections. 

The  Review,  an  award-winning  busi¬ 
ness  daily  covering  the  Miami,  Ft. 
Lauderdale  and  Palm  Beach  areas, 
offers  competitive  pay  and  benefits. 
Please  send  resume  and  five  clips  to 
Jackie  Bueno,  business  editor.  Daily 
Business  Review,  One  SE  3rd  Avenue, 
M900,  Miami,  FL  33 1 3 1 . 

MOVING  to  San  Francisco?  We  have 
a  full-time  writer/ reporter's  job  open 
on  a  Jewish  weekly.  Newspaper  expe¬ 
rience  required.  Clips,  resume  to 
JBNC,  225  Bush  Street,  Suite  #1480, 
San  Francisco,  CA  941 04. 

vroody©jbnc.com  or 
fax  (4 15)  263-7223 

NEWS  REPORTER 

We're  looking  for  a  smart,  conscien¬ 
tious  individual  with  strong  language 
and  people  skills  for  an  opening  on 
our  news  reporting  team.  If  you  love  to 
find  out  what's  going  on  and  have  the 
skills  to  explain  it  all  in  a  lively  and  com¬ 
plete  way,  we're  looking  for  you.  Must 
know  what  good  community  journalism 
is  all  about.  Previous  professional  or 
solid  college  newspaper  experience 
expected.  Send  resume,  best  clips,  con¬ 
vincing  cover  letter  to  Bill  Watson, 
Pocono  Record,  51 1  Lenox  Street, 
Stroudsburg,  PA  1 8360.  E-mail: 
wwatson@poconorecord.com 

OPENINGS  FOR  two  experienced  full¬ 
time  reporters  in  university  city 
between  salt  water  and  mountains  near 
Seattle.  Gannett  doily,  28,000.  Send 
cover  letter,  clips  and  resume  to  Ben 
Sontorris,  Bellingham  Herald,  1 155  N. 
State  Street,  Bellingham,  WA  98225. 

REPORTER  (Cultural  Affairs)  wanted  by 
Korean  Language  Daily  newspaper  in 
Long  Island  City,  NY.  Must  have  2 
years  experience  job  offered  and  B.F.A. 
or  B.A.  in  Fine  Arts,  Art  History  or  ART. 
Will  accept  Master's  degree  in  Fine 
Arts  or  Art  History  in  lieu  of  experi¬ 
ence.  Fluent  in  Korean.  Respond  to  HR 
Dept.,  Korea  Central  Daily  News  Inc., 
43-31  36th  Street,  Long  Island  City, 
NY  11 101. _ 

REPORTER 

SonicNet  is  looking  for  a  freelance 
news  writer  to  cover  the  modern  rock 
beat  for  us  out  of  our  San  Francisco 
office.  For  more  info.  E-mail  to 

Lisa  Fong:  lisa@sonicnet.com 


REPORTER  SOUGHT  who  is  not  afraid 
of  hard  work  in  exchange  for  freedom 
and  opportunity  to  do  the  job  right. 
Experience  preferred  but  not  necessary 
for  bright  college  graduate.  Will  train, 
won't  babysit.  Job  offers  quick  advan¬ 
cement  for  the  right  person.  Beautiful 
area  in  southeast  Arizona  with  recrea¬ 
tion  opportunities  galore. 

Please  send  resume,  clips  to  Publisher, 
Eastern  Arizona  Courier,  P.O.  Box  N, 
Safford,  AZ  85546  or  call  (520)  428- 
2560  or 

E-mail  eacourier@aepnet.com 


REPORTER:  Award-winning  AM  daily 
in  southeastern  New  Mexico  is  looking 
for  the  right  person  to  fill  a  key  staff 
position  -  a  courts  and  cops  beat 
reporter.  Must  have  command  of  the 
language.  Must  have  strong  reporting, 
editing  and  layout  skills.  Must  be  a  peo¬ 
ple  person,  and,  most  of  all,  must 
enjoy  working.  Great  opportunity. 
Great  staff  and  working  environment. 
Journalism  degree  and  experience  pre¬ 
ferred.  Send  cover  letter,  resume  and 
clips  to  Marifrank  DaHarb,  managing 
editor,  Roswell  Daily  Record,  P.O.  Box 
1 897,  Roswell,  NM  88201-1897. 

REPORTER:  Small  daily  has  immediate 
opening.  You  won't  get  lost  on  the  obit 
desk.  Gain  wide  range  of  experience 
under  fire  in  small  town  on  the  Seneca 
Indian  Reservation,  minutes  from  ski 
area,  60,0C)0-acre  state  park.  A  great 
starting  place  for  recent  grad  or 
someone  tired  of  big  city.  Bachelor's 
preferred,  full-time  with  benefits.  Pho¬ 
tography  skills  a  plus.  Send  resume, 
samples  to  Kevin  Burleson,  Salamanca 
Press,  36  River  Street,  Salamanca,  NY 
14779,  or  fax  to  (716)  945-4285. 

Respond  by  April  9, 1 999. 
REPORTER 

Crain  Communications  is  looking  for  a 
Washington/based  reporter  for  a 
weekly  business  news  publication  cover¬ 
ing  waste  management  and  recycling. 
Position  involves  covering  federal 
legislative  and  regulatory  activity. 
Applicants  should  have  a  strong  news 
bent,  several  years  of  daily  newspaper 
experience  preferred.  Position  offers  an 
excellent  working  environment,  salary 
and  benefits. 

Please  send  resume,  writ¬ 
ing  samples  and  references  to  Editor, 
Waste  News,  1725  Merriman  Rd., 
Akron,  OH  4431 3.  EOE  M/F/D/V 
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EDITORIAL 


REPORTERS  (2)  for  16,000  AM  daily 
on  gorgeous  Olympic  Peninsula  in 
Washington.  Three  years  experience 
required.  Up  to  $25,000  based  on 
experience  plus  good  benefits,  great 
workplace  and  much  less  rain  than 
Seattle.  Zone  7,  8,  9  only,  please.  Let¬ 
ter,  resume  and  nonreturnable  clips 
that  show  enterprise  and  tight  writing 
to  Rex  Wilson,  executive  editor. 
Peninsula  Daily  News,  P.O.  Box  1330, 
Port  Angeles,  WA  98362. 

Fax  to: 

(360)417-3521  or  E-mail 
rex.wilson@peninsulaclailynews.com 


REPORTERS  WANTED:  The  Courier 
News  seeks  two  municipal/general 
assignment  reporters.  We're  looking 
for  competitive,  resourceful  reporters 
and  strong  writers  with  a  keen  sense  of 
curiosity.  Applicants  should  possess  a 
few  years  of  experience  covering  local 
government  and/or  schools.  The 
Courier  News  is  a  suburban  daily 
based  in  Elgin,  about  40  miles  west  of 
Chicago.  Send  clips  and  resumes  to 
Dennis  Robaugh,  metro  editor.  The 
Courier  News,  300  Lake  Street,  Elgin, 
IL60120. 

REPORTERS 

Sun  Publications,  a  division  of  Copley 
Newspapers,  seeks  aggressive,  idea¬ 
generating  individuals  with  the  ability 
to  develop  both  issue-based  and 
feature  news  stories  for  its  expanding 
publications  throughout  the  suburbs  or 
Chicago.  We  require  a  degree  in  jour¬ 
nalism  or  related  field  plus  a  minimum 
of  two  years  writing  experience  is  pre¬ 
ferred.  Submit  resume  including  posi¬ 
tion  of  interest,  work  samples  and 
salary  history  to  Human  Resources, 
P.O.  Box  269,  Naperville,  IL  69566- 
0269.  EOE _ 

REPORTER 

The  Newport  Daily  News  seeks  a 
reporting  intern  for  a  one  year  appoint¬ 
ment.  You'll  cover  town  government, 
police  and  fire,  and  the  many  things 
that  make  Newport  an  exciting  city. 
We  have  been  honored  as  the  best 
small  daily  in  New  England;  you'll  be 
part  of  an  outstanding  staff.  Send  let¬ 
ter,  resume  and  six  writing  samples  to 
Mary  Harrington,  city  editor.  The 
Newport  Daily  News,  101  Malbone 
Road,  Newport,  Rl  02840. 

No  phone  calls,  please 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crofted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  avrards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriecT  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
j  and  acknowledges  the  needs  of 
j  employees  with  young  families.  We 
i  offer  competitive  salaries  and  bene¬ 
fits. ..and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

EDITORIAL 


EDITOR 

WORLD  PRESS  REVIEW  the  New  York-based  monthly 
digest  of  overseas  news  and  views,  needs  a  chief  editor. 
Must  have  at  least  ten  years  experience  in  journalism, 
including  foreign  news  concentration  and  thorough 
knowledge  of  world  issues.  Must  have  supervisory  experi¬ 
ence  and  detailed  knowledge  of  computer/Internet  oper¬ 
ations  and  desktop  publishing. 

Please  send  resume,  cover  letter  and  salary  requirements 
to: 

Larry  Martz,  Editor 
World  Press  Review 
700  Broadway,  New  York,  NY  10003 
Or  by  E-Mail  to:  martz@worldpress.org 

No  fax  or  phone  calls  accepted. 

An  equal  opportunity  employer  M/F/D/V 
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SENIOR  WRITER 

Computerworld,  Inc.,  a  business  unit  of 
International  Data  Group,  serves  as  a 
premier  channel  of  information  for  the 
Information  Technology  marketplace. 
At  it's  core  is  Computerworld,  the 
newsweekly  for  information  technology 
leaders.  Celebrating  30  years  of  pub¬ 
lishing,  Computerworld  provides  news 
and  analysis  on  computing  in  the 
enterprise.  We  are  currently  looking 
for  a  Senior  Writer  responsible  for  pro¬ 
ducing  quality  news  copy  on  a  weekly 
basis  and  will  be  assigned  to  report 
and  write  several  stories  per  week.  This 
beat  will  include  a  mixture  of  business 
and  technology  topics,  with  the  target 
audience  being  information  technology 
professionals.  At  least  5  years  of  pro¬ 
fessional  journalism  experience  is 
required  and  experience  within  the  com¬ 
puter  journalism  field  is  preferred.  The 
ability  to  write  quickly  and  cleanly  and 
to  cover  both  technology  and  people 
issues  for  a  technology/business 
audience  is  a  must.  Travel  will  be 
required.  Location  is  flexible. 

Please  E-mail  your  resume  to 

maria_maynard@cw.com  or 
fax  your  resume  to  (508)  879-3760  or 
mail  your  resume  to  Computerworld 
Human  Resources,  MM/SW,  500  Old 
Connecticut  Path,  Framingham,  MA 
01701. 

SIERRA  CLUB,  a  leading  environmental 
organization,  is  seeking  someone  with 
prior  media  writing  experience  to 
write,  edit  broad  range  of  campaign 
materials,  including  news  releases,  op- 
eds,  fact  sheets,  and  reports.  Qualified 
candidates  will  have  excellent  news 
writing  skills,  experience  writing  cam¬ 
paign  materials,  degree  in  relevant 
field  and  knowledge  of  politics  and 
environmental  issues.  Position  is  based 
in  San  Francisco.  Salary  is  com¬ 
mensurate  with  skills  plus  excellent 
benefits.  Send  letter,  resume,  and  writ¬ 
ing  sample  to  85  2nd  Street,  San  Fran¬ 
cisco,  CA  94105,  Attn.  HRD. 

SPORTS  COPY  EDITOR 

The  Roanoke  Times,  o  fully  paginated 
1 10,000  daily  in  the  Blue  Riage  Moun¬ 
tains  area  of  southwestern  Virginia,  is 
looking  for  o  copy  editor  for  the  night 
desk.  We  wont  someone  with  strong 
Mac  skills  who  con  work  in  a  team  set¬ 
ting  with  editors  and  reporters,  who 
can  edit  local  and  wire  copy  and  can 
do  layout.  If  you  would  like  to  work  at 
on  innovative  newspaper  located  in 
one  of  the  country's  best  places  to  raise 
a  family,  send  resume,  tear  sheets  of 
layouts  and  a  200-word  autobio¬ 
graphy  to  Bill  Barn,  sports  editor,  P.O. 
Box  2491 ,  Roanoke,  VA  2401 0.  ECDE 

SPORTS  EDITOR  WANTED  at  Kodiak 
Doily  Mirror.  Duties  include  covering 
local  sports  events,  layout  and  edit 
daily  sports  page,  assist  staff  and 
operate  camera.  Must  be  able  to  work 
flexible  schedule  and  have  experience 
reporting  for  daily  or  weekly  paper.  Sub¬ 
mit  resumes  to  Asa  Cole  at  Kodiak 
Doily  Mirror,  1419  Selig  Avenue, 
Kodiak,  AK  996 1 5,  or  Email: 

kodiak@newsminer.com 
Or  coll  (907)  486-3227 


SPORTS  IN  SEATTLE 

The  Seattle  Times,  the  Northwest's  pre¬ 
mier  newspaper,  seeks  to  fill  fwo  key 
sports  positions  as  we  prepare  for  an 
exciting  launch  into  the  AM  cycle.  (1) 
We  need  an  assistant  sports  editor  to 
supervise  the  copy  desk,  to  oversee 
production  and  to  help  shape  the 
character  and  direction  of  our  section. 
Must  hove  strong  editing  skills,  deep 
sports  knowledge,  management  expe¬ 
rience  and  a  competitive  passion.  (2) 
We  also  are  looking  for  an  inventive 
lead  sports  designer  to  oversee  special 
sections  and  projects  -  someone  who 
knows  sports,  can  generate  ideas  and 
has  a  creative  spark.  Three  years  of 
experience  required  for  both  positions. 
If  interested,  please  send  your  packet 
to  Cathy  Henkel,  sports  editor.  The 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA98111. 

SPORTS  WRITER.  The  Winchester  Star, 
a  growing  doily  in  the  Northern 
Shenandoah  Valley,  has  on  opening 
for  a  talented  and  energetic  sports 
writer.  Send  resume,  clips  to  Ron 
Morris,  managing  editor.  The 
Winchester  Star,  2  North  Kent  St., 
Winchester,  VA  22601 . 

SPORTS  WRITER:  The  Savannah  Morn¬ 
ing  News,  a  78,000  circulation  daily, 
is  looking  for  a  sports  writer  to  cover  a 
local  Division  II  college  and  assist  with 
high  school  coverage.  Must  have 
energy,  enthusiasm  and  the  desire  to 
write  everyday.  Two  years  daily  expe¬ 
rience  preferred.  Send  resumes  to 
Savannah  Morning  News,  Anthony 
Stastny,  sports  editor,  P.O.  Box  1088, 
Savannah,  GA  31402. 

SPORTSWRITER:  Mid-sized  Media 
General  daily  in  Southside  VA  seeks  o 
sportswriter.  Primary  coverage  will  be 
preps.  Job  includes  some  page  design 
using  QuarkXPress.  Send  resume  and 
clips  to  Sports  Editor,  Danville  Register 
&  Bee,  P.O.  Box  331,  Danville,  VA 
24541 .  E-mail  rbnews@gamewood.net 

THE  ANNISTON  STAR 
We  ore  your  dream  of  a  newspaper. 
AJR  called  us  one  of  the  lost  of  the 
independents.  Time  twice  named  us 
one  of  the  best  small  papers.  Still,  we 
know  our  place.  So  the  Ford  Founda¬ 
tion  studies  us  for  our  community 
involvement.  Yet  at  30K  circulation  we 
have  a  finalist  in  the  ASNE  writing 
awards  -  for  reporting  abroad.  We 
spin  off  great  careers  like  a  good  grad 
school  spawns  laureates.  Now  we 
anticipate  1999  opportunities  by  invit¬ 
ing  applications  for  reporting  and  copy 
editing/design  positions  and  a  current 
associate  comment  editor  opening. 
Please  apply  to  Chris  Waddle,  execu¬ 
tive  editor.  The  Anniston  Star,  P.O.  Box 
1 89,  Anniston,  AL  36202  or  via  E-mail 
to:  cwaddle@annistonstar.com 


THE  DESERET  NEWS,  Salt  Lake  City's 
afternoon  daily,  is  looking  for  a 
reporter  to  work  in  our  nine-person 
Provo  bureau.  If  you're  a  hard-working 
reporter  and  a  good  writer,  we'd  like 
to  include  you  among  our  talented  and 
professional  staff.  We  offer  competitive 
pay  and  excellent  benefits.  Applicants 
with  at  least  2  years'  experience 
should  send  clips  and  resume  to  Brian 
West,  state  editor,  Deseret  News,  P.O. 
Box  1 257,  Salt  Lake  City,  UT  84 1 1 0. 

Fax:  (801)237-2121 
E-mail:  brianw@desnews.com 
THE  FREEMAN'S  JOURNAL,  a  fast¬ 
growing  weekly  situated  in 
Cooperstown,  NY  seeks  a  savvy, 
smooth-writing  general  assignment 
reporter.  Knowledge  of  environmental 
issues,  museums,  a  plus.  Please  contact 
Editor  Tom  Groce  at  grace@ascent.net 
or  at  The  Freeman's  Journal,  P.O.  Box 
890,  Cooperstown,  NY  1 3326. 

THE  GAINESVILLE  (FL)  SUN,  o 
60,000-circulation  New  York  Times 
Regional  Newspapers  daily,  recently 
named  one  of  World's  Best  Designed 
newspapers  by  Society  for  News 
Design,  has  the  following  positions: 

METRO  EDITOR  -  Editor  with  at  least 
two  years  experience  as  city  editor  or 
assistant  city  editor,  experience  leading 
projects  (CAR  a  plus). 

NEWS  ARTIST  -  Macintosh  proficient 
FEATURES  PAGE  DESIGNER/COPY 
EDITOR  -  Macintosh  proficient. 

Send  cover  letter  and  resume  to  Jocki 
Levine,  managing  editor.  The 
Gainesville  Sun,  P.O.  Box  147147, 
Gainesville,  FL  32614-7147.  Fax 
(352)  338-3128,  Call  (352)  374-5023 
or  E-mail  levinej@gvillesun.com 

THE  HURON  PLAINSMAN,  growing 
8,000  circulation  daily  in  Huron,  South 
Dakota,  is  seeking  an  aggressive, 
hands-on  executive  editor  to  lead  our 
news  staff.  Ideal  candidate  will  have 
experience  in  management,  mentoring, 
motivating,  editorial  writing,  editing 
and  pagination.  We  offer  competitive 
compensation  and  benefits.  Fax 
resume,  salary  history,  references  and 
editorial  clips  to  Bill  Hanson: 

(605)  353-7450  or  E-mail 
bghemail@aol.com 

THE  PEKIN  DAILY  TIMES,  on  award¬ 
winning  1 5,000  six-day  PM  daily  near 
Peoria,  IL  seeks  a  highly-motivated 
reporter  to  join  our  four-reporter  desk. 
Applicants  may  be  talented  recent 
graduates  or  seasoned  journalists. 
Superior  writing  and  reporting  skills 
required.  A  Master's  degree  in  journal¬ 
ism  is  preferred  but  not  required. 
Interest  in  learning  online  publishing 
and/or  pagination  o  plus. 

Send  resume  and  writing  samples  to 
Editor  Joel  Steinfeldt,  Daily  Times,  P.O. 
Box  430,  Pekin,  IL61555. 


THE  INDEX-JOURNAL,  a  progressive 
and  growing  17,000  5-day  PM  and 
Sunday  AM  paper  in  greenwood,  o  love¬ 
ly  and  economically  vibrant  small  city, 
is  seeking  to  expand  its  staff.  Two  posi¬ 
tions  ore  being  sought: 

•A  SPORTS  REPORTER  with  sufficent 
design  interest  and  QuarkXPress  skills 
to  work  the  desk  one  day  per  week 
and  on  other  special  occasions.  Photo¬ 
graphic  ability  required.  Two  years 
experience  preferred,  but  will  accept 
entry-level  reporter  with  internship  or 
campus  newspaper  experience. 

•A  COPY  EDITOR  with  sufficient 
design  interest  and  QuarkXPress  skills 
to  work  the  desk  one  day  per  week 
and  on  other  special  occasions.  Two 
years  experience  preferred,  but  will 
accept  entry-level  copy  editor  with 
internship  or  campus  newspaper  expe- 


Applicants  should  send  resume  and  5- 
10  clips  to  Executive  News  Editor 
Robert  Bentley,  The  Index-Journal,  P.O. 
Box  10181,  Greenwood,  SC  29648. 

Or  fax  (864)  223-7331 

THE  JOURNAL  STAR  needs  a  talented, 
ambitious  copy  editor  who  knows  how 
to  balance  the  demands  of  pagination 
with  the  craft  of  making  stories  better. 
The  right  person  will  edit  news  copy 
and  design  deadline  pages,  and  may 
work  on  some  feature  pages.  Pagina¬ 
tion  and  Mac  skills  are  required.  Daily 
desk  experience  and  proven  design 
skills  are  preferred,  but  will  consider 
an  exceptional  recent  or  spring  gradu¬ 
ate.  Send  resume  and  clips  to  Kelly 
VanLoningham,  news  editor.  Journal 
Star,  1  News  Plaza,  Peoria,  IL61643. 

THE  JOURNAL-STANDARD,  a  1 7,000 
PM  daily  in  Freeport,  IL,  is  looking  for 
creative  and  dedicated  journalists  to 
join  our  21 -member  newsroom  that 
won  17  Illinois  Press  Association 
awards  in  '98.  Positions  open  include: 

•DESIGNER/COPY  EDITOR  -  A 
wordsmith  with  a  creative  flair  who  will 
design  Al,  feature  fronts  and  some 
sports.  Won  Newspaper  Design  award 
in  1 5,(XX)-to-40,0()0  category  in  '98. 
•SPORTS  REPORTER  -  Will  cover 
nearly  20  local  high  school  teams,  a  com¬ 
munity  college  and  some  Chicago 
sports.  Our  readers  love  sports  and  we 
have  fun  with  our  coverage. 

•  NEWS  REPORTER  -  A  position  on  our 
7-person  writing  team  that  will  be 
determined  by  your  interest.  Areas  of 
emphasis  likely  to  include  education, 
cops  &  courts  and  government  report¬ 
ing. 

Send  your  clips,  a  resume  and 
references  to  Jeff  Rogers,  managing 
editor.  The  Journal-Standard,  27  S. 
State  Avenue,  Freeport,  IL  6 1 032. 

E-mail  to  jrogers@aeroinc.net 


It's  a  Classified  Secret-  We'll  never  reveal  the  identity  of  an  E&P  box  bolder.  If  you  don't  want  your  reply  to  go  to  certain  newspa¬ 
pers  (or  companies),  seal  your  reply  in  on  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

THE  MIAMI  HERALD  is  seeking 
creative,  energetic  people  who  wont  to 
work  in  o  competitive  news  environ¬ 
ment.  Job  openings  include  sports  copy 
desk  chief;  copy  editors  for  the  sports 
and  universal  desks,  and  reporters  for 
its  twice-weekly  zoned  community 
news  sections.  Copy  editing  candidates 
should  have  at  least  three  to  five  years' 
experience.  The  reporting  positions  are 
ideal  for  the  exceptional  recent  college 
graduate  or  a  reporter  looking  to  move 
up  from  a  smaller  paper.  Spanish  or 
Creole  language  skills  are  a  plus  for 
the  reporting  jobs.  The  Herald  also  is 
seeking  to  supplement  its  staff  with 
three  other  copyeditors  for  a  two-year- 
term.  These  positions  would  be  ideal 
for  someone  looking  to  move  up  from 
a  smaller  newspaper.  The  salaried  posi¬ 
tions  offers  benefits  and  vacation  time. 

Send  resumes  for  sports  jobs  to  Mike 
Haggerty,  assistant  managing  editor/ 
sports.  All  other  resumes  should  be  sent 
to  Ritu  Sehgal,  assistant  to  the  manag¬ 
ing  editor.  Send  to  The  Miami  Herald, 
One  Herald  Plaza,  Miami,  FL  33322. 

THE  SPOTLIGHT,  “America's  Last  Real 
Newspaper-the  Voice  of  the  American 
Majority"  needs  experienced  journalist 
in  Washington.  Mail  resume  to  Mr. 
Ryan,  300  Independence  Avenue  SE, 
Washington,  DC  20003  or  call  (202) 
546-5611. 

THE  TRIBUNE,  a  Pulitzer  Prize-winning 
10,000  daily  in  Ames,  Iowa,  will  have 
three  openings  in  our  20  member 
newsroom  to  be  filled  by  the  end  of  the 
summer. 

•COUNTY  REPORTER  -  Cover  county 
government,  rural  and  agricultural 
issues,  state  politics,  regional  assign¬ 
ments.  Opening  in  eady  March. 

•  ISU  SPORTS  WRITER  -  Cover  Iowa 
State  sports,  including  men's  basketball 
and  football.  Also  some  prep  assign¬ 
ments  during  the  off  season.  Opening 
in  late  spring. 

•  POLICE  AND  COURTS  REPORTER  - 
Cover  police  and  courts  as  well  as 
regional  assignments.  Opening  in  late 
summer. 

Send  your  clips,  a  resume  and 
references  to  Jeffrey  Bruner,  managing 
editor.  The  Tribune,  317  5th  Street, 
Ames,  lA  50010.  No  phone  calls, 
please.  Read  about  us  at:  http:// 
air.newslink.org/airmarkjan99.html 

THE  GREAT  FALLS  TRIBUNE,  a  34,000 
circulation  Gannett  daily  in  the  heart  of 
Montana,  seeks  a  news  editor  to  direct 
its  12-person  universal  copy  and 
design  desk.  The  news  editor  directs 
the  editing  and  design  of  news  and 
features  pages  and  helps  set  coverage 
strategies  for  the  newspaper.  Send  let¬ 
ter  of  application  and  resume  to  Jim 
Strauss,  executive  editor.  Great  Falls 
Tribune,  P.O.  Box  5466,  Great  Falls, 
MT  59403. 

Failh  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


EDITORIAL 


INTERNSHIPS 


UNIVERSAL  EDITOR.  Experienced, 
flexible,  willing  to  take  on  far-reaching 
challenges  at  growing  daily.  Job 
involves  editing  wire  and  local  copy 
with  a  changing  schedule.  Send 
resume,  clips  to  Ron  Morris,  managing 
editor.  The  Winchester  Star,  2  North 
Kent  Street.,  Winchester,  VA  22601 . 

WE  HAVE  SPORTS,  cityside  reporting 
openings  at  Temple  Daily  Telegram. 
Also  seek  QuarkXPress-experienced 
sports  page  designer  pro  and  one 
entry-level.  Clips/ resume  to  Steve 
Walters,  Box  61 1 4,  Temple,  TX  76503 
or  call  (254)  778-4444  or  E-mail: 
tdt@vvm.com 


EDITOR  &  PUBLISHER  classified 
advertising  hos  a  special  help  warited 
section  for  entry  level  and  early  expe¬ 
rience  job  seekers  in  the  newspaper 
industry. 

I  May  1  and  Nov  6,  1999-both  in  print 
I  and  on  our  website.  Advertisers  reach 
students  at  colleges  and  universities 
with  journalism,  business  and  pub- 
j  lishing  programs.  Jobseekers  find  help 
!  wanted  ads,  how-to-tips,  internships, 
inspiration  and  more! 


WEEKEND/NIGHT 
ASSIGNING  EDITOR 
St.  Paul  Pioneer  Press  is  looking 
!  for  an  energetic  editor  to  direct  cov- 
j  erage  on  weekends  and  nights.  Need 
i  to  be  adept  both  at  planning  for  live  cov- 
I  erage  and  at  reacting  quickly  and 
j  smartly  to  breaking  news.  Write  to 
Dave  Peters,  senior  editor/City  Edition, 
I  345  Cedar  Street,  St.  Paul,  MN  55101 
or  dpeters@pioneerpress.com 

i  INFORMATION  SYSTEMS 

SYSTEMS  ANALYST 

The  Washington  Post  Advertising 
Department  seeks  an  experienced  IS  pro¬ 
fessional  to  join  their  Systems  group. 
Should  have  understanding  of  the  Pre¬ 
press  environment  and  familiarity  with 
Unix,  PC  and  MAC.  Experience  with  Vis¬ 
ual  Basic,  C,  PostScript,  AppleScript 
programming  languages  required; 
Oracle  experience  a  plus.  Familiarity 
with  graphics  and  layout  software 
packages,  including  Multi-Ad  Creator 
2,  Adobe  Acrobat  Exchange, 
Photoshop,  and  QuarkXPress.  Experi¬ 
ence  with  application  system  lifecycle 
(analysis,  design,  development,  testing, 
implementation  and  support). 

We  offer  training  opportunities  and  an 
excellent  benefits  package:  health/ 
dental,  life  and  disability  insurance, 
FSA/dependent  care,  tuition  reimburse¬ 
ment,  401  (k)  matching  and  pension 
plan.  Please  mail  your  resume  with 
salary  requirements  to: 

The  Washington  Post 
Attn:  Personnel/ASU/TW 
11 50  15th  Street,  NW 
I  Washington,  DC  20071 

i  We  are  committed  to  diversity  in  the 
I  workplace  and  promote  a  drug-free 
work  environment. 


Personnel 
THE  TIMES 
500  Perry  Street 
P.O.  Box  847 
Trenton,  NJ  08605-0847 

An  Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


I 

i  CONTAa  HAZEL  PREUSS 

I  (2 12)  675-4380  Ext  171 

hazelp@mediainfo.com 

MAILRCX)M 

!  DISTRIBUTION  MANAGER 

Afternoon  (weekend  AM)  25,000 
I  circulation,  family-owned  paper  needs 
hands-on  manager.  No  commercial 
I  printing.  Good  scheduler  with  some 
I  mechanical  skills  desired.  Send  resume 
I  to  Mark  Van  Patten,  P.O.  Box  90012, 
Bowling  Green,  KY  42 1 02. 

I  Fax  (502)  78 1-0726 


MANUFACTURING 

SUPERVISOR 

The  Times  Newspaper  is  seeking  a 
Manufacturing  Supervisar  with 
mechanical  aptitude  to  manage  and 
supervise  our  night  Packaging  Depart¬ 
ment  operation.  Hours  are  10  p.m.  to 
6  a.m.  Candidates  should  have  prev¬ 
ious  manufacturing  management 
experience  and  the  ability  to  supervise 
!  and  work  with  a  large  production  staff, 
j  Willing  to  train  the  right  individual. 

I  The  position  requires  an  individual  with 
j  strong  leadership  and  excellent  orga¬ 
nizational  and  communication  skills. 
Must  also  be  able  to  meet  deadlines 
and  maintain  a  clean,  safe  work 
environment. 

We  offer  a  competitive  salary  and 
benefits  package.  Pre-employment 
physical  which  includes  drug  screen 
prerequisite  for  employment.  For  con¬ 
sideration,  please  send  resume  and 
salary  history  1o: 


AiLARKET  RESEARCH 

RESEARCH  MANAGER 

The  Chicago  Sun-Times  is  one  of  the 
nation's  most  authoritative  newspaper 
voices.  A  Pulitzer  prize  winning  news¬ 
paper  that  reaches  1 .7  million  people 
every  day,  makes  the  Chicago  Sun- 
Times  the  most  widely  read  newspaper 
in  the  Chicago  area  in  readership  last 
year  alone.  After  decades  of  editorial 
leadership  and  market  dominance,  the 
Chicago  Sun-Times  has  emerged  as 
one  of  America's  most  successful 
brands.  Now,  as  we  enter  a  new  millen¬ 
nium,  we  seek  a  Research  Manager 
capable  of  running  our  Market 
Research  Department. 

Your  leadership  role  will  be  vital  in  pro¬ 
viding  effective  support  data  to  assist 
us  in  building  revenue  growth,  increas¬ 
ing  share,  and  facilitating  strategic 
planning.  The  outstanding  candidate 
will  possess  the  ability  to  design,  imple¬ 
ment,  and  analyze  primary  research 
including  perception/awareness 
studies;  the  ability  to  manage  com¬ 
petitive  media  measurement  activities 
and  make  recommendations  to  sales, 
marketing  and  executive  management; 
source  relevant  secondary  research, 
especially  in  the  area  of  economic, 
category,  and  industry  trending;  utilize 
various  appropriate  PC  systems  and 
programs  to  maximize  the  data  analy¬ 
sis  and  application,  assist  sales  staff 
with  the  interpretation  and  strategic 
application  of  data  for  client  pres¬ 
entations,  and  build  and  maintain  a 
thorough,  up-to-date  and  easily  accessi¬ 
ble  library  for  market  lesearch  data 
and  sources. 

Qualified  candidates  must  possess  a 
Bachelor's  degree  in  marketing  with 
statistics  or  related  disciplines;  a  mini¬ 
mum  of  5  years  experience  in  related 
research  roles  as  well  as  experience 
with  primary  research  development, 
analysis,  implementation,  and  vendor 
management.  Computer  literate  with 
database  management  and  PC  applica¬ 
tion  skills,  excellent  oral  and  written 
communications  and  ability  to  handle 
multi-projects  on  a  timely  basis. 

The  Chicago  Sun-Times  offers  com¬ 
petitive  salaries,  excellent  benefits  and 
an  environment  that  encourages  and 
rewards  vision  and  initiative.  If  you  are 
interested  in  joining  the  Chicago  Sun- 
Times,  send  your  cover  letter  and 
resume  to: 


Eve  Minogue 
Chicago  Sun-Times 

40 1  North  Wabash  Avenue,  Suite  3 1 5 
Chicago,  IL  60611 
Fax  (312)  321-2920 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


Sporting  events  give  people  time  off 
from  the  problems  of  the  world 

-Pete  Rozelle 


A  computer  will  do  what  you  tell  it  to 
do,  but  that  may  be  different  from 
what  you  had  in  mind. 

Joseph  Weizenboum 
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CLASSIFIED 


HELP  WANTED 


MARKET  RESEARCH 

THE  PAUYl  BEACH  POST 
SENIOR  RESEARCH  ANALYST 
Markefing  Deparfmenf 

Live  and  work  in  paradise  -  sunny 
South  Florido!  The  Palm  Beach  Post,  a 
175,000  daily  circulation  newspaper 
based  in  West  Palm  Beach,  is  seeking 
an  experienced  newspaper  research 
analyst  to  conceive,  research  and  build 
major  account  and  competitive  media 
sales  presentations.  Bachelor's  degree, 
minimum  3  years'  newspaper  market¬ 
ing  research  and  presentation  software 
literacy  required,  but  more  important 
are  your  creative  insights  in  how  to  use 
research  to  increase  ad  revenue  and 
make  our  ad  sales  teams  more 
effective.  For  consideration,  please 
include  salary  requirements  (“negotia¬ 
ble"  is  not  acceptable)  and  references 
with  application  materials.  Apply  to 
Human  Resources,  P.O.  Box  24700, 
West  Palm  Beach,  FL  33416-4700  or 
FAX  to  (561 1820-4192. 

MARKETING 


PROMOTIONS  & 

EVENTS  MANAGERS 

The  Chicago  Sun-Times  is  one  of  the 
nation's  most  authoritative  newspaper 
voices.  A  Pulitzer  prize  winning  news¬ 
paper  that  reaches  1 .7  million  people 
everyday,  makes  the  Chicago  Sun- 
Times  the  most  widely  read  newspaper 
in  the  Chicago  area  in  readership  last 
year  alone.  After  decades  of  editorial 
leadership  and  market  dominance,  the 
Chicago  Sun-Times  has  emerged  as 
one  of  America's  most  successful 
brands.  Now,  as  we  continue  to 
expand,  we  seek  two  Promotions  and 
Events  managers. 

Reporting  to  the  Director  of  Marketing, 
you  will  be  responsible  for  creating, 
implementing,  negotiating  and  tracking 
sponsorships,  trade,  sales  incentive 
and  promotion  programs.  The  suc¬ 
cessful  candidate  must  design  and 
execute  programs,  projects  and  events 
that  enhance  relationships  with  the  com¬ 
munity  as  well  as  develop  sales 
materials  and  media  kits  for  the 
advertising  department.  Qualified  can¬ 
didates  will  have  five  to  seven  years  of 
promotion  management  experience 
with  demonstrated  experience  in  creat¬ 
ing  innovative  programs  in  a  multi¬ 
disciplinary,  fast-paced  environment. 
This  position  also  requires  excellent  ana¬ 
lytical  and  problem  solving  skills,  expe¬ 
rience  in  contract  negotiating,  commu¬ 
nication  and  administration,  strong 
interpersonal  skills  and  effective  pro¬ 
posal  writing  ability. 

The  Chicago  Sun-Times  offers  com¬ 
petitive  salaries,  excellent  benefits  and 
an  environment  that  encourages  and 
rewards  vision  and  initiative.  If  you  are 
interested  in  joining  the  Chicago  Sun- 
Times,  send  your  cover  letter  and 
resume  to: 

EveMinogue 
Chicago  Sun-Times 
401  N.  Wobash  Avenue,  SuHe  315 
Chicago,  1160611 
or  Fox  (3 12)  32 1-2920 
No  phone  colls,  please 
An  Equal  Opportunity  Employer 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER 

1 16-year-old  award-winning  newspa- 
;  per  seeking  photographer  with  5  or 
I  more  years  experience.  Must  be  famil- 
!  iar  with  digital  cameras  and  have 
I  some  Photoshop  experience.  We  offer 
i  salary  commensurate  with  experience, 

I  a  good  work  environment  and 
!  excellent  benefits.  Send  resume  with 
j  work  samples  to  Human  Resources, 
i  The  Town  Talk,  P.O.  Box  7558,  Alex- 
!  andria,  LA  71 306.  Can  also  be  sent  on 
I  a  zip  disk  or  E-mail  resume  to; 
j  personnel@thelowntalk.com 
! 

I  EOE 

j  Drug  Free  Workplace 

I 

i  THE  NORTH  JERSEY  HERALD  & 
i  NEWS,  a  50,000  daily  newspaper  just 
I  25  minutes  from  Times  Square,  seeks  a 
photographer  for  a  department  that 
I  will  be  completely  digital  by  August. 

We're  looking  for  a  story  teller  with  a 
I  camera.  Experience:  1-4  years  on  a 
j  daily.  Attitude:  a  self-starter  who 
I  enjoys  working  with  a  team.  Skills:  First 
I  class  and  impatient  with  anything  less. 
Send  a  portfolio  and  resume  to  David 
F.  Adornato,  chief  photographer.  The 
North  Jersey  Herald  &  News,  Passaic, 
NJ  07055. 


_ PREPRESS _ 

COMPOSING  SUPERVISOR  for  8 
weeklies  located  in  Southeast  Virginia 
Central  plant.  Call  Hanes  Byerly: 

(800)  562-9822  for  information 

I  PRESSROOM 


PRINTING  OPERATIONS  MANAGER 
I  The  North  County  Times,  located  in 
j  North  San  Diego  County,  is  looking  for 
j  a  Printing  Operations  Manager.  Can- 
I  didates  must  have  a  strong  technical 
I  understanding  of  printing.  Goss 
Headliner  experience  required.  Must 
have  supervisory  experience  including 
strong  team  building  skills.  This  posi- 
!  tion  is  a  “working”  manager  and  will 
be  responsible  for  two  press  locations. 
Candidates  must  understand  what  is 
I  necessary  to  achieve  high  quality  print- 
.  ing.  Send  resume  to  HR,  North  County 
[  Times,  207  E.  Pennsylvania  Avenue, 
I  Escondido,  CA  92025. 


E&P*s  Classified 


The  newspaper 
industry’s  meeting 
place. 

(212)  675'4380 


PRODUCTION/TECH 

ASSISTANT  FOREMAN 

The  Baltimore  Sun  is  seeking  an  expe¬ 
rienced  Assistant  Foreman  for  our 
Newspaper  Packaging  operation.  This 
position  involves  hands-on  responsibil¬ 
ity  for  operating  and  managing  an  SLS 
2000  machine  and  crew.  Duties  will 
include  the  completion  of  production/ 
!  shift  reports  and  helping  to  maintain  a 
;  safe,  productive  work  environment. 

Qualified  applicants  will  have  3-5 
I  years  previous  supervisory  experience 
in  a  newspaper  operation  with  a  prov¬ 
en  track  record  in  production  man¬ 
agement,  be  experienced  in  supervis¬ 
ing  in  a  Union  environment,  and  com- 
,  puter-literate  with  Microsoft  Office 
experience  preferred  but  not  required. 
Ability  to  adhere  to  daily  production 
deadlines  a  must. 

We  offer  a  competitive  compensation 
and  benefits  package  that  includes 
medical,  dental,  vision,  a  401  (k)  plan 
and  a  bonus  incentive  program. 
Interested  candidates  must  submit  a 
resume  and  cover  letter  to: 

THE  BALTIMORE  SUN 
Sun  Park  Plant,  MAF 
300  E.  Cromwell  Street 
Baltimore,  MD  21 230 
Fax:  (410)  385-7212 
E-mail:  barbara.jones@baltsun.com 
EOE 


B&F  Classified 

It’s  Your  People-tO'People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public  rela¬ 
tions  or  production  person  with  an  ad  in  Editor  & 
Publisher.  We  reach  the  working  journalists  you 
want  to  reach,  every  week. ..83,000  strong. 

Fax,  e-mail  or  mai  your  ad  to 
(212)  929-1259 
hazelp@mediainfo.com 

Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


_ PRODUCTION _  " 

j  ELEaRICAL  DEPARTMENT  MANAGER 

This  position  requires  a  degree  in  | 
Electrical  Engineering  or  a  related  field  | 
with  newspaper  or  commercial  printing 
background  preferred.  Candidote  must 
have  5  years  management  experience 
and  be  able  to  read  blueprints.  Will  : 
manage  team  of  20  electricians  in  a 
24  X  7  shop.  Excellent  benefits  include 
401  (k),  retirement  plan  and 
medical.dental/life.  The  job  requires  pro- 
I  fessionalism,  good  verbal  communica¬ 
tion  skills  and  the  ability  to  motivate, 
j  Send  resume  to 

I  Rick  Ridgeway  , 

j  Atlanta  Journal-Constitution 
P.O.  Box  4689 
Atlanta,  GA  30302 

j  EOE/Drugs  Don't  Work 

I  PUBLIC  RELATIONS  1 


!  SEEKING  PR  WHIZ 

Some  experience,  Internet  savvy.  Must 
j  arrange  events,  promotions,  etc.,  spe- 
j  cificalTy  designed  to  interest  U  S.  high 
school  students.  Ideal  candidate  is  self- 
I  motivated,  resourceful,  persistent,  and 
able  to  assemble  student  “interns”  to 
help  keep  us  on  the  cutting  edge.  Fox 
Bernie  Stein  at  (732)  388-0146  or 
send  E-mail  to  ushigh@asanet.com 
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CLASSIFIED  ADVERTISING 
INFDRMATIDN 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.(X3  per  insertion 
Positions  Wanted  -  /\dd  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 

PAYMENT 

Make  check  payable  to  Edltor&  Publisher 
or  charge  to  your  American  Express. 

VFS4  MasterCard  or  Visa.  Please  supply  name 

tHHMI  'liPlltfr  ■SSSm  on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS 

WANTED 


_ ADMINISTRATIVE _ 

j  EXPERIENCED  PUBLISHER/EDITOR/ 

I  CONSULTANT  seeks  new  location  and 
!  new  challenges.  Proven  successes  in 
!  marketing  analysis,  marketing, 
editorial  quality,  and  bottom-line 
turnarounds.  Reply  to  Box  08795, 
Editor  &  Publisher. 

PUBLISHER'S  CONSULTANT;  Able  to 
develop  or  simply  implement  new 
i  policies  to  solve  advertising,  circula- 
'  tion,  editorial  and  production  prob- 
I  lems.  Experienced  in  attaining  long- 
I  range  goals;  also  skilled  in  quick 
I  turnaround  techniques  and  cold  starts. 

Available  for  short  or  long-term  pro- 
1  jects,  or  for  problem  review  and  analy- 
!  sis.  I  work  as  the  publisher's  riant 
j  hand.  Thirty  years  experience  in  daily, 
weekly  and  TMC  publications.  All  ser- 
I  vices  confidential.  Call  Michael  Bradley 
i  at  (508)  563-2835  or  E-mail: 
j  mbradley@capecod.net 

!  ADVERTISING 


I  ADVERTISING  DIREaOR/GM  looking 
j  for  new  challenges.  1 5-f  years  manaq- 
1  ment  experience,  solid  growth  record, 
knowledge.  Zones  1  and  2. 

(570)  287-3099  or  E-mail 
willcomm@hotmail.com 


I _ CIRCULATION _ 

I  CIRCULATION  CONSULTANT, 

I  weeklies,  dailies,  small  to  metros.  Over 
I  35  years  competitive  experience.  Dis¬ 
tribution,  Home  Delivery,  Single  Copy, 
Mailrooms,  Circulation  Computer 
Systems,  Promotions,  Sales,  Service, 
Trucking  and  Office  Pay  Systems.  Long 
or  Short  Term.  Call  Vince  Fusco  at: 

(21 0)661 -571 2  or 
E-moil  vincefusco@yahoo.com 

CIRCULATOR  skilled  in  sales  manage¬ 
ment,  telemarketing,  single  copy  soles, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08788,  Editor  & 
Publisher. 

EDITORIAL 

'  AWARD-WINNING  Journalist/Author 
j  with  stellar  publishing  history  ready  to 
jump  back  into  freelance  writing  whirl. 
I'm  keenly  interested  in  nealth, 
psycholc^y,  and  subjects  that  touch  the 
lives  of  folks  over  50.  Clips  available 
upon  request.  Contact  me  by  phone 
(847)  869-4612,  Fax  (847)  869-4802 
or  E-mail  jleder@mcs.com 


'  BASEBALL  WRITER  AVAILABLE;  Full¬ 
time  freelance  baseball  writer  with  1 0 
years  of  experience  available  for 
features  on  major/minor  league 
baseball.  Clips  available.  Please  con¬ 
tact  Bill  Ballew  at  (828)  665-0556  or 
j  Baseballew@aol.com 

CAREER  JOURNALIST,  award-winner, 
deadline-oriented,  strong  writer,  seeks 
new  challenges  at  new  paper,  Phila¬ 
delphia,  Washington  and  North  Coro- 
:  lino  preferred.  Also  ready  to  become 
an  editor.  Great  coach  for  young 
writers,  chott@timesnet.net 

EXCLUSIVE  FREE-LANCE  FROM  COL¬ 
OMBIA  on  Civil  War,  Drug  War,  U.S. 
involvement.  Custom  rates. 

(800)  841 -5722  ext.  8858 

1  EXPERIENCED,  FLORIDA-BASED 
I  (Daytona  Beach)  full  time  correspon- 
j  dent/freelance  writer  available  for 
I  assignments;  clips,  areas  of  expertise 
available  on  request;  MoiraLynn  Mefein; 
(904)  254-4898;  htorylin71 7@aol.com 
'  Box  9716,  Daytona  Beach,  FL  32120- 
I  9716. 


MAGAZINE  WRITER  seeking  staff 
magazine  or  newsletter  position.  10 
yeors  freelance  writing  experience. 
Will  relocate  in  June.  Reply  to  Box 
08796,  Editor  &  Publisher. 


NEED  THAT  MOVIE  critic/entertainment 
i  writer  who  doesn't  go  with  the  flow? 
j  Then  I'm  your  candidate. 

Call  for  resume  and  clips 
!  (765)497-9320 

J  PRESSROOM 

!  PRESSMAN  WITH  1 7  years  of  hands- 
on  experience  and  fresh  MBA,  seeks 
supervisory  position.  Eager,  ambitious, 
talented  and  knowledgeable  in  all 
aspects  of  newspoper  printing  needs. 

;  New  challenges  and  professional 
I  growth.  Computer  literate  with  good 
communication  skills.  I  am  customer 
I  and  quality  driven  to  produce  top  prod- 
:  ucts.  Proven  ability  to  direct  and  lead 
j  pressroom  activities.  Familiar  with 
;  working  in  unionize  environment. 

Reply  to  Dean  at  dfrisco@zbzaom.net 
i  Or  call  (724)  452-8743 

j  TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 

Targets  newspaper  travel  sections! 

Jeff  (973^75- 1005 
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By  Max  Jennings 


Editors  need  to  listen  up 

Or  else  alienated  readers  will  seek  sources 
other  than  newspapers  to  find  a  connmon  voice 

We  editors  have  been  gutless  long  talking  to  us  because  they’ve  seen  the  dis-  helped  sponsor  a  series  of  community 
enough.  It’s  time  to  throw  out  tortion  that  can  occur  from  the  kind  of  meetings  led  by  National  Issues  Forum 
most  of  what  we’ve  been  doing  journalism  we  practice.  facilitators.  1  was  one  of  the  journalists 

in  our  reporting  and  replace  it  with  story  If  we  find  the  quiet  voices  and  get  them  assigned  the  role  of  capturing  what  the  cit- 

telling  that  makes  sense  and  points  the  to  talk  to  us,  we’re  still  on  difficult  terrain,  izens  were  saying, 

way  to  solutions.  Frankly,  we  are  not  very  good  at  listening.  I  had  never  met  any  of  the  participants 

We’ve  got  nothing  to  lose  except  even  Our  interviewing  skills  will  have  to  be  before.  They  were  teachers,  civil  servants, 
more  readers.  For  good  reason.  We’re  not  refined,  as  well,  to  produce  a  new  kind  of  health  care  workers,  parents.  They  had 
helping  them.  Worse,  we’re  confusing  dialogue.  And  we’ll  have  to  be  better  sto-  plenty  of  good  ideas.  They  were  passion- 

them  with  conflict-model  reporting  that  rytellers,  too.  ate.  They  were  engaged  in  their  communi- 

emphasizes  polarization  instead  of  prob-  My  experience  is  that  few  reporters  and  ties.  And  through  these  forums,  we  suc- 
lem  solving.  editors  grasp  the  role  that  information  ceeded  in  framing  our  project  on  youth 

Finding  and  quoting  the  loudest,  most  sources  play  in  the  processes  by  which  violence  from  their  perspective.  We  intro- 

hysterical  voices  on  the  extremes  of  the  civil  societies  reach  resolution  on  issues,  duced  their  ideas  into  our  series  along 

issue  has  been  our  standard  reporting  This  is  the  arena  where  we  should  be  with  a  few  quotes  from  our  usual  “offi- 

strategy.  1  admit  to  spending  most  of  my  doing  our  best  reporting,  but  we  don’t  cial”  sources.  Perhaps  for  the  first  time, 
career  this  way.  It’s  know  how.  We  can  we  had  found  and  listened  to  the  quiet 

fairly  simple  stuff.  We  Isn’t  It  WOrth  3  littlG  learn.  We  must.  inner  voices  of  our  community, 

slam  these  voices  to-  Readers  need  help  Did  it  work?  At  least  for  awhile,  the 

gether,  producing  col-  GXpGrinflGntinQ  tO  problems,  not  process  definitely  encouraged  new  civic 

orful  quotes  but  also  a  sermonizing  about  how  participation.  More  than  two  dozen  corn- 

shrill  clamor  impossi-  find  OUt  what  WOUld  bad  they  are.  munity  organizations  became  engaged  in 

ble  to  decipher.  Instead  Ah.  and  since  when  offering  new  ideas, 

of  informing,  the  pro-  happGn  If  WG  CiGanGd  has  this  been  the  role  of  But  a  few  days  later,  after  the  project 
cess  misinforms  and  the  newspaper?  Until  was  completed,  it  was  busine.ss  as  usual  in 

confuses  our  readers.  out  thG  RolodGXGS  my  temples  turned  gray,  our  newsroom.  We  had  dusted  off  our 

They  don’t  think  like  _  1  thought  journalism  Rolodexes  and  were  back  into  conflict 

the  extremists,  and  they  3nd  iGSmGd  tO  liStGII  was  a  swell  place  to  journalism,  bringing  our  readers  their  old 

don’t  have  time  to  listen  .  watch  big  things  happen  diet  of  controversy  and  misunderstanding, 

to  them.  OGW  VOiCGS .  (^e  front  row.  After  all,  it  is  the  easiest  thing  to  do. 

No  where  is  this  Over  the  years.  And  the  hardest  thing  to  do  is  change. 

more  true  than  in  political  reporting,  though,  1  came  to  realize  that  the  newspa-  - 

where  research  shows  that  “loudest  voic-  per  played  the  role  of  informing  the  pub-  Jennings,  57,  retired  as  editor  of 
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habits.  Ask  the  average  reporter  to  find  the  state  of  our  society  if  it  takes  us  nowhere,  boat  Vamonos  and  their  motor  home. 
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“Middle  ground,  chief?  There’s  nothing  to  result  of  our  reporting  because  we’re  in  Monterrey. 
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sources  than  it  is  to  let  the  screamers  on  new  voices?  missions  are  maximum  of  850  words 

the  fringes  perform  once  again.  Even  if  we  As  part  of  an  attempt  to  do  this  in  recent  relating  to  the  newspaper  industry, 
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